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Through the Odds Automation feature odds update 
continuously with on-going market price changes while 
Competitive Margins are acquired by eliminating the 
need for continuous checks. 

The tool follows the market trend thanks to the alerts 
triggered by price changes on competitor sites. In addi-
tion to the basic data feeds the operator is given the pos-
sibility to apply desired side markets to different matches, 
leagues, countries or sports, using the preferred selec-
tion schema.

Odds & More offers data for all types of popular sports 
and provides a comprehensive rapid and reliable ser-
vice. We have pursued superior user experience and 
simplicity based on a broad knowledge of markets and 
customers in conjunction with innovation and techno-
logical expertise.

Odds & More guarantees continuous and instantaneous 
updates to keep your business up-to-date with the lat-
est market technological developments.

Get one step ahead of  competition!

Fast & accurate data transmission 
 guarantees profitable live odds &  

complete match administration.

Live Odds Interaction
Comprehensive Live Score tracker 
enhanced with in-depth pre-match  
& live-match analysis.

Live Match Tracker

A flexible data provider offering  
a highly adaptable tool for handling 
multiple feeds interaction.

Multiple feeds interaction

ARENA CHALLENGE
ARENA ODDS & MORE

While retaining the fundamentals of sports betting, we 
have created a new way of betting that increases the 
prospects of winnings for players and the possibility of 
increased profits for operators.

Arena Challenge is the first game of its kind in the 
sports-betting sector that puts players up against each 
other in a network of rooms where opponents from 
all around the globe pit their predictive talents. 

Arena Challenge is the innovative betting game
designed to elevate the sports betting experience 
by giving an added value to both the player  
and the operator.

An exciting in-built ranking system will recognise the 
ability of the most skilled players on the network! The 
game is unique because it transforms sports betting 
into a game of skill where the best in the field will be 
rewarded and where everyone has the possibility to win 
- even when not guessing all the right outcomes!

Adding Arena Challenge to your existing betting prod-
ucts will boost value without the need for any addition-
al resources as it can run as a stand-alone game. This 
ground-breaking game limits both risk and exposure for 
the operator due to its revolutionary player-vs-player 
structure.

More than“ “

just odds

The game that’s got“ “

everybody talking...

www.arenacube.com | sales@arenacube.com
228 Tower Rd, SLM 1601, Sliema, Malta | +356 2713 3133
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AHEAD 
OF tHe GAMING

PACK
Malta’s rapid expansion over recent years as a 

global hub for gaming companies shows little sign 
of slowing down. The island was the first EU member 

state to introduce iGaming-specific regulations 
and is now widely regarded as the most prestigious 

European Tier-1 jurisdiction for gaming operations. 

GAMING JURISdICtION OVeRVIeW
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Malta has built its reputation on a solid 
foundation of legislation, services and 

technology infrastructure and hosts many of the 
world’s largest online casinos, bingo platforms 
and sportsbooks. While many European states 
have since begun to regulate this industry to 
cash in on the tax revenue and employment 
opportunities, Malta’s appeal continues to be 
strong. The island is confident of withstanding 
competition, thanks to its proven track record 
and skill base. These qualities will remain to the 
fore if Malta continues to regulate wisely and 
implements creative and inventive policies. An 
encouraging sign is that key industry players 
are expanding their operations on the island 
and are being joined by record numbers of 
newly licensed operators.

crEAtiNg thE right 
ENviroNmENt For igAmiNg
Malta is the smallest member state in the 
European Union, in terms of territory, 
population and economy, however its proximity 
to the European mainland, its EU-compliant 
legal system and bilingual, multi-skilled 
workforce have made the island an attractive 
base for international business. Over the last 
two decades, Malta has transformed itself into 
a service economy, with a strong focus on ICT 
and knowledge-based industries, dubbing itself 
the ‘Smart Island’ since winning a multi-million 
euro investment from Dubai. Once completed 
in 2021, SmartCity Malta will act as a European 
hub for ICT and include a complete ICT and 
Media City based on the models developed 
in Dubai. It is also expected to add to Malta’s 
attraction as an iGaming jurisdiction, as it 

attracts more ICT companies and professionals 
to the island and motivates more Maltese to go 
into ICT.

FroNt-ruNNEr iN rEgulAtioN
The first online gaming businesses arrived on 
the island in the late 1990s, well before the 
online boom. Unlike many other countries 
that protected their monopolies, Malta allowed 
commercial operators to set up and enter the 
gaming market. Malta was the first EU member 
state to fully regulate online gambling operators, 
with the first online betting businesses 
established under the Public Lotto Ordinance 
in 2000. The government quickly recognised 
the need for a dedicated regulatory framework 
and released the Remote Gaming Regulations 
in 2004. In May that same year, Malta joined 
the European Union, giving licensees the added 
benefit of being located in, and regulated by, a 
jurisdiction that formed part of the largest single 
market in the world. The Mediterranean island 
was fast reaping the benefits of its revamped 
legislation.

lucrAtivE iNdustry
With around 270 operators now based on the 
island holding 462 licences for online offerings 
such as casino-style games, lotteries and 
sportsbooks, the industry is proving that tight 
regulation and stringent supervision offer the 
ideal conditions for remote gaming companies to 
succeed and flourish. Malta is home to some of the 
world’s largest operators and gaming software 
providers such as Betsson, Betfair, Stanleybet, 
Unibet, Mircogaming, Tain AB, bet-at-home and 
the German company Tipico. Today, the gaming 

GAMING JURISdICtION OVeRVIeW

the new vat rules 
are now in force 
and the industry 
is struggling to 
understand and 
implement such 

regulatory and reporting regimes. 
this, in conjunction with the many 
regulatory and licensing regimes 
across the eu, will undoubtedly 
prove to be a challenging year for 
all operators. i would expect some 
interesting developments this year.

Vladimiro Comodini
partner, RsM Malta

certain countries 
that went ahead 
with their ring-
fencing approach 
will have 
realised that the 

approach is not really working. at 
a european level we might witness 
the first moves towards having 
intra-jurisdictional collaborations 
so there will be more shared 
liquidity and more tax-sharing 
possibilities between countries 
who realise that they are too small 
to command a healthy market. 

Reuben portanier
executive Advisor, Avviza
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Be part of
the game

SmartCity Malta is the international work-play-live business 
park for knowledge-based companies and offers the ideal 

infrastructure for both work and leisure. 

Come and join our growing business community. 

www.smartcity.ae/Malta

Our partnerS
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sector employs around 8,000 people, with an 
additional 2,000-3,000 providing ancillary 
services such as web hosting, security auditing 
or legal work. According to industry players, the 
gaming industry today contributes around 10-12 
per cent to Malta’s GDP.

rEtAiNiNg positioN
Europe’s iGaming market has changed 
considerably over the past few years. Malta 
has always been an advocate of online gaming 
within the EU’s single market, believing that 
an operator licensed on the island should be 
allowed to provide services across Europe. With 
no clear agreement among EU countries on 
how the industry should be regulated, member 
states are unilaterally adopting different 
policies. Some countries seek to ban online 
gaming, and others prefer to introduce national 
authorisation models, blocking operators that 
do not have a licence in that particular country. 
This requires many gaming operators to hold 
multiple licences. While developments such as 
these might seem to make Malta less attractive 
as an iGaming hub, due to the small size of the 
local market, the island continues to receive 
new applications, and long-established players 
are expanding their Malta operations. 
 The industry is also witnessing increased 
management, structuring and financing activity, 
and the island is developing into a European hub 
for the operation of multi-jurisdictional online 
platforms. Some operators choose the island as 
a nominal base, without applying for a licence in 
Malta. Instead, they use Maltese companies to 
hold their licences to operate in other countries to 
take advantage of Malta’s tax-efficient corporate 
structures. Some 60 per cent of Danish and 40 
per cent of French licensees are Malta-registered 
companies, and a similar pattern is to be found 
in Italy and Spain.

A sEAl oF QuAlity
Malta’s strong regulatory regime offers 
operators a stable and secure framework in 
which to carry out their business, adding 
weight to their reputation and giving them 
an advantage in dealing with banks, financial 
institutions and investors. On an international 
level, Malta is regarded as one of the most 
competent and experienced jurisdictions to 
consult when guidance and advice are required. 
The government and the Malta Gaming 
Authority (MGA), the single regulatory body 
responsible for the governance of all local 
gaming activities, are also ensuring that Malta’s 

voice is heard on a European level by promoting 
the country’s view on how the sector should 
be regulated. Locally, the Remote Gaming 
Council represents the industry, while the 
Malta Chamber of Commerce, Enterprise and 
Industry hosts  a business unit for iGaming. 
 The MGA has initiated a gaming legislative 
overhaul project to streamline, consolidate 
and future-proof all gaming sectors covering 
both land based and online activities in Malta 
under one legislative umbrella. This project 
shall take at least one year to be implemented, 
and during this period, the MGA will undergo 
consultations with industry stakeholders to gain 
opinions and recommendations on proposed 
measures that will improve the regulatory 
framework. The Authority is also stepping up 
its actions in becoming more consumer centric 
and keeping criminality out of gaming. A Player 
Support Chat is now also available on the MGA 
website during office hours, and the Authority 
is working to put together a call centre team 
that will deal with player complaints. In 2015, 
the Malta government and the MGA launched 
a new promotional body called GamingMalta, 
and has plans to establish a Gaming Academy 
to train local people to acquire the necessary 
skills to work in the sector.

the mGa license 
allows licencees to 
freely operate in 
any other country, 
which sets malta 
apart from other 

gaming jurisdictions. the malta 
Gaming authority will further 
increase its power as licensor. 
this will undoubtedly result in an 
improvement of malta’s already 
stable position in every market 
of the online gaming sector. 

Gianpaolo Raso
Key Official, betn1

malta remains 
an attractive and 
practical option for 
the iGaming operator 
with its low gaming 
taxes, status as 

onshore financial centre, opportunities 
for tax optimisation and an open-door 
policy regulator that champions the 
right to free movement of services.

dr david Gonzi
Managing partner, Gonzi & 
Associates, Advocates

Be part of
the game

SmartCity Malta is the international work-play-live business 
park for knowledge-based companies and offers the ideal 

infrastructure for both work and leisure. 

Come and join our growing business community. 

www.smartcity.ae/Malta

Our partnerS

8,000+ EmployEd iN thE 
mAltA gAmiNg iNdustry



GAMINGmalta 
2O15 EDITION

16

sociAl & skill gAmiNg rEvolutioN
There are an estimated 200 million frequent 
and 1 billion casual gamers worldwide playing 
games on consoles, smartphones or social 
media platforms. There is currently no legal 
framework for the regulation of service 
providers in this area, but following allegations 
of fraud and unethical behaviour, the industry 
has started to call for regulation. Malta’s MGA 
has just issued a consultation document to gain 
the opinions of industry stakeholders on the 
proposed regulations on the provision of skill 
games with prize via distance communication 
that are offered commercially. The MGA is 
also looking to find out whether there is an 
appetite in the market for games played via web 
or mobile including puzzles, music and dance 
games, board games, multiplayer and action 
games, simulators and certain types of card 
games whether through contests or otherwise 
to be played for a prize of money or money’s 
worth to be regulated.

thE Full supply chAiN
Malta is regarded as a world-class base because 
of the high quality of its industry-specific 
services and infrastructure. Its established state-
of-the-art telecommunications infrastructure 
delivers round-the-clock connectivity, while 
the presence of industry support services such 
as data centres, online payment processors, 
security auditors, gaming software developers 
and platform providers, contribute to a tailor-
made environment that is conducive to growing 

a successful business. The island also boasts 
technical expertise to support critical operations 
in areas such as search engine optimisation, 
and affiliate marketing programmes, with 
experienced consultants always on hand. 
Equally, the island’s lawyers and accountants 
have a wealth of experience, thus ensuring 
that a vibrant and creative cluster of talent and 
know-how is in place to help companies manage 
their international operations. One of the main 
benefits of establishing operations in Malta is 
the quality of human resources. Most positions 
can be filled from the local labour market, and 
the island’s incredible climate and comfortable 
lifestyle make it easy to attract foreign talent.

AttrActivE tAx rEgimE
Malta’s approach to the taxation of gaming 
companies is widely seen as to be within the 
acceptable range and can be as low as 0.5 per 
cent on the gross amount of bets accepted for 
a sportsbook. In addition, tax is capped at 
€466,000 per year, whereas taxation under 
other licensing regimes makes it hard for 
operators to generate profit. But it is not only 
Malta’s gaming tax that is attracting operators, 
the island’s corporate tax regime is also doing 
its bit. While companies are taxed at 35 per 
cent, a refund system brings down the effective 
tax rate to around 5 per cent. Malta has 
introduced a 15 per cent tax cap on the salaries 
of highly qualified foreign professionals in the 
gaming sector, which allows operators to offer 
expat employees very competitive packages. 
As a result, gaming companies benefit from 
a multinational, multilingual pool of talent. 
Malta’s large network of around 67 double 
taxation treaties is another added benefit. As 
a result, operators use Malta as a base even 
if they opt not to apply for a licence in Malta. 
According to the MGA, many operators manage 
licences in other jurisdictions using a Maltese 
company. Malta clearly offers other advantages 
to operators – beyond the licence.

tElEcoms & dAtA mANAgEmENt
As a globally respected international financial 
centre the island gives gaming companies 
a top tier address from which to base their 
operations. With an established state-of-the-
art telecommunications infrastructure capable 

GAMING JURISdICtION OVeRVIeW

to increase your 
chance of success 
and to avoid 
unnecessary 
costs, do your 
own homework 

on each part of the projected 
business operation and don’t 
expect the lawyer or accountant 
to guide you in anything but 
what they specialise in.

Anton Cristina
executive director, Csl data 
Centre services Malta

as the gaming 
sector continues 
to grow, access 
to local expertise 
will become 
increasingly 

important, requiring the local 
gaming community to improve its 
collaboration with local universities. 
as the gaming sector relies greatly 
on technology, we could also see 
some opportunities opening up 
for new, innovative and creative 
companies to be established.

enrico bradamente
Managing director, 
Netent Malta ltd
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There’s no probability here…
As a leading European service provider to the online gaming industry, we pride ourselves in being part of 
the success story of a good number of leading online gaming operators. We are exclusively focused on 
providing personalised and value services through our datacentres, including:

Data Centre Services  •  Cloud Services  •  Managed Services
We also lend our many years’ experience in providing solutions, support and facilities to new gaming operators 
seeking to optimize their online business. 
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of hosting and delivering round the clock 
connectivity through four submarine fibre 
optic links to mainland Europe, as well as the 
presence of industry support services such as 
online payment processors, security auditors, 
gaming software developers and platform 
providers, the island provides a tailor-made 
environment vastly conducive to growing a 
successful business. International connectivity 
is pivotal to the remote gaming industry and 
Malta’s infrastructure investments in this area 
over the past few years have cemented the 
island’s position as the leading EU jurisdiction 
for iGaming operators.
 Today, networks are completely digital 
and the international connections have been 
significantly expanded. There are three main 
telecoms service providers: Go, Melita and 
Vodafone. Malta has developed a growing 
cluster of service providers offering hosting and 
co-location services on the island. Data centres 
offer co-location services and IT connectivity as 
well the provision of technical services. 
 Recognising that fast and reliable broadband 
is essential for the continuing growth of the online 
gaming industry, Malta is currently seeking 
to facilitate the roll-out of next-generation 
networks (NGNs). Data volumes, particularly 
among corporations, are expected to increase 
further and will likely trigger a demand for 
resilient, direct internet connections. This makes 
investment in NGNs a priority if operators are to 
sustain their revenue growth from data. 
 Malta is at the forefront of new technologies, 
such as cloud computing, and provides 
facilities that help tech start-ups to develop 
their products and overcome initial hurdles to 
commercialising ideas. 

hr to drivE thE sEctor
One of the main benefits of establishing 
operations in Malta is the high quality of the local 
human resources and the attraction of Malta to 
staff being recruited from abroad. While the 
Maltese workforce is renowned for its strong 
work ethics, loyalty, and high productivity 
across all industry sectors, the relatively young 
remote gaming industry requires specialist 
knowledge that is as yet largely unavailable in 
Malta. As a result, around 65 to 70 per cent of 
employees in the iGaming sector in Malta are 

foreign expats, attracted by the rapid growth of 
the industry and the added value of living on 
a Mediterranean island. However, according 
to recruitment specialists and operators in the 
industry, Maltese employees of online betting 
and gaming companies have proved quick to 
learn new skills, meaning they progress fast up 
the career ladder, and offer strong loyalty to 
their employers, reducing employee turnover 
and adding enormous value to the company.

A sEctor gEArEd towArds 
thE FuturE
While tax incentives and strict regulation 
were the initial drivers for Malta’s iGaming 
success, the island’s know-how represents the 
real value today. More important than having 
been the first to enter the market is that Malta 
understands the iGaming industry’s needs 
better than others. The island boasts specialists 
and the necessary resources in all lines of 
services that gaming companies require. These 
can be used by gaming operators irrespective 
of where they are licensed and where they are 
selling their products. To stave off the threat 
from other gaming centres, it is important that 
Malta continues to sign bilateral agreements 
with other states (both inside and outside the 
EU), which formally recognise the merits of 
Maltese licences. This process will lead to the 
elimination of duplication across multiple 
regimes and help operators reduce the costs 
associated with becoming compliant with new 
jurisdictions. If Malta continues on its current 
path, the island will find itself in the ideal 
position to act as a hub for the management of 
iGaming operations worldwide. 

GAMING JURISdICtION OVeRVIeW

malta, an early 
mover in the online 
gaming industry, 
continues to uphold 
its reputation 
as a reliable and 

progressive jurisdiction. having 
secured a solid infrastructure and 
acceptable regulatory standards, 
malta has – following a few years of 
stagnation – once again propelled 
itself to lead the global marketplace.

Kristel Tonna
head of Gaming, dumarca 
Gaming ltd

the malta 
iGaming industry 
should perform 
well in the 
coming years as 
the mGa seems 

focused on enhancing malta’s 
repute as a gaming jurisdiction. 
while the lack of harmonisation 
within the eu with respect to the 
licensing of iGaming operators 
could be detrimental to new start-
ups, malta will continue to remain 
competitive due to its reputable 
regulatory regime and its technical, 
human resources and fiscal benefits.

Josef Cardona
Chief Operations 
Officer, Csb Group
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FUTURE
PROOF

Interview: JOSePH Cuschieri - eXeCUtIVe Chairman 

of the Malta Gaming Authority (MGA)

could you givE us AN ovErviEw 
oF mAltA As A gAmiNg JurisdictioN 
ANd thE mAiN trENds thAt 
hAvE iNFluENcEd thE sEctor 
ovEr thE lAst FEw yEArs?
Malta was the first European country to 
have a body of legislation regulating online 
gaming. This was a kind of evolution of 
financial services, given the fiscal incentives 
we had in the financial services regime, and 
gaming companies started to set up here to 
benefit from them. As Malta continued to 
attract increasing numbers of companies, the 
authorities recognised that an opportunity 
existed to provide a regulated environment 
for the growing industry. In 2004, Malta was 
the first EU member state to launch remote 
gaming regulations, establishing a new 
regulatory framework that offered operators 
a pan-European online gaming licence. 
Malta’s developed ICT infrastructure, coupled 
with our high standards of regulatory policy 
and education, our skills, English-speaking 
population, political stability, as well as EU 
membership, were all critical success factors.
 Malta has a reputation for being one of 
the most tried and tested jurisdictions in the 
world, and this reputation has served us well 
for all these years. Now, 11 years down the line, 
it’s clear that what brought us here will not 
take us there. We can’t use the same approach 
going forward as the landscape has changed 
drastically. To stay ahead of the game, we are 
in the process of overhauling the iGaming 

regulations. It is an intensely competitive 
market and the dynamics have changed with 
the concept of national authorisations – a 
move accepted by the European Commission. 
We are also taking a fresh look at how to 
future-proof the MGA for the next ten years 
and cater for new technology and games, as 
well as changing consumer needs. 
 Key benefits of Malta are its beneficial 
fiscal regime, pro-business government and its 
complete ecosystem that supports the entire 
gaming industry. Additional services to the 
gaming industry are provided by professionals 
in other sectors, such as lawyers, accountants 
and ICT service providers. The fact that Malta 
is English speaking across the board is a big 
asset as is our excellent education system 
that provides the necessary skills-set for 
the industry. Gaming has also created a big 
expat community in Malta, which is a sign of 
success – Malta is a safe place to live, with the 
added bonus of a great climate and relaxed 
Mediterranean lifestyle. 
 We have a good business portfolio, with 270 
companies and over 460 active licences. We are 
in the process of  transforming the MGA into a 
regulatory organisation with an entrepreneurial 
spirit, instilling a more private-sector mind-
set with more agility, professionalism and 
efficiency. We are inspecting all areas within 
the authority – research, IT infrastructure, 
business intelligence, automation, intelligence 
tools – and creating  a channel to consult and 
communicate with operators and players, 

‘The MGA is taking a fresh look at what we have been doing over the last 
decade, to future-proof the organisation for the next ten years’
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publish consultation documents to get a 
reaction from the industry, and build our 
know-how to raise the quality of our decision-
making. The MGA is also hiring fresh talent 
and investing more in training. Our aim is to 
have a stronger physical and online presence.

whAt NEw iNitiAtivEs is 
thE mgA workiNg oN?
 We are working to create a complete 
gaming ecosystem and have recently 
rebranded the entire organisation. One of 
the major changes will be the overhaul of the 
regulatory framework. We have also launched 
GamingMalta, which is the promotional body 
for the gaming industry, and are working 
on the knowledge development aspect, by 
launching the Gaming Academy in 2015. 

These two initiatives will add significant value 
to the Malta licence. We are strengthening our 
position as Europe’s top gaming jurisdiction 
and placing strong focus on enhancing 
consumer protection. 

how ArE you dEvElopiNg 
thE rEgulAtioN sidE oF 
thiNgs At thE mgA?
Our vision is to be the top regulator in the 
world when it comes to remote gaming. We’ve 
had that pole position before, and we want it 
again. Over the years, we’ve lost some of that 
edge with other jurisdictions coming onto 
the scene and our model has been copied 
nicely. However, imitation is the best form of 
flattery. Today, our key priority is to ensure 
we have a regulatory framework in place 
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that incentivises innovation in the industry, 
enables us to start licensing other forms of 
gaming, and raises the standards of our service 
providers. The MGA wants to bring in a better 
concept of certification for service providers to 
allow more products to be launched so that the 
market can grow and develop.
 We’re looking to strengthen our compliance 
and due diligence processes and increase the 
powers of the MGA, so that we’ll have more 
teeth when it comes to enforcement, as we must 
protect and foster a healthy industry. The Key 
Officials will assume more ownership of the 
responsibilities they are taking on and will not 
be allowed to resign in the case where there is 
a suspension of a licence and the MGA is taking 
enforcement action. We are adopting a risk-
based approach and also upgrading our call 
centre to be able to tackle any potential problems 
from the get-go, rather than allowing escalation. 

whAt do you sEE As your 
currENt top priority? 
We want to excel in consumer protection, as 
this can be Malta’s strong point and a force for 
leading the way globally. Malta must be known 
for something unique and special, not just 
because it’s sunny or because there are a lot of 
operators based here. The aim is to make the 
name Malta Gaming Authority synonymous 
with consumer protection.

how do you sEE thE gAmiNg 
iNdustry dEvElopiNg ANd whAt 
mArkEts ArE you tArgEtiNg?
I don’t want to see Malta develop only in terms 
of licences – the fact that the industry grew by 
25% in 2014 is great – but the focus should 
be on quality rather than quantity. My vision 

is to grow our portfolio, keep opening up new 
markets and promote Malta as a top gaming 
jurisdiction. But we can also provide new 
services that are currently not provided in other 
jurisdictions – Malta can be a disaster recovery 
site, or a base for game development, research 
and development, as well as an area for back-
office operations.
 The big growth markets on the MGA agenda 
are South America and China, with whom we 
already have good relations. Digital games 
are popular in Asia and could be localised.
Malta can be special in the sense that it could 
facilitate access to these markets. However, it 
won’t be easy because China is a closed market 
– gambling is illegal, but digital games of skill 
are legal. For example, poker is considered 
a game of skill in Asia. In Europe there are a 
number of challenges, with various member 
states imposing a requirement on operators 
to obtain their national licence, before they 
can provide gaming services in their country. 
Point of Consumption tax and the new VAT 
directive are creating obstacles for the potential 
growth of this sector. I would rather see Europe 
and regulators work together to tackle the 
unregulated market, where the player is not 
protected and not enough is being done.

whErE would you likE to 
sEE mAltA positioNEd iN thE 
NExt FivE to tEN yEArs?
I would like to see Malta recognised as being the 
true centre of excellence in the global gaming 
industry. We want operators and players to see 
Malta as the best location to be based for both 
our excellent regulatory framework and for 
the expertise we have created to support the 
growth of a vibrant industry. 

¬
We want 

to excel in 
consumer 

protection, 
as this can be 

Malta’s strong 
point and a 

force for 
leading  the 

way globally. 
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What has established our global 
reputation in the gaming industry?

At the Malta Gaming Authority, our regulatory philosophy, 
organisational principles and culture are focused on player protection. 

Malta’s transparent legal framework and experience in regulating 
gaming has developed into a world class eco-system providing 

effective, innovative and efficient regulation.
 

Our regulatory framework provides assurances both locally and 
internationally that fairness and transparency are at the core of 

everything that we do. To this effect, our licensees are associated with 
the highest levels of integrity and efficiency.

 

Proudly recognised as a world class authority in terms 
of innovation, governance and diligence.

J952-MGA Advert.indd   3 17/12/2014   14:58
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Malta’s accession to the EU in 2004 
and the eurozone in 2008 bolstered 

its status within the corporate world as a 
gateway for trade to and from the Euro-
Mediterranean region and beyond. Malta now 
looks optimistically towards the future, with 
a new government elected in March 2013, 
putting the management of Europe’s smallest 
economy at the centre of its manifesto. Its 
priorities include energy planning, higher 
female labour participation, enhancing 
educational attainment, and overall economic 
diversification. With tourism and investment 
continuing to grow, Malta looks set to receive 
a further boost to its economy: its capital 
city, Valletta, has been chosen as the 2018 
European Capital of Culture.

FAsciNAtiNg pAst
One of the most beautiful islands in the 
Mediterranean, Malta’s strategic location at 
the commercial crossroads linking Europe, 
Africa and the Middle East has attracted the 
interest of the various dominant cultures 
down the ages: the Phoenicians, the Romans, 
the Carthaginians, the Arabs, the Ottomans, 
the Knights of St John, the French and the 

MALTA
Where business 
meets pleasure

Country Overview

British. All ruled the island at one time and 
contributed to the mosaic of modern Malta. 
Not surprisingly, Britain’s legacy has lasted 
longest because Malta was part of the British 
Empire for over 150 years: business, law and 
education retain British characteristics, while 
English, alongside Maltese, is an official 
language. Maltese is a Semitic language 
believed to have developed during the Arab 
occupation of the islands (870- 1090), and it 
is still the only Semitic-based one to be written 
in the Latin script.

mEditErrANEAN hAvEN
Malta enjoys a typically Mediterranean 
climate similar to that of southern Greece 
with the average temperature ranging from 
12°C in January to 30°C in July and August. 
It experiences around 300 days of sunshine 
a year and the best weather in the world, 
according to the 2011 ranking of the magazine 
International Living. A relatively flat country, 
Malta rises to a series of low hills and 
limestone cliffs in the northwest and falls to 
low-lying land in the southeast. The majority 
of the main towns are dotted along the eastern 
coast, including the capital and administrative 

An island nation of just over 421,000 inhabitants, Malta has a fabled history as a 
seafarers’ haven of striking beauty. Throughout centuries, it has been a coveted 
possession of the dominant nations in the region. Today, the economic performance of 
this tiny island is the envy of fellow European Union members, and the country is one 
of the few examples of a eurozone state with low unemployment and strong economic 
growth. Since gaining independence from Britain in 1964, this bilingual country has 
established itself as one of the most remarkable economic success stories in southern 
Europe. With tourism a key foundation for its growth, in recent years Malta has begun 
expanding into various new sectors to create a viable and powerful marketplace, 
establishing the country as a fascinating destination for investors and tourists alike.
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located at the southern tip of italy and just over 316 
square kilometres in area, the Maltese islands lie 
between europe and North Africa, some 90 kilometres 
south of sicily and 300 kilometres north of libya. 

The archipelago comprises Malta, Gozo and Comino. The main island, Malta, is one-
fifth the size of london and is 27 kilometres long and 14.5 kilometres at its widest 
point. it takes just 45 minutes to cross the island, and this compactness serves 
to cut commuting times and increase leisure time. Malta’s sister island, Gozo, is 
smaller still at 67 square kilometres, and Comino covers only 3.5 square kilometres.

BETWEEN
CONtINeNtS

centre, Valletta, and the lively beachside towns 
of St Julian’s and Sliema. These are situated 
around what is known as the inner and 
outer harbour areas and provide much of the 
tourism and shopping revenue. Other main 
towns lie further inland: Mosta and Birkirkara 
in the centre of the island and Paola in the 
south. While some 90 per cent of Maltese 
live in towns, there are numerous small 
villages that still evoke the traditional, rural 
character of Mediterranean life. The Maltese 
Islands also present a seductive contrast of 
colours: surrounded by some of the clearest 
and cleanest waters in the Mediterranean, the 
countryside is characterised by tiny terraced 
fields with honey-coloured rubble walls.

multiliNguAl NAtioN
Descendants of ancient Carthaginians and 
Phoenicians, with strong elements of Italian 
and other Mediterranean stock, the Maltese 
are said to be among the most international 
of people. Despite a history that has seen 
a succession of foreign rulers, Malta has 
managed to develop its own unique character. 
The islanders have acquired an ability to 
adapt to new ideas, and adopt and improve 
the best of them to their ultimate advantage. 
Malta’s population grows by a small amount 
each year, and the majority of Maltese are of 
working age. The majority, too, are Roman 
Catholic, and the church plays an active role in 
most communities on the island – a fact that is 

sunshine
300 days of 

sunshine/year

Time 
Gmt+1

Currency
euro

€
Tax Rate

35%
€9.6 bn
(2013)

Fdi%

whether you’re 
a start-up or a 
long-established 
operation, look 
to hire local 
staff as soon 

as possible. the maltese are 
fantastically loyal workers who 
are keen to learn, pick things 
up quickly and will stick by you 
through thick and thin, but please 
be sure to pay that loyalty back.

AJ Thompson
CeO, b3W Group
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reflected in the large number (365) of churches. 
Generally well educated and qualified, 90 per 
cent of the Maltese are bilingual in English and 
Maltese, and many also speak a third language, 
usually Italian, German or French.

A NEw dirEctioN
Malta’s population is also one of the most 
politically active in Europe, with elections 
seeing voter turnout regularly exceeding 
90 per cent. The island is a parliamentary 
representative democratic republic, in which 
executive powers rest with the prime minister 
while the president fulfils the function of 
Head of State. Elections are contested, for the 
most part, by the two main parties: the Labour 
Party led by current Prime Minister Joseph 
Muscat, and the Nationalist Party headed by 
Simon Busuttil. The last general elections, in 
March 2013, resulted in a landslide victory 
for Labour, at the expense of the centre-right 
Nationalist Party which had been in power 
for 15 years. Having won 55 per cent of the 
vote, Prime Minister Muscat is determined 
to shape the country’s fortunes in the coming 
years. Recently, the island also elected a new 
president, and Marie-Louise Coleiro Preca 
has become Malta’s second female president 
in April 2014.

shiNiNg bright
The island’s small, open economy has proven 
to be remarkably resilient in the face of the 
global economic downturn. Malta has posted 
positive growth figures over the past four 
years and has regularly been among the best-
performing economies in the EU. In 2013, 
it registered an annual real GDP growth of 
2.4 per cent (eurozone: -0.4 per cent). The 
island’s economic performance is projected to 
remain stable in 2015, which means that Malta 
will continue to outperform the eurozone 
average. While unemployment remains 
characteristically low, Malta’s government 
intends to achieve even stronger economic 
growth by reducing energy production costs, 
boosting employment through free childcare, 
introducing active labour market policies and 
reducing bureaucracy.

EcoNomic drivErs
Long popular as a safe and sunny tourist 
destination, Malta attracts 1.6 million visitors 
each year, and the tourism sector contributes 
some 25 per cent of the island’s GDP. The 
city of Valletta has recently been named 

the European Capital of Culture for 2018 
which is sure to bolster the already thriving 
tourist industry. Another high-growth sector 
is financial services, now accounting for 12 
per cent of GDP. In particular, the banking 
sector is strong and healthy, in contrast to 
the banking sectors in some other eurozone 
economies, and has no exposure to foreign 
sovereign debt. Life sciences and digital 
media are joining the traditional economic 
generators and creating a solid base of diverse 
operations from which Malta is competing 
on an international level. The maritime 
industry is one of the oldest. Today Malta is 
home to the largest ship register in Europe 
and is one of the major logistics providers 
in the Mediterranean. The country now 
aims to replicate this success in the aviation 
sector and has introduced new legislation to 
help achieve this. Malta’s biggest weakness 
is its dependence on imported energy 
sources. However, the country has recently 
attracted foreign investment into its energy 
sector, while oil and gas finds elsewhere in 
the Mediterranean are attracting renewed 
interest in exploration in Maltese waters.

ForEigN AttrActioN
With its successful economic track record, 
it is no surprise that Malta has constantly 
attracted steady inflows of foreign direct 
investment (FDI) across all sectors of 
its economy, but with the finance sector 
accounting for over 70 per cent of the total. 
Malta’s FDI stock position reached €9.6 
billion at the end of 2013. Providing access 
to the EU’s single market, Malta’s proximity 
to, and cultural links with, North African 
and Middle East countries are particularly 
attractive to companies that use the island 
as a stepping stone for trading, distribution 
and marketing of their international 
operations in Southern Europe and North 
Africa. Some prominent companies which 
have invested in Malta are HSBC, Microsoft, 
Playmobil, Uniblue, Betfair, Cardinal Health 
and Lufthansa Technik. In addition to the 
historical and strong commercial links with 
Italy and the UK, Malta also enjoys healthy 
trade with France, Germany and Greece. With 
an average trade-to-GDP ratio of 82 per cent, 
trade is of vital importance to the economy, 
and the country’s exposure to international 
commerce is one of the highest worldwide. 
Malta’s leaders are constantly working on 
developing new ties with foreign governments 
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to facilitate world-wide market access for all 
industries. Trade with Asia (mainly China and 
Singapore), Russia and the US is increasing.

strENgths support succEss
Malta offers investors a secure and 
transparent environment in which to 
build or expand a business. The country 
has introduced business-friendly policies 
underpinned by a legal and regulatory 
framework that is fully harmonised with EU 
legislation. Malta has also invested heavily in 
modern telecommunications and transport 
infrastructure, with a full package of incentives 
that range from fiscal benefits to the provision 
of custom-built production facilities. Malta’s 
unique selling point is the availability of a 
highly skilled and highly qualified workforce, 
contractable at competitive rates, for all 
areas of the expanding economy. With great 
attention being paid to the next generation of 
its workforce, the country continues to invest 
heavily in education, and each year Malta 
sees a steady stream of new students entering 
higher education. Surveys have found that 
the flexibility of the local workforce is one 
of the country’s greatest assets: the Maltese 
are quick to adapt to changing technological 
and market needs, sustaining and enhancing 
Malta’s appeal as a world-class investment 
and business centre.

progrEss poiNtErs
The island now faces the challenge of 
protecting its economic stability in an 
uncertain macroeconomic environment. 
Based on the positive experience of recent 
years, the island’s leaders are optimistic that 
the ambition and flexibility of its people, 
qualities that are a direct result of the 
colourful history that makes the country so 
fascinating, will guarantee Malta’s status as a 
centre for international business in the years 
ahead. Malta will continue to offer foreign 
investors the security and ease of operating 
within EU borders, yet within easy reach of 
the emerging markets of North Africa and 
the Middle East, supported by a top-class 
legislative framework and a cost-competitive 
workforce. With these valuable assets, Malta 
is convinced that it will be able to adapt to the 
ever-changing needs of today’s knowledge-
driven companies and institutions, ensuring 
that growth is sustained. All things 
considered, the outlook for Malta’s economic 
future is as bright as its summer skies. 

90% oF mAltEsE ArE 
biliNguAl iN ENglish 
ANd mAltEsE
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Interview: Christian Cardona – Minister for 

the economy, Investment and Small Business

‘We are now in the process of overhauling our regulatory 
framework to make a quality and a quantum leap forward.’

how is thE mAltEsE EcoNomy 
pErFormiNg At thE momENt?
The economy is performing very well and we 
are in quite good shape compared to many 
other European countries. We have low 
unemployment at around 6% and experienced 
GDP growth of 2.4 per cent in 2014, one of the 
highest in the EU. The key established pillars 
of the economy, tourism, financial services, 
industry and iGaming, have all been enjoying 
healthy growth rates. The iGaming sector in 
particular has turned in some very strong 
performance over the last two years, growing 8 
per cent in 2013 and 25 per cent in 2014, which 
are very encouraging results.

thE gAmiNg sEctor hAs bEEN A grEAt 
succEss story For mAltA, how 
would you dEscribE thE iNdustry? 
The gaming sector has grown into one of our 
most successful industries and is the second 
largest contributor to the economy after 
tourism, constituting some 12 per cent of our 
GDP and hosting 270 gaming companies, who 
employ around 8,000 people directly. Malta 
has been described as the Gaming Capital of 
Europe – we were the first EU member state 
to enact legislation for the iGaming industry. 
We are now in the process of overhauling our 
regulatory framework to make a quality and a 
quantum leap forward. 

whAt ArE thE govErNmENt’s 
policy obJEctivEs For thE 
gAmiNg iNdustry? 
The policy objectives will remain the same, but 
with an increased focus on consumer protection 
and more intelligent regulatory mechanisms 
and processes in order to allow the regulator 
Malta Gaming Authority (MGA) to be more 
effective and empowered in its governance of 
the sector. We want to ensure that Malta truly 
becomes a centre of excellence in gaming.

whAt ArE thE prioritiEs oF 
thE miNistry with rEspEct 
to thE gAmiNg iNdustry?
The government’s main priority for this 
important industry is to sustain it in every 
possible way and that wherever we can, add 
value for the companies that are located and 
licensed here, while encouraging those that 
are not yet here to put us on their agenda. We 
have to be mindful that the factors contributing 
to the success of the previous 10 years may 
not all be valid for the future. We need to 
ensure the sector is strong and competitive, 
while at the same time work on developing 
new niches within the wider gaming industry 
so that Malta remains competitive through 
innovation. Therefore we are in consultation 
with the industry representatives and other 
stakeholders to review, and where necessary, 
update all factors and measures to make Malta 
even more attractive for all gaming companies 
and those along the gaming supply chain.

CeNtRe OF

EXCELLENCE
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whAt stEps ArE bEiNg tAkEN to 
ExpANd mAltA’s gAmiNg tAlENt pool? 
Malta has one of the lowest rates of 
unemployment in Europe, so it’s not a question 
of only creating jobs, but of creating high-
quality jobs that add real value to our economy. 
We need to provide the right human resources 
with the right skills, and to do this we are 
working on the establishment of a specialist 
Gaming Academy to provide a flow of talent to 
sustain the growth of the sector. 

whAt mAkEs mAltA AttrActivE 
As AN Fdi locAtioN? 
Malta is very open to foreign investment. We 
have advantageous tax schemes that encourage 
the setting up of new businesses here. Companies 
have also found that they can develop well in 
Malta. Highly-trained and skilled workers, 
low labour costs and EU membership are just 
some of the factors attracting FDI, along with 
the country’s geographic location, English as 
an official language, and a robust, yet flexible, 
regulatory regime. 

whAt stEps is mAltA tAkiNg 
to ElimiNAtE rEd tApE 
ANd burEAucrAcy?
An important issue being addressed is the 
reduction of administrative burdens for 
enterprises operating in Malta. We want to 
simplify bureaucracy tremendously to make it 
possible for enterprises to carry on with their 
business without unnecessary administrative 
hurdles. We need to increase our competitive 
edge. There are a myriad of options for any 
business investor to pick and choose the best, 
most compatible place, and so we need to tick all 
the right boxes. We need to show that we here 
can offer it all.  We have a skilled workforce, 
legislative agility, as well as flexible and eager 
to work. 
 
could you dEscribE thE currENt 
rEgulAtory lANdscApE iN mAltA ANd 
iNtErNAtioNAlly iN tErms oF gAmiNg?
The current regulatory landscape in Malta is 
working, but has been in operation for a decade 
now. In business, the most dangerous position 
to have is a stationary one. We are constantly 
trying to reinvent ourselves and are in the 
process of designing and formulating a new 
regulatory framework. Above all, it will widen 
the scope of accepted technology, markets 
and products. We have a very responsible and 
reputable, yet flexible gaming regulator, who 
will continue to cement Malta’s global position 
as a center of gaming excellence.

whAt mEssAgE would you likE to 
shArE with potENtiAl iNvEstors? 
Malta’s vast experience as an iGaming 
jurisdiction means we are tried and tested, but 
we are also dynamic and forward-thinking. 
We want to see more gaming operators come 
to Malta and create jobs. We want to see them 
succeed and spread the message that Malta is 
the right place to be. 

¬
‘We want to see 

them succeed 
and spread 

the message 
that Malta 
is the right 

place to be.’

CeNtRe OF

EXCELLENCE
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PLAYERS
MALtA GAMING INdUStRY

mAltA gAmiNg 
Authority (mgA) 

The Malta Gaming Authority (MGA), previously 
known as the Lotteries and Gaming Authority, is the 
sole regulatory body responsible for the governance 
of all gaming activities in Malta, including 
amusement machines, broadcasting media games, 
casinos, commercial bingo halls, gaming devices, 
the national lottery, non-profit games and remote 
gaming. In 2015, the MGA launched GamingMalta, 
the promotional arm of the gaming industry, 
and has plans to establish the Gaming Academy, 
a public-private partnership between the MGA 
and the gaming industry that will offer training 
modules specifically designed for gaming and ICT.

contact details:
malta Gaming authority, Suite 1, level 3, 
tG complex, Brewery Street, mriehel, Birkirkara 
Tel: +356 2546 9000 • Fax: +356 2144 6950
email: info@mga.org.mt • www.mga.org.mt

JosEph cuschiEri 
mgA ExEcutivE chAirmAN

mgA boArd mEmbErs
chris ciliA

rAchEl tuA
cAEsAr grEch

ruth trApANi gAlEA
boArd sEcrEtAry - mAtthEw boNdiN

mgA ExEcutivE mANAgEmENt committEE

EdwiNA 
licAri

Chief Legal 
Officer

hEAthcliFF 
FArrugiA

Chief Operating 
Officer

rAchEl 
dEsirA

Chief Regulatory 
Officer

domiNic micAllEF
Chief Investigations & 
Enforcement Officer

pAul
FENEch

Chief Information 
Officer

tHe
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PLAYERS
mAltA rEmotE 
gAmiNg couNcil
chAirpErsoN: 
gEorgE dEbriNcAt

malta remote Gaming council, 
tower Business centre, tower Street, Swatar 
Tel:+356 2546 6672 • Fax: +356 2546 6000
email: info@mrgc.org.mt • www.mrgc.org.mt

mAltA FiNANciAl 
sErvicEs 
Authority (mFsA)
chAirpErsoN: 
JoE v. bANNistEr

notabile road, Bkr3000, attard
Tel: +356 2144 1155 • Fax: +356 2144 1188
www.mfsa.com.mt

rEspoNsiblE gAmiNg 
FouNdAtioN
chAirpErsoN: 
silvio schEmbri
email: silvio.schembri@parlament.mt

Palazzo Spinola, 
St christopher Street, valletta
tel: +356 2220 9316
Email: info@rgf.org.mt • www.rgf.org.mt

mAltA chAmbEr 
oF commErcE 
(Remote Gaming Business Section)
dEputy chAirpErsoN: 
olgA FiNkEl 

enterprise and industry, the exchange 
Buildings, republic Street, valletta 
Tel: +356 2123 3873 • Fax: +356 2124 5223 
email: info@maltachamber.org.mt
www.maltachamber.org.mt

gAmiNgmAltA 
chAirpErsoN: 
christiAN sAmmut

email: info@gamingmalta.org
email: chairman@gamingmalta.org 
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how importANt is thE gAmiNg 
iNdustry to mAltA?
Gaming has existed in Malta since the time of 
the Knights, but 13 years ago we were the first 
in the EU to issue regulations for the remote 
gaming industry, and we have seen phenomenal 
success. We witnessed a huge influx of gaming 
operators, and the sector has since grown to be 
the second largest industry in Malta. Today, it 
employs around 10,000 people of whom 65 to 
70 per cent are expats. 

whAt would you highlight As 
your mAiN prioritiEs with rEspEct 
to growiNg thE gAmiNg iNdustry 
iN thE NExt couplE oF yEArs?
Gaming is part of my secretariat, and 
constitutes a major part of my remit. I want to 
re-dimension gaming and there are a number 
of areas that I’m directing, such as upgrading 
the authority. Up to now, the regulator has 
played a dual role, it has acted as a regulator 
very effectively, seriously and transparently, 
but on the other hand it has assumed a second 
role to promote the industry. One of the first 
things we had to do is separate these two roles, 
as it does not sit well to be both regulator and 
the salesman. So we’ve created GamingMalta, a 
private-public partnership that will spearhead 
further internationalisation and promotion of 
Malta as a global iGaming centre. 

MALtA,S GOt

GAME
INteRVIeW: José Herrera – Parliamentary Secretary 

for Competitiveness and economic Growth

whAt iNitiAtivEs ArE you tAkiNg 
with rEspEct to thE promotioN 
oF morE rEspoNsiblE gAmbliNg?
While we want to promote the growth and 
development of the gaming industry, we want 
to do it in the most responsible way. So we 
created the Responsible Gaming Foundation, 
the remit of which is the protection of minors 
and vulnerable people. We’re also promoting 
the idea of Corporate Social Responsibility. 
Gaming provides a lot of revenue to the 
government in taxes and indirect taxation 
and we should give something back. This 
foundation will fund cultural, sportive and 
other activities to educate and provide support 
to people who have gambling problems.

whAt othEr iNitiAtivEs 
ArE plANNEd For 2015?
A major initiative we will be undertaking this 
year is the launch of the Gaming Academy. We 
have over 260 gaming companies located in 
Malta, employing thousands of people, but less 
than 35 per cent are Maltese. There just aren’t 
enough Maltese people qualified to go into this 
growing industry. Through this investment in 
the Academy, we want to attract Maltese and 
international students to grow a world-class 
talent pool. Overall, we need to develop the 
existing workforce and support Malta’s iGaming 
growth to remain globally competitive.

‘Malta was the first in the EU to issue regulations for the remote 
gaming industry, and we have seen phenomenal success.’
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cAN you outliNE thE chAllENgEs 
ANd opportuNitiEs thAt thE gAmiNg 
iNdustry iN mAltA is FAciNg?
The challenge will always be competition, but 
we need to be nimble and find ways of being one 
step ahead of the rest through new initiatives 
and constantly fine-tuning our overall product. 
This industry generates a lot of income for the 
country and offers some very highly-paid jobs. 
We need to encourage this industry to continue 
growing. For example, today we have a system 
where highly-qualified persons pay 15 per cent 
income tax. As an incentive to bring their skills 
to Malta, we will extend this so that we can 
attract a wider variety of skilled people into this 
industry. This will give us the opportunity to 
attract more talented individuals to Malta. 

how will rEgulAtory chANgEs 
At thE mAltA gAmiNg Authority 
(mgA) impAct thE iNdustry?
They will make Malta more attractive. Having a 
regulator that is internationally-recognised for 
being robust and transparent, as well as efficient 
in granting licences, will support operators and 
serve to make Malta even more enticing than it 
already is. This, in turn, will help us to increase 
our turnover and competitiveness. 

how cAN mAltA compEtE with 
othEr EmErgiNg JurisdictioNs?
We can maintain our competitive edge by the 
further promotion and development of our top-
notch regulator, as well as our legal and fiscal 
regimes. It’s not expensive to operate from 
Malta, running costs are very attractive and 
the fact that we are a small island means short 
commutes, allowing you to be very efficient 
with your time. For once our size helps us. The 
fact that Malta is physically small in this kind of 
industry is a real bonus.

whAt is your visioN For 
thE FuturE dEvElopmENt oF 
thE gAmiNg iNdustry?
My vision is continuous growth in a sustainable 
manner. That said, it has to be counterbalanced 
with responsibility and transparency. 
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could you givE AN ovErviEw 
oF gAmiNgmAltA, ANd thE 
rEAsoNiNg bEhiNd thE lAuNch 
oF this NEw orgANisAtioN? 
GamingMalta is essentially a new foundation 
tasked with promoting Malta as a gaming 
jurisdiction of excellence. Its aim is to serve as 
a forum to bring all the different stakeholders, 
including operators, intermediaries and service 
providers together to enhance and provide 
a nexus through which all the promotional 
efforts are conducted. GamingMalta also seeks 
to further enhance the communication channel 
between all the industry stakeholders. This 
should ensure that the support services provided 
in Malta not only meet but also anticipate the 
industry’s growing and ever-changing needs. 
 One of the major objectives of setting 
up GamingMalta was to create a distinction 
and separate the role of the regulator and the 
promotion of Malta as a jurisdiction. To avoid 
any conflict of objectives, it was important to 
allow the regulator to focus on supervision and 
regulating, and creating another entity to carry 
out all the promotional activities. We want to 
help identify opportunities that cover the full 
scope of the gaming sector as it will strengthen 
the entire industry. Malta is small, but being 
small can be an advantage, because you can 
get things done. It is important to provide 
the opportunity for all involved to be a part of 
influencing the direction gaming is developed 
in Malta. 

PROMOTING
MALtA,s GAMING SeCtOR

Interview: Christian Sammut - Chairman of GamingMalta

is mAltA iNtErEstiNg oNly iN tErms 
oF thE licENcE or whAt AttrActs 
gAmiNg compANiEs to thE couNtry? 
Everyone and anyone who is serious about 
gaming on an international level must have 
Malta on their shortlist – licence or no licence. 
There are very few places in the world you can 
go where you will find the depth of knowledge, 
experience, supporting infrastructure and 
facilities that you find in Malta. Also overall, 
for managing a business Malta offers serious 
advantages over many other jurisdictions. I 
want to strengthen the promotion of not only 
the Malta licence, but the fact that Malta has a 
wealth of knowledge within its industry, having 
been one of the first jurisdictions to regulate 
online gaming specifically. We have a variety 
of reputable and internationally recognised 
service providers tackling and providing 
services in all areas. Highlighting these aspects 
will improve and make our proposition even 
stronger. Although promoting the Malta 
licence is obviously one of our objectives, Malta 
offers advantages and services to all gaming 
operations and providers of ancillary services 
to gaming, whether they are licensed by Malta 
or not. So the idea is to promote Malta and the 
industry, rather than just selling a licensing 
jurisdiction.

‘We want to help identify opportunities that cover the full scope 
of the gaming sector as it will strengthen the entire industry.’ 
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PROMOTING
MALtA,s GAMING SeCtOR

lookiNg Across thE ENtirE 
gAmiNg lANdscApE, whAt othEr 
sEgmENts oF thE iNdustry 
could bE dEvElopEd FurthEr? 
Our priority is to attract more business to Malta 
and to help the companies that are already here 
to grow and develop further. I think there is a 
lot of scope for this for example on the technical 
side and generally all back-office operations. 
There is also potential for other service 
providers to capitalise on the existent industry 
base and set up shop here to diversify and 
improve the level of infrastructure and service. 
We should work on identifying specific niches 
or areas of expertise, whether in analytics or 
pure development of games. There has to be 
a clear recognition of the fact that there is an 
existing customer base here in Malta, and we 
must take care and sustain existing business in 
any way possible. 

how is mAltA supportiNg stArt-
ups ANd NEw iNNovAtioN?
There have been exploratory discussions on 
how Malta could assist and provide some form 
of incentive to help start-ups. When promoting 
Malta, we should create opportunities not only 
for operators, but also for other lines of related 
businesses, such as software development, 
payment processors and other service providers. 
There is always more scope to improve and 
diversify the industry as well as to attract new 
talent. This can only strengthen the entire value 
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chain and Malta’s position as a gaming centre 
of excellence.

whAt ArE thE mAiN chAllENgEs 
gAmiNg compANiEs FAcE todAy?
A key challenge facing the gaming industry 
worldwide is the overall lack of recognition 
of licences between jurisdictions. As more 
regulated jurisdictions started to develop in 
Europe, the cost of operations for the operators 
has progressively escalated. Operators are 
becoming more aware of costs and are actively 
pursuing strategies to avoid duplication of any 
services they may be used across jurisdictions, 
even in terms of licensing. It is a known fact 
that the cost of getting licensed in a country 
can be quite high, as it is not just paying the 
relevant fees, but complying with distinct and 
many times varied requirements, including for 
example the translation of all documents into 
the required languages. As with other industries, 
cost efficiency is a key aspect of any gaming 
operator today. Malta is very aware of these 
challenges and is committed to and focused on 
streamlining its processes and becoming more 
efficient to improve the operating environment 
here. While there is already a very sophisticated 
eco-system in Malta supporting this industry, 
the cooperation with other jurisdictions for 
example can help start reducing the cost for 
an operator that is licensed and operating in 
multiple jurisdictions. This cooperation may 
be more regulatory in nature, but we need to 
nurture the right climate for it to be fostered.  

duE to thEsE chAllENgEs, ArE 
you sEEiNg A lot oF mErgErs 
ANd AcQuisitioNs iN thE 
mArkEt At thE momENt? 
Over the past years, we have seen a small 
number of significant takeovers, like Pokerstars 
by AMAYA gaming, but we haven’t seen a lot 
of acquisitions or consolidation in the market 
that has resulted in a consolidated industry, 
at least in Europe. I haven’t really witnessed a 
lot of small companies join together, but rather 
medium-sized ones swallow other medium 
to small-sized players. However, I think the 
market will see more consolidation especially 
if the regulatory requirements in individual 
countries become more onerous. We are still 
seeing small niche start-ups targeting these 
technical markets and changing technology is 
creating new spaces. While higher costs and 
critical mass may be leading to consolidation 
of the industry, I think the real culprit is 

innovation in the sector. We have seen a lot of 
innovation in marketing through the various 
channels (mobile and social) but the gaming 
product itself is ripe for further development. 
The growth of social gaming (non-real money 
gaming) is yet another ‘niche’ that is not 
necessarily regulated but still an interesting 
market that may benefit from the advantages 
that Malta offers.

how hAvE you sEEN thE 
gAmiNg iNdustry dEvElop 
iN thE lAst FEw yEArs?
The industry has developed leaps and bounds in 
the last five years. The requirements and service 
levels operators in Malta expect today are 
ever-increasing and becoming sophisticated, 
with providers investing to meet and exceed 
such demand. Security is an important factor 
in today’s gaming world, and constantly 
reinvesting in maintaining robust and secure 
networks, payment systems, datacentres as well 
as any supporting infrastructure is absolutely 
crucial. We must build on the success we have 
achieved and increase our reach also outside 
Malta through our established position as a 
leading gaming jurisdiction. 

how do you sEE thE gAmiNg 
iNdustry dEvElopiNg ovEr 
thE NExt FivE yEArs ANd whAt 
impAct will it hAvE oN mAltA?
As a jurisdiction, Malta will continue to 
improve in terms of developing its services and 
expertise, both from a solution provider as well 
as from a regulatory perspective. From where 
we stand today, it would seem like only a 
political miracle could bring about mutual 
recognition of licences. From a service 
provider perspective, I think there will be 
a continued need to invest in standards and 
certifications, which would allow us to continue 
serving the industry irrespective 
where an operator might be 
licensed. Gaming is a truly unique 
industry and there are a lot of 
interesting things going on in 
Malta. I see a bright future 
for gaming in Malta and the 
launch of GamingMalta is 
an important strategic step 
to take our gaming sector 
to the next level, so that 
it continues to stand out, 
through innovation, quality and 
diligence. 

¬
‘GamingMalta 
is an important 
strategic 
step to take 
our gaming 
sector to the 
next level.’
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REMOTE
CONtROL

INteRVIeW: George deBrincat - Chairman of the 

Malta Remote Gaming Council (MRGC)   

why wAs thE mAltA rEmotE 
gAmiNg couNcil (mrgc) sEt up 
ANd whAt ArE its kEy prioritiEs?
The MRGC was set up about 10 years ago 
in 2005, soon after the remote regulations 
came in to force. The Malta Gaming Authority 
(MGA), to a certain extent, facilitated the 
process and the idea of setting up the council, 
as at the time, there was a requirement for a 
trade organisation that could to speak on behalf 
of not only gaming operators, but the entire 
gaming industry and all its stakeholders. We 
put the industry’s opinions forward to the MGA 
and the government, giving them advice and 
providing them with a better understanding of 
the local gaming industry.

whAt ArE thE mrgc’s viEws oN 
thE mAltA gAmiNg Authority’s 
(mgA) rEgulAtory ovErhAul? 
We’re in constant discussions with the MGA 
and are aware of their plans. They have 
introduced some quick-wins that have been 
welcomed by the industry. We feel that there 
is a lot of repetition required from operators in 
the licensing process, however these issues are 
currently being looked at and a lot of work is in 
progress to streamline and improve this side of 
things. We see the glass as being half full rather 
than half empty. All the issues discussed during 
2014 will be forthcoming throughout 2015, so 
we are optimistic.

will sociAl gAmEs, or gAmEs 
oF skill with prizE, bE thE 
NExt big thiNg For mAltA?
In terms of social games, I think the verdict is 
still out. It’s still too early to tell whether they 
will be as successful as remote gaming has 
been. I think you have to look at the player, 
and I don’t think that a gambler is a social 
gamer. They are two very different things, so 
you will attract gamers, but maybe not 
gamblers. 

how do you viEw 
thE Eu’s trEAtmENt 
oF thE iNdustry? 
The EU issue is an on-
going battle. The EU 
released the Green Paper 
on remote gaming, which 
had to show the way 
forward and what they 
were trying to achieve is a  
common understanding 
to reduce the differences 
between countries, and 
that is something which will 
hopefully be achieved. I don’t 
think that it is a closed process, 
but it is a long one. 
 If you had to compare 
the gaming sector to other 
industries that moved from 

‘Malta is taking the necessary steps to ensure the 
industry and country remains competitive.’
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public monopolies into the free market, you will 
find it can take years to achieve. Since we are 
in the EU and in this market there is freedom 
of movement, establishment and service, we do 
hope that gaming  will also benefit from these 
freedoms.

doEs mAltA still oFFEr A 
compElliNg story? 
We need to place a greater focus in trying to 
attract more gaming companies to Malta. We 
already have a good number of companies that 
have been here for quite some time and we 
should not take them for granted, we need to 
provide them with continuous support so they 
will be inclined to stay here. The government 
and the MGA are now taking the necessary steps 
to ensure the industry and country remains 
competitive, but we need to have our eye on the 
ball at all times.

how chAllENgiNg is it For stArt-
up gAmiNg compANiEs todAy?
For start-ups, entrance to the markets is 
getting harder and harder especially with the 
impositions being made through regulations 

in a number of countries. It is very difficult for 
small companies to enter the market given 
the compliance costs. Whether you’re big or 
small, you still have to go through the same 
compliance procedures. Imagine the cost of 
compliance for a small company where you 
have just a few people and need to engage 
consultants for everything. 

whAt is your outlook For 
mAltA’s gAmiNg iNdustry 
ovEr thE NExt FivE yEArs?
We need to continue to improve the gaming 
infrastructure with regard to data centres 
and bandwidths. We would also like to see 
more cooperation with the authorities so we 
can continue to improve the remote gaming 
legislation. We need to be on the lookout for 
emerging technologies and quickly amend our 
legislation to embrace and implement them. I 
think it is crucial in this age of smart phones 
and cloud computing. We have to make a 
quantum leap – like we did in 2004 when we 
launched the remote gaming regulations to 
future-proof the industry in Malta. 

¬
‘We need to continue 
to improve the gaming 
infrastructure with 
regard to data centres 
and bandwidths.’

¬
‘We need to be 

on the lookout 
for emerging 

technologies and 
quickly amend 

our legislation 
in order to 

embrace and 
implement them’
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FROM tHe 

CHAMBER

INteRVIeW: Olga Finkel - deputy Chair of the Malta Chamber 

of Commerce Remote Gaming Business Section (RGBS) 

‘For operators active in more than one country, Malta still makes sense.’

could you givE us AN ovErviEw 
oF thE mAltA chAmbEr oF 
commErcE rEmotE gAmiNg 
busiNEss sEctioN (rgbs)? 
The RGBS was set up just over a year ago within 
The Malta Chamber of Commerce, which is the 
main business body in the country. We felt at 
the time that the industry’s strategic interests 
needed to be promoted more widely, and if we 
wanted to be considered a mainstream business 
sector we need to have our voice heard on a 
national level. So when there are issues that the 
regulator or government wish to consult the 
industry on, the RGBS will have one strong and 
unified voice to put the needs and opinions of 
the industry at the forefront. To have this flow 
of views and open discussions about what the 
industry is facing is very important.

whAt ArE thE thEmEs thAt your 
mEmbErs ArE AskiNg you to 
AmpliFy, ANd whAt issuEs ArE 
kEEpiNg opErAtors up At Night?
We initially identified five main priority 
issues. The efficiency and effectiveness of the 
licensing regime and streamlining the post-
licensing process, cloud computing and mobile 
games, the 4th AML directive, the Danish state 
cases and the integrity of sports convention. 
We prepared a number of reports on these 
issues that we sent to the Ministry and the 
Malta Gaming Authority (MGA). The MGA 
has already announced that they are going 
through a regulatory overhaul, and quite a lot 
of our proposals will be incorporated, which is 
a refreshing approach by a regulator.
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whAt dEvElopmENts would your 
mEmbErs likE to sEE iN tErms oF thE 
rEgulAtory rEForm procEss?
Operators are currently faced with the situation 
of having to apply for multiple licences, which 
lends itself to much lengthier processing 
and certification times. The whole process 
becomes very repetitive, with no real benefit 
for the operator or the regulator. Admittedly, 
the timeline for getting a licence is improving, 
but it’s more a matter of changing the whole 
approach to licensing rather than just timing. 
The MGA is now moving from a process-
orientated approach to a result/effect-oriented 
approach which is great, because to us it means 
a change from a bureaucratic approach to 
a functional approach. It will also make the 
industry more responsible and responsive.

whAt ArE your thoughts oN 
thE currENt iNtErNAtioNAl 
rEgulAtory lANdscApE?
A few years ago, Malta thought that it was going 
to fight for Maltese licensing to be recognised 
across Europe, which hasn’t happened, and I 

think it will not happen. We have to be realists 
rather than optimists or pessimists, because 
that is the best approach in my view. It’s pretty 
clear that there will be more and more licensing 
regimes in Europe, but I’m not sure whether the 
real reason for these countries wanting their 
own licensing regimes is to protect players, 
or to just to collect tax revenue. What is clear 
is that the operator’s life will become more 
difficult, expensive, and resource-intensive 
since the regimes are not harmonised, and it 
will definitely impact the bottom line. Going 
forward, the focus should be to agree on 
technical standards, on how certification of 
games and all processes should be done, and 
try to make it aligned, because the countries 
don’t lose anything in terms of compliance and 
tax revenue by aligning the process, but the 
business wins.

givEN thE currENt chAllENgEs, do 
you ExpEct thE iNdustry to grow?
The industry will still grow, because the 
raw figures of revenues are still there and I 
don’t think this will change. However, the 
landscape will change and there will be more 
fragmentation in the industry with regard to 
the regulatory aspect, but more consolidation 
with regard to the commercial aspect. I hope 
that the perception of the general public on this 
business will improve, because I still see a lot of 
negativity.

doEs mAltA still oFFEr A 
compElliNg story? 
Even though more countries are emerging 
with their own licensing regime, I don’t see a 
slowing down of activity in Malta. There was a 
time when some operators decided to leave to 
Gibraltar and other countries, but now we’re 
seeing them coming back. Malta still makes 
sense for operators active in more than one 
country. There are also many countries outside 
of Europe that are still available and accessible 
and once you have established your operation 
here you might as well continue.

whAt is thE outlook For mAltA 
ANd its licENsiNg rEgimE?
I think that the importance of the licence will 
probably diminish, but the overall impact on 
Malta and the companies established here will 
not really slow down, because there are other 
considerations to take into account apart from 
the licence. All things considered, it is still good 
to be based in Malta. 

¬
‘All things 
considered, 
it is still 
good to 
be based in 
Malta’
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The MGA has recently undergone a 
restructuring exercise to enhance Malta’s 

gaming landscape and the existing regulatory 
framework to better cater for the needs of 
this ever-expanding industry. A key focus for 
the MGA is to also ensure smart regulation in 
order to be able to react to new technologies 
and respond to upcoming innovative gaming 
operations.
 The MGA has sought to formulate a 
regulatory regime that would mirror the success 
of the Maltese financial services sector, but 
beefed up by other regulatory aspects, namely 
the Anti-Money Laundering Regulations and its 
principles, data protection, anti-corruption laws 
in sports, cybercrime regulations, investment 
promotion, tax rules, advertising codes and 
increased player protection.

tEchNology ANd gAmE NEutrAl 
Malta’s regulatory framework is both 
technology-and-game-neutral, encompassing 
any type of gaming using a means of distance 
communication, including internet, digital TV, 
mobile phone technology, telephone and fax, 
meaning that any remote game that can be 
securely managed under its regulations will be 
considered for licensing. 
 Remote gaming licences are issued by 
the MGA and all operators planning to set 
up in Malta must obtain a valid licence, as 
prescribed by the regulations. Applications 
can be submitted by a company registered 
in the European Economic Area. Malta 
offers four different classes of licences, and 
companies setting up on the island will need 
to obtain a licence of the class appropriate 

MALtA: eUROPe,S MOSt eXPeRIeNCed

GAMING JURISDICTION

Legal & Regulatory Framework

The Malta Gaming 
Authority (MGA), the 
sole regulator responsible 
for the governance of all 
forms of gaming in Malta, 
has continuously upped 
the ante in establishing 
the country as the 
jurisdiction of choice 
for remote gaming. 

to their operations. Applicants can apply for 
one or more types of licence depending on the 
nature of their business. All operators have 
to adhere to the same principles – no matter 
which class they are licensed under – and 
it is important to highlight that the Remote 
Gaming Regulations regulate operators, not 
the games themselves.

tough but FAir
Malta’s strict regulation of the industry is 
being proven to be a strong advantage and 
is seen as a feature that gives Malta-based 
operators a winning edge over operators 
based in other jurisdictions. According to 
operators, the Maltese licence has become 
an international trademark thanks to its 
strict and standardised application process. 
Serious operators appreciate the MGA’s 
stringent demands on the online gaming 
industry, and the requirement that operators 
continue to liaise closely with the authority, 
and obtain approval for any changes to the 
licensed operations has garnered respect for 
the MGA. For the online gaming industry, the 
island has set excellent standards, and this is 
a major attraction for selecting Malta as the 
jurisdiction of choice. 

coNsumEr trust 
One of the foremost advantages of regulation 
is consumer trust. Malta’s reputation as a well-
regulated jurisdiction gives players confidence 
and peace of mind. Regulation provides 
players of Malta-based operators with the 
added comfort of knowing that their monies 
are secure and that the games offered by such 
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operators are fair and free from fraud and 
other irresponsible gaming practices. Maltese 
regulation also offers operators further 
direct benefits through the requirements 
to implement effective Know Your Client 
procedures, while the anti-money laundering 
policies provide them with the assurance that 
their operations are protected from fraudulent 
activities carried out by third parties.

lEgislAtioN uNdEr rEviEw 
With the online space changing rapidly, 
along with the technology and other technical 
requirements of the industry, it is important 
that legislation is reviewed on a regular basis. 
Maltese regulations are undergoing a review, 
and 2015 could see the introduction of changes 
to future-proof the gaming ecosystem. The aim 
is to update the legislative framework to remain 
a cutting-edge jurisdiction in terms of regulation 
and licensing in accordance with technological 
and industry developments. The MGA is also 

MALtA: eUROPe,S MOSt eXPeRIeNCed

GAMING JURISDICTION
looking to increase flexibility in the licensing 
process and to broaden the regulatory scope to 
reflect recent EU and international policies.

FlExiblE ANd AccEssiblE
Operators in Malta have commended the MGA 
for its flexibility and common-sense approach, 
which support the set-up of new gaming 
business. The MGA has a strong track record of 
getting it right, proof of which are the various 
awards it has won over the past decade, such 
as the Business Britain Award for Services to 
the Online Gaming Industry in 2005, 2006 
and 2007, and the Business Britain Award for 
Best Regulator in 2007. To further enhance its 
services, the MGA has undergone an overhaul in 
2014 to expand its workforce in a bid to reduce 
the licence processing time by 50 per cent. The 
MGA is fully focused on achieving quality rather 
than quantity and to grow Malta’s portfolio by 
opening up new markets and promoting the 
island as the gaming jurisdiction of choice. 

operators with 
multiple-licences 

of the same class will be 
required to perform only 
one combined system and/
or compliance audit covering 
all licences concerned. 
individual compliance 
audit fees will still apply. 
however, the operator 
will not need to send 
documents for each audit. 

operators offering both 
bingo and poker no longer 

need to obtain separate licences 
for each product. Provided that 
the products are supplied by 
the same platform provider, 
such operators now only 
require one class 3 licence.

the mGa is planning to 
establish one B2B licence 

and one B2c, to further reduce 
burden on licensees. with regard 
to the system and compliance 
audits, the mGa is issuing a 
new tender for the provision 
of system and compliance 
auditing with the aim of 
reducing conflicts of interest 
within the industry by engaging 
more neutral, yet experienced, 
auditors from the industry.

the mGa is changing 
the manual for 

compliance audits to ensure 
that the current issues being 
faced by the gaming industry 
are tackled more efficiently 
and that the audits are 
conducted in as efficient 
a manner as possible. 

QuiCK WiNs: New policy changes to the MGA licensing process

   

clAss 1

241
clAss 2

98

clAss 3

70
clAss 4

53

SCORE
BOARD

NumbEr oF 
mgA-rEgulAtEd 
licENcEs iN 2014

total remote 
gaming 
licenses

462

total land-
based gaming 

licenses

2,000
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LICENSING PROCESS

Legal & Regulatory Framework

mAltA gAmiNg licENcE
Any remote gaming operator planning to set 
up in Malta must obtain a valid licence, as 
prescribed by the regulations. Applications 
can only be submitted by a body corporate 
established in the European Economic Area. 
The applicant is obliged to provide the gaming 
authority with the necessary due diligence 
documents in respect of the key officials, 
directors and shareholders with more than 5 
per cent of interest in the operation. The due 
diligence exercise ensures the suitability of all 
persons involved for the conduct of gaming 
operations in Malta. A remote gaming licence is 
valid for five years, after which it may be renewed 
by the MGA, following assurance of continuous 
compliance by the licensee. The regulations 
prohibit the assignment or the transfer of the 
licence unless this is approved by the MGA, and 
the licensee is obliged to inform the Authority 
of any changes, either in the Board of Directors 
or management of the licensee or any material 
changes in the information and documentation 
provided to the MGA. 

clAss

1
A remote gaming licence 
for operators managing 
their own risk by offering 

players repetitive games, the results 
of which depend on random number 
generation. This class covers casino 
type games and online lotteries. 

A remote betting office licence 
for operators managing their 
own risk by offering bets on 

events based on a matchbook. Fixed 
odds betting falls under this class. 

A licence for operators taking 
a commission from promoting 
and/or betting games. This 

class includes P2P, poker networks, 
betting exchange and game portals. 

A licence to host and manage 
remote gaming operators, 
excluding the licensee himself. 

This is intended for software vendors 
who want to provide management and 
hosting facilities on their platform – a 
business to business gaming licence.

ty
pEs o

F lic
EN

c
Es

clAss

2

clAss

3

clAss

4

it is often said 
that malta’s 
gaming industry 
dominance 
would come to 
an end due to 

changing legislation. malta remains 
a centre for remote gaming with 
knowledgeable suppliers and a 
highly-skilled human resource 
pool, providing a reputable licence 
that is more cost efficient than 
that available in other states.

Alan Alden
director, Kyte Consultants
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prEpAriNg to Apply
The MGA stresses that the submission 
of an application for a remote gaming 
licence should be the end result of 
thorough considerations made by 
the prospective applicant. Applicants 
should acquire knowledge of the 
Remote Gaming Regulations and 
ascertain themselves whether they 
are committed to comply with the 
high standards of compliance. The 
implications of getting a Maltese 
licence should also be taken into 
considerations such as taxation, human 
resources, operating costs and legal 
implications, to name just a few. Before 
submitting the application, applicants 
also need to determine under which 
licence class they need to apply. There 
are four different classes of licence, 
and companies setting up in Malta 
will need to obtain a licence to the 
class appropriate to their operations. 
Applicants can apply for one or more 
types of licence depending on the 
nature of their business. Licensees 
are expected to operate in compliance 
with the Lotteries and Other Games 
Act (LOGA) and the Remote Gaming 
Regulations, as well as adhering to anti-
money laundering legislation, electronic 
commerce legislation and any other 
relevant law. A licence is valid for five 
years and can be renewed thereafter 
for further periods of five years. 

1st stEp: A Fit ANd propEr ANd 
busiNEss plAN rEviEw 
During the first phase of the process, the 
MGA will carry out thorough exercise on 
the applicant, examining the details of 
all stakeholders with 5 per cent or more 
interest. This means that the identity of 
the person must be disclosed to the MGA. 
Through a due diligence test conducted 
by the MGA, the prospective applicant’s 
background, suitability, and qualifications 
will be vetted. Any non-disclosure of 
criminal records or misleading information 
will result in automatic disqualification. 
Along with the application fee of €2,300 
per application, applicants also need to 
submit a business plan. The business plan 
is intended to demonstrate to the MGA that 
the applicant has the financial and human 
resources, the technical ability and sufficient 
knowledge of the gaming industry to run 
the business. The business plan should at 
least include details relative to the objective 
of the operation, company structure and 
key business functions, and an overview 
of the application software of the control 
system and the gaming system. Three-year 
projections of marketing and sales plans, 
financing of the operations and projected 
balance sheets are also required, whereas 
the applicant has to provide monthly 
figures for year one. On completion of its 
investigation into the personal background 
and finances of the applicant and conclusion 
that the applicant is a ‘fit and proper’ person 
and financially equipped to operate the 
proposed licensed business, the Authority 
will inform the applicant to proceed to 
the second stage of the investigation. 

licENcE FEEs 

Application Fee: 

€2,330 
(on submission of 
application form) 

licence Fee: 

€8,500 
(on issue of licence and 
subsequently per annum) 

licence Renewal Fee: 

€1,500 
(on submission of 
application for renewal) 

compliANcE FEEs 

Compliance Audit: 

€2,750 
(paid in advance for the 
execution by the authority’s 
approved third-party 
certifiers/auditors).

system Audit: 

€1,770 
(paid in advance for the 
execution by the authority’s 
approved third party 
certifiers/auditors)

1. 2.
On your 
Marks…

GET SET…

Legal & Regulatory Framework
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2Nd stEp: busiNEss ANd tEchNicAl 
Ability AssEssmENt 
At this stage, the applicant must submit the 
incorporation certificate and the memorandum 
and articles of association of the gaming 
company to the MGA. Applicants can either 
incorporate a Maltese company or use a 
company that is registered in the European 
Economic Area. Furthermore, the MGA requires 
a detailed operational manual that describes 
the application and system architectures, the 
control system, backup and disaster recover 
procedures, as well as payment methods, among 
others. The MGA also examines the games 
to be offered, the business functions and the 
gaming rules, the terms and conditions as well 
as draft contracts with business partners. 

3rd stEp: compliANcE systEms rEviEw 
The final phase consists of a detailed audit 
of the applicant’s completed and operating 
business. To test whether the applicant 
complies with the regulations, the auditor will 
have a close look at the front and the back-end 
applications as well as how one manages and 
maintains policies and procedures. Further 
documentation required would include copies 
of signed agreements with all third parties 
that may impact the gaming or control system 
such as the agreement with the equipment 
hosting providers, payment processers as well 
as any other contract where functions are 
outsourced clearly outlining the responsibilities 
to be carried out by such providers. Prior to 
the audit, applicants will be requested to set 
up an account for the auditor who will log 
on and play on the site to see that it operates 
in accordance with the regulations and with 
the procedures as presented to the MGA. 

issuiNg oF thE licENcE
Once the audit is complete and approved, a five-year licence will be 
issued. The licensee will then have 60 days from the date of the issuance 
of the licence to go live and start paying the relevant tax, and operating 
under the jurisdiction of Malta. Ongoing operations of the licensee will be 
subject to compliance with the licence conditions as well as with monthly 
and periodic reporting requirements. The authority has statutory powers 
of inspection and investigation as well as a range of regulatory and 
criminal sanctions to enforce compliance with applicable regulations. 
Therefore, operators need to be aware that the licence application 
process is just the beginning when it comes to compliance requirements.

3.
GO!

The MGA may order the suspension or cancellation 
of a licence for a number of reasons, including if the 

licensee or the Key Official is convicted in any country 
of an offence which is punishable by imprisonment, the 
licensee fails to comply with the terms and conditions of 

the licence, fails to pay taxes and other fees or is insolvent, 
fails to meet commitments to players, has obtained the 
remote gaming licence by providing false or misleading 

information or is in breach of the laws or regulations 
for the prevention of money laundering.

systEm Error!

BACK TO 
START
suspENsioN or 
cANcEllAtioN
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COMPLIANCE 
& OVERSIGHT

Legal & Regulatory Framework

kEy oFFiciAl
Every licensee is obliged to appoint at least one Key Official who 
is responsible to supervise operations and to ensure that the 
licence holder complies with all laws, regulations, conditions 
and any directives issued by the Malta Gaming Authority 
(MGA). The official must assist the Authority with any 
investigations and queries relating to the licensed operations, 
oversee and audit processes, ensure that all games are fair and 
correct, and that the remote gaming system is well-kept and 
maintained. The Key Official role holds great responsibility, 
and therefore the selected person should be readily available 
in Malta, appointed as a director of the gaming company, 
and has to be approved by the MGA. A Key Official licence 
remains valid until it is cancelled by the Authority, ensuring 
that licensees have an approved Key Official at all times. The 
role and requirements for Key Officials are currently under 
review to ensure that such an important role is performed in a 
diligent and effective manner at all times. In fact, the Authority 
is planning to launch Key Official training and certification to 
embed more value within the role.

gAmiNg systEm ANd coNtrols 
In applying for a gaming licence, the applicant must present 
to the MGA the software used and the specifications of the 
control system that will be used to conduct gaming operations 
and are subject to verification testing. The operational 
manual must include the following details: game description, 
software, reporting requirements, and a full list of the terms 
and conditions with the rules of the games. It should also 
include the general procedures to be followed for the operation 
of remote gaming computer software where applicable, the 
procedures for recording and paying prizes won in remote 
gaming, and the accounting systems and procedures to be 
followed to play a game. 

 The MGA also requires the following to be submitted: the 
procedures and standards for the maintenance, security, storage 
and transportation of equipment to be used to conduct remote 
gaming, the procedures for the setting up and maintenance of 
security facilities including general compliance and internal 
controls relating to access to critical systems, and a disaster 
recovery plan and an adequate system of data backup. Before a 
new gaming system becomes operational, a licensee must provide 
adequate certification to the MGA to confirm that the gaming 
system was found to comply with all technical specifications 
within the previous six months. These requirements relate to 
being a technologically sound, secure and unbiased system. 
 More specifically, the data in the gaming system must be 
randomly generated, unpredictable and unable to be reliably 
reproduced. The operation of all gaming equipment must have 
the prior approval of the MGA. The requirement for randomly-
generated data means the system must pass appropriate statistical 
tests of randomness to prove that the data is unpredictable and 
that it is computationally unfeasible to predict what the next 
number will be, given complete knowledge of the algorithm or 
hardware generating the sequence, and all previously generated 
numbers. In addition, the tests must prove that the series cannot 
be reliably reproduced. If, for example, the sequence generator 
is activated again with the same input, it must produce two 
completely unrelated random sequences. 
 Moreover, the outcome of the game event, and the return of 
the player, must be shown to be independent of the CPU, memory, 
disk or other components used in the playing device. Nor must 
the game event outcome be affected by the effective bandwidth, 
link utilisation, bit error rate or any characteristic of the playing. 
Operators must seek prior approval of the MGA before making 
any changes to the system. The gaming system must also be 
capable of producing monthly auditable and aggregate financial 
statements of gaming transactions, and calculate accurately all 
taxation and other monies due to the Authority. The gaming 
system must maintain information about all games played and 
the identity of the player.

“Luck is what happens when 
preparation meets opportunity”

sENEcA
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rEgistrAtioN oF plAyErs 
The regulations require players to submit certain information to 
the licensee before they can be registered as players and participate 
in the games, including the following details, which the operator 
is obliged to obtain from each player: that the player is over 18 
years of age; the player’s identity; the player’s place of residence; 
and the player’s valid e-mail address. Anyone under the age of 
18 years is prohibited from being registered for online gaming 
and the licensee must keep a secure online list of all registered 
players. This database server must be physically located within 
the European Economic Area or any other approved jurisdiction 
and could be subject, if necessary, to inspection by the MGA. 
Therefore, the MGA requires the country in question to issue 
a declaration stating that the premises wherein the server is 
located may be accessed by MGA representatives at any time. 
The MGA also requires the presence of a mirror server in Malta 
that replicates in real-time the data on the database. 

plAyEr AccouNts ANd pAymENts 
Operators granted a Malta licence must set up and maintain a 
player’s account for each player registered, and the licensee 
cannot accept a wager from a player unless a player’s account has 
adequate funds to cover the amount of the wager. The licensee 
is barred from accepting cash from a player, and funds can only 
be received from the player by credit/debit cards, electronic 
transfer, wire transfer, cheques or any other method approved 
by the MGA. It is a strict provision that a licensee must not 
provide credit to a player or act as agent for a credit provider to 
facilitate the provision of credit to that player. Licensees are not 
permitted to accept wagers from a player ‘on credit’ and adequate 
funds must be maintained in the player’s account to cover the 
amount of the wager. When a player requests to withdraw funds 
from their account, the licensee must remit such funds within 
five working days, if practical, and a licensee must not personally 
deal with the credit of a player’s account. A licensee cannot make 
a payment in excess of €2,329.37 out of a player’s account to a 
player until the player’s identity, age and place of residence have 
been verified. An amount may only be remitted by the licensee 
to the player to the same account from which the funds paid 
into the player’s account originated. Inactivity for 30 months on 
a player’s account permits the licensee to remit the balance in 
that account to the player or, if the player cannot be satisfactorily 
located, to the MGA. The licensee must keep players’ funds 
separate from the licensee’s own funds in a client’s account held 
with an approved credit institution. The licensee must instruct 
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and authorise the credit financial institution at which a player’s 
account is held to disclose any information as may be requested 
by the MGA in respect of a player’s account. 

protEctiNg plAyErs 
The regulations oblige all licensees to display at all times, in a 
prominent place on the entry screen of the website, a warning of 
the addiction possibilities of gaming and links to other websites 
assisting compulsive/problem gamblers. In addition, after every 
hour, an automatic reality check that suspends play must appear 
that: indicates how long the player has been playing; displays the 
player’s winnings and losses during such period of time; requires 
the player to confirm that the player has read the message; and gives 
an option to the player to end the session or return to the game. All 
amounts displayed must be quoted with the symbol of currency that 
the player is playing with, while full-screen games cannot be offered 
unless a real-time clock is displayed on the screen at all times and 
players are given the facility to exit the game. 

sElF-bArriNg 
Self-barring gives players the option of managing their gaming 
activity effectively and all registered players must be given the 
facility to set a limit on the amounts wagered within a specific 
period of time, set a limit on the losses that he may sustain 
within a specific period of time, set a limit to the amount of time 
the player may play in one session and exclude the player from 
playing for a definite or indefinite period of time. If the game is 
displayed on a screen, an automatic counter must indicate the 
player’s account balance. 

rEspoNsiblE gAmiNg 
Malta’s commitment to player protection includes an obligation 
to put in place safeguards to ensure responsible gaming. The 
dangers of compulsive gambling and other gambling-related 
problems are well recognised by the legislation and regulation 
governing Malta’s remote gaming industry. The MGA has put in 
place a variety of checks and balances to prevent the abuse of 
gambling and the proliferation of compulsive players who feel 
they should exclude themselves from playing for a period of time. 
Self-barring also includes provisions such as limiting the amount 
per wager, or limiting losses. The Authority has recently founded 
the Responsible Gaming Foundation, aimed at further research 
and education on problem gambling, also with the objective 
of helping problem gamblers, and helping people gamble 
responsibly and without developing problems or addictions.

“The guy who invented poker was bright, but 
the guy who invented the chip was a genius.”

Julius wEiNtrAub, A.k.A. “big JuliE”
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AbortEd or miscArriEd gAmEs 
A licensee is to take all reasonable steps to ensure that its 
computer system enables a player whose participation in a game 
is, after they have made a wager, interrupted by a failure of the 
telecommunications system or a failure of the player’s computer 
system, to resume, on the restoration of the system. If a licensee’s 
computer does not enable a player to continue, the licensee shall 
ensure that the game is terminated and amount of the wager 
refunded to the player by placing it in the player’s account. 

complAiNts
The MGA takes complaints from players very seriously and every 
licensee must give players the possibility of filing complaints. 
Complaints may also be referred to the MGA. Every licensee is 
obliged to enquire into any complaint made, and in the event 
that the complaint reaches the authority, the licensee is obliged 
to co-operate. Operators need to inform the complainant or the 
authority in case the complaint was referred to the licensee by 
the authority, by notice in writing or by any telecommunication 
device, of the results of the inquiry within 21 days from the date 
on which the complaint has been lodged.

AdvErtisiNg 
The framework also lays out detailed guidelines on advertising, 
and licensees are not permitted to carry out advertising that, 
among others: implies that remote gaming is required for social 
acceptance, personal or financial success or the resolution of any 
economic or social problems, that contains endorsements by well-
known personalities that suggest remote gaming contributed 
to their success, that encourages individuals under 18 years 
of age to engage in remote gaming, or that sends unsolicited 
electronic mail, whether it is through its own operation or by the 
intervention of third parties.

“The subject of gambling is all 
encompassing.  It combines 
man's natural play 
instinct with his desire 
to know about his 
fate and his future.”
FrANz rosENthAl

moNitoriNg ANd supErvisioN 
The MGA’s rigorous application process is designed to ensure 
ethical behaviour and fair play, from the strict due diligence 
process each company undergoes prior to being issued with 
a licence, to the constant monitoring and supervision of the 
operations once they are set up and running. The Compliance 
Department of the MGA, responsible for supervising and 
monitoring the activities of licensees, assesses and reviews all 
gaming operations at pre-licensing, at provisional licensing 
and at post-licensing stage. Each company issued with a 
remote gaming licence is expected to comply with a number of 
procedures, including the reporting of uncontrolled incidents 
within 24 hours, the notification in advance of any critical 
changes to the gaming infrastructure, core system modules 
and gaming operation, the request for approval of any changes 
to the rules of the games or terms and conditions and the 
introduction of new games, the submission of monthly player 
and gaming data, the submission of monthly players’ balances 
in the gaming system and players’ bank account statements, 
and the submission of six-monthly financial and audited 
financial statements. In addition, the Regulatory Department 
carries out constant supervision of its licensees through a suite 
of applications that enable it to perform real-time monitoring 
of systems and traffic, detecting DDOS attacks and other 
extraordinary network traffic conditions, ensuring that the 
website is actually intended for public use at all times, as well as 
scanning the websites to detect updates to content such as new 
games, new languages and others. 

kEEpiNg rEcords, AccouNts, gAmiNg tAx 
Licensees are required to keep accounts and records that show 
a true and fair view of the financial position and state of affairs 
of the licensee. Within 180 days from the end of its financial 
year, the licensee needs to file with the Authority an audited 
set of financial statements. Within 30 days from the end of the 
half yearly period, the licensee has to submit interim financial 
statements. The gaming tax based on the licence class has to be 
paid monthly by the 20th of the following month. 

“A dollar won is 
twice as sweet as a 
dollar earned…” 

pAul NEwmAN

Legal & Regulatory Framework
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Legal & Regulatory Framework

ANti-moNEy lAuNdEriNg 
Safeguards to ensure the prevention of money laundering are 
built into the Maltese remote gaming regulations, placing it fully 
in line with the EU’s Third Anti-Money Laundering Directive. A 
4th AML directive is currently being negotiated in the European 
Parliament, by the Commission and Council, which will come 
into force around mid-2015. The new directive will present a 
legal obligation for gaming companies requiring more robust due 
diligence from companies; it will bring about an obligation for 
all gambling operators to conduct CDD for single transactions 
of €2,000. The Prevention of Money Laundering Regulations 
(PMLR) require operators to appoint a Money Laundering 
Reporting Officer and to notify the Financial Intelligence Analysis 
Unit, a unit of the Malta Financial Services Authority (MFSA) and 
the MGA of the appointment. The importance of this aspect of 
the regulations is underlined in the provisions laid down, which 
require operators to have systems and training in place to prevent 
money laundering and the financing of terrorism. These systems 
include customer due diligence procedures, record keeping and 
internal reporting procedures. Gaming operators should take 
particular notice of the following sections of the PMLR regarding 
the requirement to be aware of compliance requirements on 
identification of criminals, on appropriate record keeping, on 
dealing with internal reporting procedures and on establishing 
the duty to report money laundering activities. Currently, remote 
gaming operators are not subject persons under the EU’s Third 
Anti-Money Laundering Directive, but this will change with the 
proposed Fourth Directive which is expected to be released in 
the coming months. Nevertheless, a number of obligations have 
been imposed on remote gaming operators reflecting anti-money 
laundering provisions.

wEbsitE
mgA licensees are 
obliged to display the 
following information 
on the homepage 
of their websites: 
• the registered name of 

the licensee’s company
• the address of 

the company’s 
registered office

• the official number 
and date of issue 
of the licence

• a statement the 
licensee’s operations 
are regulated 
by the MGA

• hyperlinks to the 
websites of MGA-
approved organisations 
specialising in helping 
problem gamblers

• hyperlinks to the 
rules of the games or 
betting offered and the 
procedures adopted 
by the licensee for the 
registration of players

• the kite-mark of 
MGA, which shall 
double up as a link 
to the MGA website

• any other information 
that the Authority 
may deem necessary

“You know the best part of the best drug in 
the world isn't the high. It's the moment just 

before you take it. The dice are dancing on the 
table. Between now and the time they stop, 

that's the greatest high in the world.”
wAltEr AbrAms (Al pAciNo) 

in 'two for the money'

Global gaming 
operators are 
aware of the 
benefits of setting 
up within a well 
regulated, robust, 

tried and tested legal system, among 
a developed pool of skilled and 
experienced operators, which are all 
unique selling points for malta. i am 
confident that malta will continue 
to be considered as one of the 
leading jurisdictions for iGaming. 

Kris baron
Regulatory and Compliance 
partner, Capstone Group

a key contributor 
to malta’s 
popularity 
and success 
as a gaming 
jurisdiction has 

been its regulatory package,  along 
with an experienced regulator, tax 
efficient environment, availability 
of good quality services, human 
resources and reduced costs 
of back office operations. 

Joseph borg
senior Advisor, Wh partners
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how is thE mAltA licENcE 
sEEN iNtErNAtioNAlly ANd 
is it still rElEvANt?

Malta offers a strong regulatory regime through 
its legislation. Its services and technology 
infrastructure and favourable tax regime 
enable gaming operators to easily set up their 
business here. As the first EU Member State to 
introduce igaming-specific regulations, Malta 
is widely considered as the best jurisdiction for 
gaming operations. No wonder its competence 
and experience together with a solid foundation 
of legislation, services and technology 
infrastructure host the largest portfolio of 
licences with over 460 licences.
 It is also evident to all stakeholders that 
Malta has not lost sight of the future of gaming. 
We are aware of the fact that the industry has 
become extremely competitive and that the 
regulatory landscape has changed with the 
emergence of new licensing regimes. It is with 
this frame of mind that we want to ensure that 
the Maltese regulatory framework is ahead of 
the game.
 The Malta Gaming Authority (MGA) 
has listened to the needs of the industry and 
has initiated an overhaul of its regulatory 
framework to streamline its legislation under 
an umbrella act of law encompassing both 
land-based and remote gaming, and to future-
proof this regime to ensure Malta retains its 
competitiveness, but also heightens its licensing 
and compliance functions, especially where 
players are concerned. 

whAt bENEFits or opportuNitiEs 
doEs A mAltA licENcE oFFEr?

Malta has created a service sector that provides 
the right environment and tools for businesses 
to flourish, whilst ensuring they adhere to a 
strict but ever-evolving regulatory regime also 
protecting and safeguarding players. Going 
forward, Malta aims to strengthen its position 
as Europe’s top gaming jurisdiction and 
place stronger focus on enhancing consumer 
protection. The MGA is committed to ensuring 
that players and gaming operators are at the 
centre of regulation. This commitment is 
evident through the launch of the Responsible 
Gaming Foundation and GamingMalta – these 
initiatives add significant value to the Malta 
licence.  

how is thE mgA dEvElopiNg 
its procEssEs ANd whAt kiNd 
oF support doEs it oFFEr 
thE gAmiNg iNdustry? 

The player is central to the development of 
our policies and procedures. Our aim is also 
to assist potential and existing licensees in the 
best way possible, offering a stable and robust 
albeit strict regulatory process. Communication 
is essential and we maintain an open door 
policy. This is demonstrated by the various 
consultative exercises that have been driven 
by the MGA – we value feedback from our 
licensees and are determined to protect and 
foster a healthy industry.

AHEAD
OF tHe GAMe
IntervIew: rAchEl dEsirA - MGA ChIef reGulAtory offICer

¬
As the first EU 
Member State 
to introduce 

igaming-specific 
regulations, 

Malta is widely 
considered 

as the best 
jurisdiction 
for gaming 
operations.
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how is mAltA lookiNg iN tErms 
oF thE NumbEr oF licENcEs ANd 
rEgistErEd gAmiNg compANiEs?

The industry is still growing at a steady pace. 
At the end of March 2015, the number of 
issued licences had increased by 24%, and also 
the number of companies licensed in Malta 
saw an increase of 12%. Moving forward, we 
wish to open up new markets and strengthen 
Malta’s position as one of the best gaming 
jurisdictions.

which licENcE clAss is showiNg 
thE most growth iN tErms 
oF ApplicAtioNs ANd why?

The class that is showing the most growth is 
Class 1 on 4 (B2C licensee operating on a licensed 
B2B), with an increase of 84 licences (56%) in 
the last year by the end of March 2015.

iN tErms oF thE licENsiNg procEss, 
whAt is thE currENt timEFrAmE 
opErAtors cAN ExpEct to hAvE AN 
ApprovAl oN thEir ApplicAtioN?

The MGA has been working on improving its 
licensing process since 2014, and although 
additional checks have been included to 
ensure the process is a rigorous one, it has 
been harmonised into a single stage resulting 
in a reduction in the application processing 
time. Also thanks to the ‘Quick Wins’ launched 
last June 2014 and internal restructuring, the 
process has been reduced from 49% to 11% 
in 2014. These changes have also meant that 
the MGA is able to process and approve a new 
application within a shorter period of time. 
On average, a licence is processed within 12 
to 16 weeks. 

iN tErms oF compliANcE ANd 
rEgulAtioN, whAt upcomiNg 
kEy dEvElopmENts should 
opErAtors ANd thE widEr 
gAmiNg iNdustry bE AwArE oF? 

The first challenge involves the updating 
of the legislative framework to ensure we 
strengthen our regulatory regime by future-
proofing it. The MGA, and in particular its 
Regulatory Department, is currently expanding 
and strengthening its team to ensure we 
process applications and monitor licensees 
as efficiently as possible. MGA takes a pro-
active approach with the ongoing changes in 
the gaming industry and guides operators to 
effect the necessary changes to comply with the 
applicable requirements. We are also reviewing 
our processes by streamlining procedures 
and maximising the use of information that 
is already available. Our aim is to push the 
MGA to the forefront with innovative control 
mechanisms, but also stringent requirements 
for the benefit of the operator, but above all the 
protection of players. All this must be done 
with agility, professionalism and efficiency. 

how do you sEE thE gAmiNg 
iNdustry iN mAltA ANd thE 
mgA itsElF dEvElopiNg 
ovEr thE NExt FivE yEArs?

I see Malta developing as a centre of 
excellence, a hub for the management 
of gaming operations worldwide, offering the 
best infrastructure and regulatory framework, 
while ensuring its legislation is technology 
neutral for the years to come. The legislative 
overhaul that is presently underway will 
surely provide the MGA with the right 
tools to get there. 

AHEAD
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THE GAME
thE mgA hAs bEEN uNdErgoiNg A 
root ANd brANch rEstructuriNg 
procEss. whAt wAs thE 
rEAsoNiNg bEhiNd this?

The MGA was heavily understaffed, 
responsibilities were not clearly defined and 
duties often overlapped. We are bringing in new 
talent and investing in business intelligence, 
resources and capacity building, and have 
put in place a completely new management 
team. When the new chairman took up his 
position a year ago we had a staff of 58, when 
the organisation needed much more resources. 
Today, our staff is 110 strong. The MGA’s main 
focus is to ensure operators and players are  
dealt with in a business-friendly and efficient 
manner. Malta has increased competition and 
now, more than ever, we need to be on top of 
our game.

could you givE us A briEF ovErviEw 
oF thE NEw gAmiNgmAltA iNitiAtivE? 

GamingMalta is the new promotional arm of 
the gaming industry in Malta. To date, this 
function was somewhat embedded in the 
MGA, however we felt that it would make more 
sense to separate these two roles – having the 
regulator focus on regulating the industry, while 
GamingMalta promotes it. Gaming in Europe is 
becoming increasingly complex with an ever 
more competitive business environment, we 
cannot afford to be a ‘Jack of all trades’, but 
we need to be ‘masters’ of one. We believe 
GamingMalta will be pivotal in attracting new 
foreign investment and in finding exciting new 
niches that could be further developed in Malta. 
I firmly believe that this entity will be crucial in 
taking the industry to the next level.

which mArkEts ANd sEctors doEs 
mgA plAcE strAtEgic Focus oN? 

The EU will always be of huge importance 
for Malta – after all we are the top European 
gaming hub.  Having said that, it is equally 
important for us to look beyond the EU and 
explore other emerging markets, such as Asia 
and Latin America.  

¬
The MGA’s aim 
is to raise the 
bar in player 

protection 
on an 

international 
level.

SUPPORtING

IntervIew: hEAthcliFF FArrugiA - MGA ChIef operAtInG offICer
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THE GAME
thE gAmiNg AcAdEmy is ANothEr 
iNitiAtivE thAt hAs bEEN ANNouNcEd 
rEcENtly. whAt is thE purposE oF 
thE AcAdEmy ANd who is it For? 

The Gaming Academy will be responsible for 
up-scaling the local talent and ensuring that 
more students opt for a career in ICT and 
Gaming. Attracting the best international talent 
to Malta is part of the Gaming Academy remit. 
So if for example you’re a lawyer or accountant, 
and you’re interested in joining or specialising 
in the gaming industry, the Gaming Academy 
will be able to give you the necessary training. 

whAt is thE mgA doiNg iN 
tErms oF plAyEr support?

Player support is one of the most important 
functions of the authority. It acts as an early 
warning system. If a company normally has a 
trouble ticket every three months, and that rises 
to 10 weekly, you have to ask yourself what’s 
happening. Through player support we quickly 
find out if an operator is potentially in trouble 
so we can intervene and prevent any problems 
from escalating. We have also beefed up the 
player support team at MGA and doubled the 
resources focused on this aspect of gaming. 
In addition, we have introduced a number of 
Key Performance Indicators (KPIs), one of 

which is the ticket closure time. We calculated 
the closure time, which was 93 days, and set 
ourselves a target of reducing it to half. We have 
successfully achieved this and are now closing 
full investigations in 43 days. These are small 
things that make a big difference.

ArE thErE Also AdEQuAtE mEAsurEs 
For protEctiNg plAyEr FuNds?

We already have the right measures in 
place to protect player funds. The European 
Commission (EC) published a document on 
player protection recently, recommending 
appropriate measures for member states. Malta 
ticked all the right boxes, as all the EC initiatives 
and recommendations are already included 
in our law, as well as additional measures to 
ensure player protection. Under our current 
regulations, the amount of player dues that are 
not yet cashed must be met by each operator – 
they must have that amount in the bank. This 
is stipulated in the regulations. Now we have 
a revenue insurance function, with a revenue 
insurance manager, and a team, whose job 
will be totally focused on monitoring player 
liabilities. They will be doing ad hoc monitoring 
and allowed to conduct whatever checks 
deemed necessary. The MGA’s aim is to raise 
the bar in player protection on an international 
level.  
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whAt doEs your rolE 
At thE mgA ENtAil? 

Information and Knowledge Management are 
critical success factors in any organisation, 
even more so in a dynamic and fast-paced 
industry like gaming. My role encompasses the 
development of the Malta Gaming Authority’s 
IT infrastructure, ICT technologies, research, 
business intelligence, consultation processes 
and risk management. 

whAt is thE Authority’s 
strAtEgic plAN iN tErms oF ict? 

To define the key components of our IT road 
map, we carried out a scoping exercise in 2014 
with the Malta Information and Technology 
Agency (MITA). Subsequently, Microsoft was 
engaged to define the specifications of the 
various software packages. We have opted 
for cutting edge cloud-based technologies 
that will transform the way we interact with 
our stakeholders in a more transparent and 

efficient manner. A typical example will be the 
web portal, where existing or new licensees 
will know exactly at which stage their license 
application is. We are also looking at how the 
ISO/IEC 27000 family of standards can help us 
keep information assets secure.

how is thE mgA improviNg thE 
procEss oF coNsultiNg with kEy 
stAkEholdErs iN thE iNdustry? 

Enhancing our existing approach of open, 
honest, transparent and collaborative dialogue 
with our stakeholders is the way forward and we 
are ensuring that robust consultation processes 
are in place. The recent Cloud Solutions for 
the Gaming Industry and Digital Games of 
Skill with Prize public consultations are good 
examples and we will continue to take this path 
in policy developments that we undertake. 
We will reach out to our stakeholders through 
multiple social media channels and gauge their 
perceptions through the ICT investment that 
we are doing.

KNOWL EDGE
IS eVeRYtHING
IntervIew: pAul FENEch - MGA ChIef InforMAtIon offICer

¬
With cutting 

edge cloud-
based 

technologies, 
the MGA will 

transform the 
way it interacts 

with its 
stakeholders 

in a more 
transparent 
and efficient 

manner.
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KNOWL EDGE
iN tErms oF rEsEArch, whAt ArE thE 
kEy tArgEts For thE Authority?

Statistical and industry performance data 
about Malta’s gaming industry is not readily 
available.  It is important that such data is 
collected periodically and made available 
to industry stakeholders in an aggregated 
format. As a start, we are revamping our 
Annual Report by including industry statistics 
and regularly evaluating our performance with 
satisfaction surveys. We are also strengthening 
existing relationships with the National 
Statistics Office (NSO) and the Employment 
and Training Corporation (ETC) to ensure that 
we are in sync.

how do you sEE thEsE 
iNitiAtivEs improviNg thE 
mgA ANd its opErAtioNs?

I am confident that the initiatives we are 
planning will step-up the MGA’s Information 
and Knowledge Management base and will 
continue to enhance the quality of our decision 
making. With MGA’s move to Smart City Malta 
in 2015 and the investment in ICT, we are well-
positioned to become a true centre of excellence 
in the global gaming industry.  
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OF tHe GAMe
IntervIew: domiNic micAllEF - MGA InvestIGAtIons And enforCeMent offICer

whAt doEs thE ANti-moNEy 
lAuNdEriNg (Aml) lEgislAtioN 
currENtly covEr ANd whAt ArE thE 
currENt obligAtioNs oF opErAtors?

Only land-based casinos are considered 
subject persons to the current Prevention of 
Money Laundering and Funding of Terrorism 
(PMLFTR) regulations, although there are 
certain provisions in the Lotteries and Other 
Games Act and Remote Gaming Regulations 
that specify that any regulations on AML apply 
to remote gaming operators – even though 
remote gaming companies aren’t considered 
subject persons under the PMLFTR. This will 
be crystallised when the 4th AML Directive is 
adopted and will specify that remote gaming 
companies are also subject persons. The legal 
act will probably be published by mid-2015, 
but it is yet to be finalised by the European 
Parliament, Commission and Council. As 
the regulatory body for gaming in Malta, the 
MGA places a strong focus on remote gaming 
operators’ AML procedures. We check that the 
operator systems abide by these procedures. 
When there is a withdrawal of more than 
€2,300, operators are obliged to verify the 
player’s identity, age and place of residence. 
Therefore, a gaming operator must have a 
system in place that flags up any withdrawal 
of €2,300 or accumulative withdrawals that 
add up to that amount. The MGA also imposes 
that each operator has a Money Laundering 
Reporting Officer (MLRO), who is in charge of 
these reporting obligations. In the future, the 
MLRO will be a legal requirement for remote 
gaming operators. Currently, an operator 

must have an AML procedure in place and an 
MLRO to be able to apply for a licence. The 
MGA system auditors will check the operator’s 
system and confirm that it is up to scratch 
before they can go live.

whAt is rEQuirEd From AN 
opErAtor to comply with thE 
kNow your cliENt (kyc) rulEs?

A gaming company must carry out the 
necessary KYC checks before accepting 
players. This involves checking the IP address, 
and a copy of the player’s identity card 
or passport. The operator must check the 
authenticity of the ID documentation against 
the IP address. Operators are not obliged to 
turn away players from countries that are 
on the Financial Action Task Force (FATF) 
sanctions list, however it is in their interest to 
do so. The MGA carries out due diligence on 
operators and their employees, and enhanced 
due diligence on directors, shareholders, and 
ultimate beneficiary owners, who must pass a 
‘fit and proper’ test.

with thE NEw 4th Aml dirEctivE, 
will opErAtors Now hAvE to 
chEck thE sourcE oF FuNds whEN 
A dEposit is mAdE, or oN pAy-out? 

Funding sources will be checked on deposit 
and the trigger figure will remain at €2,300 for 
now. Operators already have a system in place 
to collect details of players and their winnings 
when they cash out. This is more or less what 
will happen with the 4th AML directive. 

ON TOP
¬

The MGA places 
a strong 
focus on 

remote gaming 
operators’ AML 

procedures.
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hAvE thErE bEEN ANy cAsEs oF 
moNEy lAuNdEriNg so FAr?

As far as we know, we’ve not had any cases 
in Malta, despite the perception that there 
is money laundering galore in the gaming 
industry. It takes a long time for a suspect 
to become a convict. When it comes to AML 
crimes, there are ways and means of avoiding 
prosecution, because real evidence must be 
gathered. You can’t rely on suspicion, only 
evidence and convictions. The MGA submits 
suspicious transaction reports to the FIAU, 
who carries out the analysis. If on face value 
that suspicion appears to be more concrete, 
the FIAU will pass it on to the police as money 
laundering is a crime and the police must 
investigate and prosecute where applicable. 

who holds thE ultimAtE 
rEspoNsibility For chEckiNg ANd 
rEportiNg Aml issuEs, thE opErAtor 
or thE pAymENt sErvicEs compANy 
who procEssEs thE trANsActioN?

The probability is that the gaming operators 
still remain responsible for checking and 
reporting AML issues, even if these checks 
would have been carried out by the payment 
services company. 
 However, as MGA, we are now exploring 
of going a step further in creating a system 
whereby we can have direct access to player 
accounts without involving the company. 
Currently we cannot verify what the player is 
depositing and withdrawing, without having to 
ask the operator for the information. 

whAt FurthEr Aml burdENs 
do you sEE comiNg dowN 
thE liNE For opErAtors?

Operators already have AML procedures in 
place, so I don’t think there will be drastic 
changes. There will definitely be increased 
enforcement on companies to adhere to 
their obligations. At present, there is 
enforcement on companies 
should they not carry out 
their obligations, but in 
the future it won’t be a 
question of a licence 
condition, but a legal 
obligation for gaming 
companies. 

do you sEE ANy 
othEr FuturE 
dEvElopmENts 
iN tErms oF 
ENForcEmENt 
issuEs?

Yes, as the 4th AML 
Directive will bring 
some changes and 
as MGA we will 
be supervising that 
gaming operators are 
abiding with the new 
changes and systems. 
More inspections 
will be carried 
out on the 
operators.  

ON TOP
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LeGAL

IntervIew: EdwiNA licAri - MGA ChIef leGAl offICer

could you givE A briEF summAry 
oF thE currENt lEgAl ovErhAul 
iN mAltA iN tErms oF gAmiNg?

Malta’s gaming sector is founded on scattered 
pieces of legislation, which is why we are 
in the process of consolidating all gaming 
rules and regulations under a single gaming 
regulatory framework. We anticipate that 
this exercise, apart from consolidation will 
lead to streamlining and convergence of the 
current gaming regimes, with the aim of 
reducing administrative burdens and avoiding 
duplication of requirements for applicants 
undergoing a licensing process for any gaming 
activity and beyond. We have a clear brief, 
in keeping with the Authority’s strategy and 
our chairman’s vision, which essentially 
aims at future-proofing our laws, opening 
up to innovation with smart and technology-
neutral provisions to be underscored by a 
solid regulatory tiered framework system to 
facilitate speedy amendments to legislation in 
order to keep up with the industry’s advancing 
operating models and attain agility in 
regulating such a dynamic and versatile sector.
 We are adopting a risk-based approach 
and addressing any weaknesses in our current 
regimes, whilst taking into account lessons 
learnt and developments in related sectors 
both locally and on an international sphere. 
Diversification of the MGA’s functions and 
extending the scope of the Authority’s powers 
are key priority principles in formulating this 

piece of legislation. We are seeing a growing 
trend in outsourcing, with new specialised 
firms taking on integral key functions of core 
operations of our licensees, such as client 
databases and player payments. To this 
effect, we want to capture ancillary activities 
within the sector to provide the necessary 
platform for such B2B operations to flourish 
within the backdrop of rigorous minimum 
requirements leading to certification of 
standards and a healthy gaming ecosystem. In 
Malta, Government directs policy in the public 
interest taking note of the emerging needs 
and trends and therefore we must ensure that 
the regulations we propose are seamless, that 
players have the necessary environment to 
play responsibly and that those involved in 
gaming will fit in comfortably to maximise 
compliance and operate successfully.
 We shall be introducing interim changes 
to certain current regimes throughout 2015, 
ahead of the overhaul, to facilitate and transit 
our licensees in preparation to upcoming 
proposed legislative changes. We don’t want to 
shake the industry, but we do want to raise the 
standards and the ball game. 

PERSPE CTIVE
¬

We are adopting 
a risk-based 

approach and 
addressing any 

weaknesses in 
our current 

regimes, whilst 
taking into 

account lessons 
learnt and 

developments in 
related sectors 

both locally 
and on an 

international 
sphere. 
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doEs thE currENt ovErhAul 
Also AFFEct kEy oFFiciAls?

We will be issuing a key official licence 
pertaining to the particular individual. The 
MGA will be keeping an internal register and 
any shortcomings will be noted for scrutiny 
and to ensure strict compliance. We’re also 
revisiting the functions that fall under the key 
official role, ensuring there is a segregation of 
functions as required. For example, one person 
cannot be in charge of compliance and at the 
same time be involved in increasing profits 
for a company, in our view this could lead to a 
conflict of interest. 
 We shall be issuing a consultation document 
on the role and functions of the key official so as 
to give visibility to the industry of the changes 
we intend to implement, which are proposed 
to be spread in two phases – firstly through 
the principle of ‘fit and proper’ screening and 
secondly in the overhaul expected in 2016. 
Raising the profile of this function will increase 
efficiency, expertise and better the relationship 
with the authority with respect to reporting.

whAt othEr iNitiAtivEs ArE plANNEd 
For 2015 thAt opErAtors ANd 
plAyErs should kNow About?

We are looking closely at the Alternative 
Dispute Resolution (ADR) directive, which shall 
be transposed into Maltese law by the second 
quarter of 2015. Currently, we facilitate a 

complaint between a player and licensee, should 
it not be resolved. We take the interlocutor 
approach and try to facilitate matters, but 
sometimes it is not clear cut because we verge 
into terms and conditions. Whether they are 
unfair or not, we cannot really pass judgement, 
but rather try to get the parties involved to reach 
an agreement. We believe online ADR will 
offer the player an alternative and a quicker 
remedy in taking recourse to justice. Our 
Code of Advertising is also being revisited 
to ensure relevance in the wake of the 
technological developments at the player 
interface level, as well as to mirror the 
EC Recommendations in this area. We 
will try to align our advertising rules 
with other jurisdictions where possible, 
however, we would like to avoid a nanny 
state approach where possible without 
undermining the Government’s local 
social policies. We are also reviewing 
our current technical requirements 
across the online and land-based 
sectors ahead of the overhaul in 
order to seek alignment with other 
EU member states, but it would be 
premature to comment further 
at this stage. The MGA is also 
keeping communications open 
with the relevant stake holders 
and the industry and we shall 
be consulting along the way if 
and when required. 

PERSPE CTIVE



                          When it comes to consultancy, ‘one size fits all’        does not work. Luckily, we have the full set.

Northfields, No. 1, Independence Avenue, 
Mosta, MST 9026 - Malta

Tel:  +356 2759 5000, +356 2757 7000 • Fax: +356 2759 5984
info@kyteconsultants.com • www.kyteconsultants.com
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Contact Advisory Services is the company that you can 
depend on for professional, across-the-board consultancy 

services in Malta. Specialised in the remote gaming 
sector, we are dedicated to providing you with an efficient 

and dependable service that ensures all of your needs 
are met - no matter how challenging or complex. 

CONSULTANCY • ACCOUNTING AND PAYROLL • FIDUCIARY SERVICES • IT AUDIT • INTERNAL AUDIT • DATA PROTECTION • FINANCIAL INSTITUTION LICENSES

Furthermore, our affiliate firm, Kyte Consultants Ltd, 
is accredited by the Malta Gaming Authority to carry 

out on its behalf Compliance Audits and System Audits 
as part of the final stages of the licensing process and 
is therefore in a strong position to implement exactly 

what is required when obtaining a gaming license.

FULL REMOTE GAMING LICENSING ASSISTANCE • GAMING COMPLIANCE • PCI DSS  •  ISO 27001  •  ASSURANCE & CORPORATE SERVICES • TAX ADVICE • MANAGE MENT
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You’re moving your business 
to malta, you’ve made a 

fantastic decision and you’re 
going to have loads of fun! Be 
sure to find a good location 
in the central Gzira/Sliema/St 
Julians area on bus routes and 
with adequate parking. malta 
is a small island, but having 
the right location will help 
you attract the best staff. it 
doesn’t matter whether you’re 
a start-up or a long-established 
operation, look to hire local 
staff as soon as possible. the 
maltese are fantastically loyal 
workers who are keen to learn, 
pick things up quickly and will 
stick by you through thick 
and thin, but please be sure 
to pay that loyalty back.

aJ thompson 
chief executive officer
B3w Group

When looking for a european 
base, malta offers a wide 

variety of benefits. it has a strong 
financial background and a 
rigorous regulatory framework, 
which add integrity and credibility 
to your brand. malta-based 
companies can benefit from a 
number of fiscal advantages that 
make relocation to the island 
particularly attractive. malta 
also has a warm climate, a safe 
environment, excellent living 
standards and easy european 
travel connections. there is also 
a first-rate school system, very 
affordable accommodation, 
and excellent medical facilities, 
all of which are important 
considerations for staff moving 
to a new country. you can provide 
even more peace of mind to 
relocating employees through 
tailored benefit packages, such 
as group life insurance and health 
insurance. you shouldn’t forget 
to take out a business insurance 
that will protect your investment. 
at citadel we specialise in 
working with companies to create 
tailor-made packages for all their 
insurance needs. we are happy 
to discuss your requirements and 
work out customised plans that 
offer your staff the benefits they 
are looking for, while ensuring 
your company is well protected 
from unforeseen losses. 

angela tabone
chief executive officer
citadel insurance

Do your homework and 
prepare to be physically in 

malta, especially in the start-up 
phase. having good relations 
with the mGa, lawyers, banks 
etc. will definitely work to 
your advantage as there is a 
fair amount of red-tape to cut 
through. Getting bank accounts, 
id cards and work permits for 
employees is a nightmare so 
be prepared to support your 
staff in this if you bring people 
from abroad. teaming up with 
other online companies who 
are already established, and 
speaking to existing players 
in order to learn from their 
experience, will enable you 
to get more insight into what 
is important. familiarising 
yourself with local laws and the 
hr legal environment is good 
too, as they differ from the 
rest of europe on aspects like 
competition clauses and notice 
periods. recruitment in malta is 
complicated and you will have to 
be prepared to spend resources 
on recruitment of capabilities 
from outside the island as they 
are not always available locally. 
once established, enjoy the 
sun and the quality of life.

ulrik Bengtsson
chief executive officer
Betsson

Before establishing a business 
or undertaking any business 

transactions in the sector, it 
is important to understand 
whether or not malta could be 
the right environment for your 
business to grow and prosper 
considering, among others, 
your financial opportunities. 
it is essential to have a line on 
the institutional, legislative 
and economic situation that 
malta has to offer. as for the 
institutional background, due 
to the competitiveness and 
transparency ensured by the 
outstanding experience of the 
experts working for the mGa, 
your investment is safe and 
guaranteed. the legislative 
framework in malta is in line 
with the main eu directives, 
being sufficiently flexible and 
versatile to relate to different 
legal systems. malta offers a 
modern and competitive tax 
regime and provides an excellent 
base for setting up tax efficient 
structures. consequently, 
malta provides a wide range 
of benefits for those who 
want to launch a business in 
compliance with the applicable 
laws and rules. however, your 
leadership and management 
skills will be vital for the real 
success of your business.

Gianpaolo raso
key official
Betn1

INSIDERtIPS
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Operators should ensure that 
they have clear objectives 

before setting up an operation 
in malta. the strategy should 
be developed by the operator 
himself and not by any third 
party. it is very important 
to understand the resources 
available in-house and those 
skills, services or products which 
may have to be outsourced to 
achieve those objectives. for this 
reason, partners, suppliers and 
consultants should be chosen 
wisely, based on experience 
and reputation. in this respect, 
referrals from other operators 
or partners can be a good way 
of making the right choice. of 
particular importance is the 
choice of gaming software or 
software supplier. this choice 
should not be taken lightly 
because the software represents 
part of the product you are 
offering your customers. it is also 
this same software that supports 
your back-office operations. 
unfortunately, the bulk of the 
investment when setting up 
a gaming operation is made 
before the company can even 
commence operations and for 
this reason good decisions need 
to be taken from the outset.

trevor axiak
director
kyte consultants

Be aware, be informed and 
be present. malta offers 

modern and competitive tax 
regimes providing an excellent 
base for setting up tax-efficient 
structures. Seek out advice 
on how best to set up your 
company, in order to fully utilise 
these benefits. Just after having 
shortlisted your final three 
preferred jurisdictions to set up 
shop, you should be carrying 
out an opportunity cost analysis 
to assess the overall benefits 
for you and your business. this 
also rings true for the mGa 
licensing process itself. Speak to 
professionals who understand 
the process and who can set 
realistic expectations for you. 
Sourcing the right information 
beforehand and knowing what 
degree of documentation is 
required, will help curtail any 
potential delays in the process 
and will also raise any matters 
that you may have initially 
overlooked. the mGa prides 
itself on its ability to remain 
responsive to the industry and 
recognises that the best way 
of doing so is by listening to 
its licensees. So join a forum 
to strengthen your voice with 
the regulator. it will also keep 
you abreast with market 
developments and will give 
you the opportunity to rub 
shoulders with the industry 
stakeholders on the island.

russell mifsud
Gaming industry manager 
kPmG

To increase your chance 
of success and to avoid 

unnecessary costs, do these two 
things. do your own homework on 
each part of the projected business 
operation and don’t expect the 
lawyer or accountant to guide 
you in anything but what they 
specialise in. it sounds simple, but 
we often see companies getting 
this part wrong due to lack of a 
structured approach and time 
spent on research before coming 
to malta. Bad decision-making 
costs a business a lot of money, 
and is always due to not engaging 
the right level of expertise and 
competence in specific areas. Since 
gaming companies are technology 
dependant, their focus should be 
thought through properly with 
the right advice from people who 
know what they are doing and 
can provide help in project design 
and delivery, speed of execution, 
identifying it operational tasks 
and costs related to the ongoing 
management of the systems, 
use Sla driven methodology 
to measure results and adopt 
a scalable approach without 
incurring the cost of downtime, 
whilst the company transforms 
itself from a start-up to a mature 
business. Successful companies 
have long term vision, which is 
the most important ingredient 
for what they action today.

anton cristina
executive director 
cSl data centre Services malta

As a leading service provider 
and one of the founding 

partners of the annual malta 
iGaming Seminar, i would 
definitely say that malta has 
an excellent infrastructure for 
a corporate set up. what has 
been a major success factor and 
paramount to the sustainability 
of the local iGaming industry is 
the fact that locals are highly 
competent and affordable to 
hire. another major attraction is 
that foreign nationals get to live 
a first-rate lifestyle, rental homes 
are reasonably priced and the 
cost of living is also inexpensive. 
there is also an outstanding pool 
of service providers in malta for 
co-location, cloud computing 
and software, legal and financial 
assistance. the standard of 
properties in malta is excellent. 
the buoyant market cares 
well for low, medium and high 
budget individuals. moreover, 
the social aspect is very good, 
with relatively large expatriate 
communities already established 
that mix well with the maltese 
community. my advice would 
be to stick to working with 
professionals, don’t cut corners 
and you will avoid any obstacles 
and time that may cost you 
more money in the long run.

Jeff Buttigieg
chief operating officer
re/max malta & 
Partner of miGS

What key piece of advice would you 
give to new gaming businesses 

looking to set up in malta?
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The boom in the remote gaming 
industry in the last decade has 

further strengthened a niche market 
that is constantly developing and 
creating jobs in areas such as it, 
customer support, finance, fraud 
and compliance. this would not be 
possible without a remote gaming 
regulatory framework, which 
focuses on both the business aspect 
as well as the protection of minors 
and vulnerable persons. my advice 
is to take into consideration all the 
different possibilities a country has 
to offer. malta takes a proactive 
approach to foreign investment 
and has a growing reputation as an 
international finance hub. it is easily 
accessible to other major european 
cities and is constantly keeping 
abreast with the global digital 
industry – this makes life easier for 
international businesses that are set 
in different locations. the country 
can still be considered as reasonably 
priced when compared to other 
countries. it has a stable political 
situation and a competitive fiscal 
regime, while the malta financial 
Services authority and the mGa 
provide their support and expertise 
within a rigorous legislative 
framework based on european 
principles. these are some of the 
main incentives, which an operator 
could definitively consider as solid 
reasons to establish in malta.

isabelle andres
chief executive officer
Betclic everest Group

First and foremost, the key to 
starting an operation in malta 

is connections. naturally you 
will need the proper business 
connections with the game 
suppliers and payment providers, 
but also don’t underestimate 
the local contacts in malta, 
including the mGa and other 
authorities. if you do not have 
those connections yourself, get 
someone that does. Secondly, 
don’t underestimate the legal 
framework. naturally, you need 
to get the license requirement 
right, but there are also a lot of 
things to get right with company 
structuring. i would recommend 
getting into the details early on 
or again find someone that is 
knowledgeable in these matters. 
finally, expect the unexpected. 
not only does the legal 
framework in malta constantly 
develop, but also on a european 
level we can expect some radical 
changes over the next few years. 
the ones who are prepared will 
certainly come out on top. all 
in all, don’t be afraid to start a 
business in malta. i’m very happy 
that we chose malta as our base 
of operations and it does present 
a very good commercial climate 
for gaming companies.

Johan Styren
chief executive officer
leovegas

Malta is synonymous with, 
and a natural home for 

gaming businesses, whether for 
a new set-up or a relocation. the 
reason for this is that over the 
years the country has developed 
a gaming eco-system, which 
provides for a full spectrum 
of services aimed at assisting 
the industry. the strong 
regulatory framework in place 
is a fundamental feature in all 
this, but the industry has now 
developed to cater for the full 
suite of requirements. in this 
context, my advice to new 
gaming businesses looking 
to set up in malta is to meet 
potential suppliers and partners 
and make decisions based on 
the track record, experience and 
trustworthiness of such partners. 
when it comes to hosting, data 
centre, cloud and managed it 
services, which my company, 
Bmit limited provides, my 
recommendation is to ensure 
that you choose a focused and 
expert it partner, with whom 
you can develop a long-term 
relationship. at Bmit, we invite 
potential customers to come 
and see for themselves and 
consequently to let us tailor a 
best fitting and customised it 
solution for their operational 
needs. Bmit is here to stay 
and will continue to support 
and supply a boutique suite of 
services to the gaming industry’s 
needs.

christian Sammut
chief executive officer
Bmit limited

I would advise taking the 
time to fully understand the 

exceptional local ecosystem 
that malta has to offer. malta 
has many obvious advantages, 
such as the quality of the 
iGaming legislation, the use 
of the english language, the 
euro currency, the proximity 
to other major european 
capitals and the safety of the 
infrastructure, but malta is a 
lot more than that today. malta 
has the most efficient pro-
business environment that i 
have ever seen and it opens a 
whole new world of opportunity. 
launching a start-up is a very 
risky challenge and it is essential 
that your energy is not wasted 
on, for instance, kafkaesque 
administrative issues. over 
here, our mind is free to focus 
only on what matters the most 
for my company and it truly is 
priceless. malta has built such 
an attractive environment for 
digital companies that i feel 
confident in predicting that the 
island will soon become a major 
digital hub in europe.

valery Bollier 
chief executive officer
oulalaGames
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The iGaming world is not as 
complicated as some people 

make it seem. it is like any other 
ecommerce business in that 
with the right information at 
hand, you can give birth to any 
company and make it thrive 
and succeed. you should also 
make the most of malta’s size. 
Being such a geographically 
small island, malta is ideal when 
it comes to meeting the right 
people. the licensing authority 
- mGa, iGaming suppliers and 
it firms, just to give you some 
examples, are easily reached as 
they are only a few minutes drive 
away. doing your own research 
and meeting your contacts 
personally should be more than 
enough to enable you to form 
and stabilise a company on the 
island. despite the country’s 
size, human resources are 
abundant, ranging from veterans 
to newcomers. the key to a 
successful start-up is finding the 
right people from the get-go. 
this, and enough determination 
to see you through.

nikolai livori
chief executive officer
yobetit

As clichéd as it may sound, a 
detailed Swot analysis is 

imperative. malta provides an ideal 
backdrop for both B2B suppliers 
and operators. the country enjoys 
a healthy political climate, with 
both major parties towing the 
gaming line in the same direction. 
this alone provides peace of mind 
and it’s easy to understand why: 
gaming represents 12 per cent of 
the GdP. Stay in constant contact 
with the mGa before, during and 
after your relocation process. 
the mGa is not there to merely 
regulate or impose sanctions, but 
to support you. furthermore, the 
government is taking the necessary 
steps to strengthen this pillar in the 
maltese economy with the setting 
up of the Gaming academy, the 
responsible Gaming foundation 
as well as digital malta. digital 
games start-ups are also being 
heavily incentivised through malta 
enterprise. these forward-thinking 
steps, together with other factors, 
including an advantageous tax 
regime, a robust legal framework 
backed by a reputable authority, 
an industrious and multilingual 
workforce, the large number of 
affiliates based in malta, as well as 
a great lifestyle with great weather 
and culture make malta one of 
the best, holistic environments 
for business start-ups.

eman Pulis
managing director
SiGma

Any new business knows that 
the first period when setting 

up shop is very challenging on 
the financial and infrastructural 
resources that enable the new 
organisation to hit the ground 
running with a professional 
set up. the high regulation 
of the gaming industry 
together with the end-user 
customer experience requires 
transparency, connectivity 
and an unprecedented 
level of security. Setting up 
such an infrastructure on 
your own may stretch your 
resources. outsourcing your 
data centre requirements to 
a specialised provider, such 
as melita, minimises upfront 
costs and reduces operational 
complexity and risk, offering 
high levels of resiliency to fulfil 
your hosting requirements and 
ensuring seamless connectivity.  
additionally, melita’s state-of-
the-art data centre will allow 
your it requirements to grow 
as your business grows without 
intensive investments being 
tied to it infrastructure. this 
frees your capital, allowing it 
to be invested directly into 
your day-to-day business – we 
are confident that this will 
reap much greater benefits 
for any set-up organisation.

michael darmanin
director of Business Services
melita

When setting up shop in 
malta, there are a number 

of different considerations and 
elements that need to be kept 
in mind to ensure the set-up of a 
successful operation. among the 
main elements, you should keep 
in mind the following. do not 
go at it alone, get consultants 
to help out and make sure to 
get the right ones. there are 
a number of consultants out 
there, however not all that 
glitters is gold and my advice 
would be to look for those who 
have experience and a proven 
track record in the sector. 
choose the right people to set 
up your own team. employees 
can make or break a business, 
which is why it is important 
to choose the right people, 
who are both competent and 
dedicated. finally speak to the 
regulator, the mGa. the maltese 
regulator is there to help gaming 
businesses to grow, develop 
and flourish under one of the 
leading regulations in the sector.

trevor deGiorgio
managing director & head of 
international legal compliance
Greentube

What key piece of advice would you 
give to new gaming businesses 

looking to set up in malta?
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What key piece of advice 

would you give to 
new gaming businesses 

looking to set up in malta?

Gaming it infrastructure 
is particular in requiring 

extremely high up-time, and 
cannot tolerate any drops in it 
operation, as this would be very 
costly. any new gaming business 
looking to set up in malta, 
therefore, requires a reliable, 
proven it partner, to deliver 
the design, implementation 
and support for its required it 
infrastructure. eworld limited, 
a leader in virtualised server, 
storage and network solutions, 
has been entrusted with many 
such gaming infrastructure 
projects.
 
raphael micallef trigona
managing director
eworld limited

The online gaming industry in 
malta has evolved over the 

years in line with international 
trends and there is definitely 
more to come.  nine years 
ago we mostly used to recruit 
multi-lingual customer support 
people – that was the kind 
of market we were in. now 
companies seek our help to hire 
technical people – front-end, 
back-end, database architects, 
developers and designers both 
for traditional online and mobile 
platforms, marketing people 
with knowledge and experience 
in e-commerce. Supporting skills 
such as qualified accountants 
and hr professionals are also 
very much in demand.  the 
industry is after people who 
possess cutting-edge skills. 
amateurism is a thing of the 
past and the market is happy to 
pay top-dollar for top people. 
my advice to students who are 
looking to enter the job market 
in the next three to five years is 
to focus on developing it skills, 
learn development languages 
and other non-it skills such as 
accounting and hr. this is the 
reality of the present and the 
immediate future.

christopher vella
Group managing director
Pentasia

Setting up an igaming 
business in malta can 

sometimes sound a little tricky 
since there are lots of papers to 
prepare and documentations 
to provide. however, on this 
matter, i suggest that one should 
learn and keep abreast as much 
as possible with local legislation 
so that it won’t be necessary 
to outsource services for every 
little requirement. furthermore, 
hiring key team members is 
important to start organising the 
business in the most appropriate 
way. networking and meeting 
people is also of paramount 
importance in order to get a 
deep knowledge of the market 
data and evolution.

margherita Giudetti
chief operating officer
Betuniq

Gaming will really grow over 
the next five years as Social 

and free-Play Platforms create 
new opportunities for player 
acquisition and the exploration 
of previously inaccessible 
markets. today’s regulated 
industry allows companies like 
Betconstruct to make major 
investments in individual 
licenses, allowing us to help 
start-ups to grow in gaming 
without economic exposure. 
malta’s effective tax system 
and the availability of qualified 
professionals and consultants 
make it ideally placed to take 
advantage of this expansion.

davide troncon
malta regional director 
Betconstruct
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CDD
customer due 
diligence

could you givE AN ovErviEw oF thE FiNANciAl 
iNtElligENcE ANAlysis uNit (FiAu)?
The FIAU was set up in 2002 as the main entity in Malta 
responsible for the prevention of money laundering and the 
financing of terrorism. It is an international obligation for 
countries to have a financial intelligence unit responsible for 
the collection, collation, processing, analysis and dissemination 
of information with a view to combating money laundering 
and the funding of terrorism. The FIAU is also responsible for 
monitoring compliance with the relevant legislative provisions. 
One particular aspect of our legislation is that the FIAU also 
has responsibilities for monitoring compliance by all subject 
persons, and I use the word subject person, because it is the legal 
term used in this context to define those persons that have anti-
money laundering (AML) obligations.

INteRVIeW: Manfred Galdes - director of 

the Financial Intelligence Analysis Unit (Malta)
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w: www.fiumalta.org 

so who ArE subJEct pErsoNs ANd 
whAt is rEQuirEd oF thEm?
Subject persons do not only include the 
traditional financial sector services, as now 
even lawyers, estate agents, casinos, and a vast 
array of operators also have AML obligations. 
In terms of compliance monitoring, we do both 
offsite and onsite supervisions. The offsite 
supervision is based primarily on the collection 
of data through the annual compliance reports 
that subject persons have to submit to us. These 
self-assessment reports must inform us on the 
systems that the entities have in place, that 
they have carried out customer due diligence, 
have proper records systems in place, updated 
manuals, and the findings of their annual 
internal audits. Self-assessments are mandatory according to 
law, and we analyse the data to determine which entity should 
be subjected to an onsite supervisory visit. We then carry out 
a number of onsite visits and have the possibility of using the 
resources of the Malta Financial Services Authority (MFSA), 
because they report to us on their own onsite examinations. We 
have MoUs with both the MFSA and the Malta Gaming Authority 
(MGA), who carries out supervisory visits with casinos.

whAt ExtENt oF moNitoriNg do 
you ExpEct From ENtitiEs?
There are a number of legal obligations, starting from customer 
due diligence. What is normally expected is an assessment of the 
purpose and intended nature of the business relationship, due 
diligence documentation, source of funds and the type of business 
relationship, which in the gaming sector would include the 
volumes of transactions and the types of transactions that are to 
be undertaken on an ongoing basis. So, checks for the consistency 
of this operation and information must be collected from day one. 
Ultimately, they must have ongoing systems in place to detect 
unusual transactions or if they shift from the original intention. 
They must also identify whether customers are politically exposed 
persons, but this does not necessarily prohibit them from having 
a business relationship. The obligation is to report any suspicious 
transaction and we have a standard form that is completed and 
submitted online in a secure and confidential way, which goes 
directly to a dedicated server. We then investigate the report and 
obtain additional information through our different channels 
of information and if there is a confirmation of a reasonable 
suspicion we go to the police, if not then it is shelved for future 
reference. In Malta, the remote gaming sector has been subject to 
a certain level of AML obligations for a number of years, which 
have been imposed by the MGA in the standard license conditions 
and there is also a clear reference requirement in the MGA gaming 
regulations imposing these obligations.

whAt ArE thE big thEmEs iN thE 
upcomiNg 4th Aml dirEctivE ANd 
how will it chANgE thE rulEs? 
The 4th directive is an important development. 
As more business is taking place electronically 
the landscape has changed, and so the 
regulation and norms must also change. The 
big game changer is beneficiary information. 
Today we have clear provisions on beneficiary 
information having to be maintained on a 
register, which was not the case previously. 
This information was only required to be 
maintained by subject persons.  There will also 
be a more pronounced shift towards a risk-
based approach. Countries will have two years 
to transpose the directive into domestic law. 

What is going to be different after the 4th directive is in place 
and transposed into the Maltese law, is that the remote gaming 
companies will now fall under the same regime to which all 
other subject person are already subject to. The problems that 
gaming companies are facing today in the spectrum of these new 
directives and concerns, are exactly the same concerns we saw 
in the financial sector a few years ago, so there shouldn’t be any 
big surprises. Everybody has a responsibility, even if the bank 
has already carried out its own due diligence, companies still 
have to conduct their independent customer due diligence. This 
is clearly set out in the law and in the international standards 
and there is not much possibility to deviate from that.

ArE you sEEiNg support From govErNmENt ANd 
ArE gAmiNg compANiEs EmbrAciNg duE diligENcE?
We are receiving a lot of support from the government as more 
priority is being given to this area. We have doubled our staff in 
a short period of time with plans to expand further in 2016. It 
is crucial for everyone to be on board as any lapses could cause 
significant risks for the entire jurisdiction. There has to be a shift 
in this tick-box approach in carrying out customer due diligence 
towards an approach that is based primarily on a thorough risk 
assessment – and this has to happen not just in the gaming 
sector, but across all sectors. International standards and the 
importance of Customer Due Diligence (CDD) procedures are 
rising, and we are happy to see that many entities are becoming 
more selective about which clients and intermediaries they 
are taking on. I am happy to see the more established entities 
carrying out a de-risking process out of their own free will, 
without this being imposed upon them, and this is exactly what 
the country needs. Unwittingly accepting business exposes the 
jurisdiction to enormous risk, and this is something we need to 
be particularly alert about and sensitive to. 
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The Malta Gaming Authority 
(MGA) is looking to raise the 
standards by reinforcing the legal 
requirements of Key Officials.

The position of the Key Official is gaining ever-
more importance, with the MGA currently 

revisiting the functions and responsibilities to 
establish a clearer definition of the role. The 
current legal requirements are that the Key 
Official must be a director, resident in Malta 
and readily available, as well as pass the fit 
and proper test. Fit and proper is a vast term, 
undefined and at the discretion of the MGA. 
In the eyes of the authority, ‘fit and proper’ 
currently only refers to probity and a clean 
criminal record. But going forward, the MGA 
will look beyond that definition of what fitness 
is, to also encompass expertise, attitude and the 
relations the Key Official has with the MGA with 
respect to reporting and other licensees, and 
the way they deal with complaints.
 Currently when there’s an application for a 
remote gaming operation, the applicant must 
indicate who the Key Official shall be in order 
to obtain an MGA licence. Every licensee is 
obliged to appoint at least one Key Official who is 
responsible for supervising operations and who 
must ensure that the licence holder complies 
with all laws, regulations, conditions and 
directives issued by the Malta Gaming Authority. 

mAiN obligAtioNs 
The role of Key Official has traditionally been 
occupied by lawyers and corporate service 
providers. However, there’s an element of 
reputational risk for Key Officials that occupy 
such professional positions, as they will need to 
be held accountable for any shortcomings of the 

RAISING tHe OFFICIAL

STANDARD

KeY OFFICIAL

company they represent. Ideally, the Key Official 
would be an independent person that can focus 
on their duties as director of a particular gaming 
company. There are audit or accountancy firms 
that have their own subsidiaries to conduct 
systems or compliance audits. This poses no 
issue to the MGA since there is a segregation of 
duties due to there being subsidiary companies 
in place. The subsidiary company is obliged 
to give a declaration of interests, which the 
MGA assesses to determine whether there is a 
conflict of interest in view of the fit and proper 
guidelines. As the framework stands, the Key 
Official must assume certain responsibilities 
and outsource certain duties. In the case of the 
Key Official being a lawyer, they may not have 
the required technical expertise and would 
therefore need to outsource certain activities, 
but must still be able to oversee all activities.
 The Key Official must be aware of all 
operations of the gaming companies that they 
are responsible for. They are obliged to ensure 
compliance by the licensee and if it is not 
operating as it should, the Key Official must 
report the matter to the MGA. The Official 
must be informed of critical issues and be able 
to access information that may be required by 
the MGA in a timely manner. They must also 
inform the authority of any changes made to 
the hardware or software of the licensee, by 
submitting incident reports and must seek the 
MGA’s approval of any proposed changes to 
the set-up. 
 It is a definite obligation that the Key Official 
is resident in Malta, appointed as a director of 
the gaming company and has to be approved 
by the MGA. As a company director, the Key 
Official will assume the level of responsibility 
that a director has, and will also be aware of 
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RAISING tHe OFFICIAL

STANDARD

all that is happening within the company, and 
ensuring that licence fees, gaming tax and 
players are being paid on time. A Key Official 
licence remains valid until it is cancelled by 
the MGA, which ensures that licensees have an 
approved key official at all times.

thE chANgiNg rolE oF 
thE kEy oFFiciAl
The Malta Gaming Authority is looking to 
implement a number of measures that will set 
higher standards for the key official. Firstly, the 
MGA will be ensuring that there is a segregation 
of functions to avoid possible conflicts of 
interest, whereby the compliance and regulatory 
role of the key official will not clash with that 
of the person driving the business forward or 
increasing revenue for the company.
 Secondly, the authority will be approving 
the Key Official on the basis of the fit and 
proper guidelines, which would contain various 
parameters. The MGA will be maintaining a 
closer relationship with the Key Officials by 
holding regular interviews and meetings to be 
able to assess and monitor the performance 
of the Official. Key Officials will be required to 
undergo training and the MGA will be issuing 
an expression of interest to determine who 
can provide the content for the courses. If the 
Key Official has a relevant number of years’ 
experience, or if they have certain expertise, are 
a lawyer or an accountant, engineer (technical 
person), the MGA will lower the requirements. 
The MGA will also be implementing a point 
system to ensure that if the Key Official is 
undertaking certain activities, such as attending 
conferences to keep themselves up to date, it 
will improve their register. In its endeavour 
to determine the right amount of companies 
that a Key Official can represent, the MGA 
will be keeping a register that will note any 
shortcomings of the official. If at any point the 
MGA feels that an official is already struggling 
to manage the companies that they represent, 
the authority will not approve them taking on 
another company until they are up to scratch. 
A Key Official will also no longer be permitted 
to appoint a power of attorney to act on their 
behalf should they be out of the country. 
Therefore a Key Official must declare that they 
will be available at all times. The Key Official’s 
role will be assuming a greater importance and 
responsibility and the MGA is preparing to 
take a more rigid stance in view of the future 
role of the Official in a bid to maintain the high 
standards of the jurisdiction. 
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tHe CHANGING RULeS OF 

¡GAMING
future outlook

The iGaming industry is rapidly evolving 
from all angles, with changes such as 
new laws, EU directives, emerging 
jurisdictions, technological developments 
and consolidation shaking up the 
industry as a whole and as a result, 
changing the rules of the game. 

Barriers to entry are growing higher as 
margins are being squeezed – so much 

so that if you are planning on entering or 
perhaps even remaining competitive within 
the industry, it is imperative to remain ahead 
of the game, knowing your market inside-out, 
thinking innovatively and using new trends to 
your advantage, in order to enable you to stand 
out and differentiate yourself. 
 With more jurisdictions jumping on the 
bandwagon and determined to regulate and 
raise revenue, compliant operators inevitably 
will feel the pinch to their bottom lines which 
is likely to be reflected in lower odds, less 
attractive bonuses and higher rakes – all of 
which non-compliant operators pick up on, 
and, in theory, offer a more profitable return 
to their players. It is fundamental that new 
rules are policed and that authorities remain 
vigilant. The new regime in the UK whereby 
the existing remote gaming, betting and pool 
betting duty rates of 15% are now applied on a 
point of consumption basis begs the question 
as to whether an underground market will 
expand, wherein unlicensed entities will be 
in a better position to offer a more appealing 
opportunity to their players. 

 Concurrently, speculation is rife as to 
whether sign-up bonuses may be reeled in as 
a means of cutting marketing costs, which is a 
further instance of illustrating how the industry 
has been and will continue shifting focus from 
player acquisition to player retention. Free 
bets will begin to change from big hand outs 
to cleverly capped sure bets in order to draw 
in customers. As a result, affiliates will also 
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many B2B game suppliers 
may well expand into 
the B2C market through 
major acquisitions

feel the pinch, unless they 
too roll with the times and 
adapt to suit their partners’ 
market strategies.  Yet, the 
trouble with generalising 
lies in ‘game theory’: sign-up 
bonuses are one of the major 
differentiators between land-
based and online operators, 
and between competing 
remote gaming entities, 
which are becoming ever 
more homogeneous in a 
market that lacks loyalty. 
Should all operators reduce 
their sign-up bonuses, it 
would be a matter of time 
until an operator digs into 
its pockets and attempts to 
capture the market with a 
more attractive offering.
 With the increasing 
consolidation in the industry, 
one cannot help but wonder 
what the playing field will 
look like in the coming years. 
Competition has been cut-
throat across the globe, with the big fishes 

and elements of gamification, 
such as loyalty programs, 
and intricate game designs 
combined with behavioural 
economics through the use of 
Big Data – will prove to be the 
predominant force in gaming 
for the future generation and 
dare I say, for all industries in 
the years to come.
 Naturally, the new 
“gamified” generation will 
not only constitute your client 
base, but will also form part of 
your workforce. Management 
will need to adapt their skill 
set to attract millennials 
in order to maximise their 
extraordinary ability at 
problem-solving, organising 
matters out of chaos, 
multitasking and being self-
directed leaders thriving on 
a diet of continuous positive 
reinforcement.  Corporations 
that meet the needs of the 
highly fluid generation will be 

able to crush their competition, as the effect 
will be reaped from both an inside-out and an 
outside-in perspectives.
 Last, but not least, due to increasing 
regulation in television marketing, social 
platforms have become one of the TV media’s 
go-to marketing channels. On that note 
though, the industry has come to realise that 
social gaming is not synonymous with hard-
core money gambling despite the initial appeal 
back in 2012. When a bet is placed, a return on 
investment is anticipated, but when a deposit 
is made on a game that is not perceived to be 
gambling-oriented, players tend to be satisfied 
with sheer entertainment in return. The trick 
will be for the industry to combine the gold-
rush with the fun-seeking aspects and that 
is what I reckon will prove to be another key 
to customer retention. It will not be a matter 
of simply marrying the two, but customising 
them to amalgamate the offering and tap into 
the right target market. 
 As the rules of the game transform into 
nuances of every colour, one thing is clear: 
successful industry operators are tying up 
their shoe laces to go with their best suits. May 
the best man win. 

russell mifsud is 
a gaming industry 

manager at kPmG and 
specialises in following clients 
in the gaming industry. he 
strives to anticipate new 
trends on a global scale in 
order to best advise entities 
about opportunities within 
the industry. Some of the 
aspects of his focus include 
strategic initiatives, competing 
jurisdictions and technological 
advancements.

BIO

taking advantage of their liquidity to acquire 
competitors to further secure their position and 
strengthen barriers to entry. Similarly, many 
B2B game suppliers may well expand into the 
B2C market through major acquisitions.
 As more fragmented companies 
conglomerate and merge, are we to expect less 
focus on innovation?  While the industry is 
synonymous with innovation, I would like to 
see the manner in which games are going to 
evolve. Doubtlessly the human mind is hard-
coded to feel drawn to playing classic games 
such as Roulette and Black Jack. But will 
such games entice the millennial generation? 
Such highly optimistic individuals who have 
grown up playing games and expect more of 
an immersive, rewarding experience in return 
for their time are easily distracted. To my 
mind skill games coupled with social gaming russellmifsud@kpmg.com.mt
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ACt LOCAL, tHINK 

GLOBAL
Market Access and Barriers

Malta is keeping a close eye on the big 
picture, when it comes to market access 

and growth opportunities for its gaming 
operators. While the importance of the EU 
market is unlikely to diminish anytime soon, 
the islands regulator Malta Gaming Authority 
(MGA) believes it is equally important to look 
beyond the EU and explore the emerging 
markets of Asia and Latin America. 

priNciplEs ArE priNciplEs
While big growth markets may well be on 
Malta’s agenda, Europe is still the major focus 
of the islands 462 licence holders who flocked 
to Malta’s shores to take advantage of the 
country’s dedicated regulatory environment 
for online gaming companies. Malta was the 
first country in the European Union to create 
a dedicated legislation for remote gaming that 
is based on the EU’s freedom of movement of 
goods and services. Malta holds tight to the 
original principle that a licensed operator from 
Malta should be able to use that license in 
any other EU member state without the need 
of an additional license from other member 
states, which over the last 13 years has been the 
catalyst for the spectacular growth of the sector 
in Malta has enjoyed.  

dEFENdiNg thE iNtErEsts 
oF thE iNdustry
However, an increasing number of member 
states are imposing a requirement of obtaining 
their national license before an operator can 

provide gaming services in their country. 
Recognising the trend towards national 
authorisation is most likely here to stay, the 
MGA is taking a pragmatic approach to build 
stronger relations with its fellow regulators to 
lobby for an agreement on technical standards, 
and on how certification of games and all 
processes should be done. In the long term 
mutual recognition of authorisations would 
ease the burdens of its operators, who must 
face additional regulatory burdens and 
duplication of requirements. 

growth mArkEts 
oF thE FuturE 
High on Malta’s agenda is to further 
diversify its geographical markets in 
order to ensure sustainability and 
growth. Malta believes there are 
opportunities for the sector in the 
sense that if China and certain other 
Asian countries open up to remote 
gaming for Maltese companies, 
licensees who are operating in Malta 
would have access to that market. This 
would obviously attract more gaming 
companies to the country. Malta is 
also exploring the possibility of Asian 
companies setting up shop in Malta. 
China, with whom Malta has good 
relations, could offer great potential. 
While gambling in China is illegal, digital 
games of skill are legal with Poker being 
considered a game of skill in China. 

As the first remote gaming regulatory regime within the European Union, Malta has 
kept a watchful eye on the European legal and regulatory developments in iGaming. 
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thE vAluE oF thE mAltA licENcE
As the European market is becoming more 
restricted, the Malta licence continues to gain 
ground. Malta license holders may find it easier 
to acquire a licence in other jurisdictions, such 
as the UK, as there are certain similarities 
between the Maltese and UK regimes, and the 
UK Gambling Commission has a very high 
regard of the Maltese licence. The Maltese 

licence also retains a certain relevance, 
especially to B2C operators in 
those European countries that do 
not have a B2B licensing model, 

and can therefore turn to Malta 
to regulate the B2B element of their 
business by obtaining a Maltese B2B or 
Class 4 licence.

thE mAltA ApproAch
Malta has always sought to interact 
with its fellow EU regulators and 
to assist Malta-licensed operators 
to gain faster approvals in other 
countries. Despite the current 

trend of nations wanting to keep 
individual national regulations in 

place, most operators and service 
providers continue to believe that Europe 
will eventually and hopefully in their 
lifetime move towards an EU-wide 
liberalisation of the gaming market in 
the future. 

it is important for 
operators to have 
a malta licence 
before they apply 
for a licence in 
other regulated 

markets, by going through the 
process in malta, which has a stable 
and robust regime, they know 
what is waiting for them round 
the corner. Since – the gaming 
industry in malta is 14 years old it 
is easy to find customer support, 
technical people, marketing 
people, it development, because 
there are many companies here.

Olga Finkel, 
Managing director, Wh partners
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MAKING A 

MARK
MARKetING

To gain a competitive advantage, marketing departments today 
are making more use of analytics to monitor the lifecycle and 

habits of their clients as they shop and purchase online. The 
landscape in advertising is rapidly changing with advertising 
bans being imposed by certain European jurisdictions. With 
the introduction of more stringent regulation in the name of 
responsible marketing, gaming companies are fighting fiercely 
over market share. Marketing spend has hit record numbers, 
with gaming companies vying for marketing channels that will 
ensure high return on investment.

rEspoNsiblE mArkEtiNg
Responsible marketing and social responsibility are the buzz 
words of today. Gaming companies are required to show more 
concern for the public and are taking initiatives to protect players 
and to provide as much support through their websites as possible. 
Today, most online gaming companies have a section relating to 
responsible gambling and in taking these initiatives operators 
are also contributing towards improving the public’s perception 
of the overall gaming industry. The Malta Gaming Authority 
(MGA) recommends that operators seek advice in relation to 
if, how and what can be advertised in other jurisdictions. When 
they advertise in Malta, operators have to abide by the Code of 
Conduct on Advertising.

mAltA’s AdvErtisiNg guidEliNEs
In the interest of the reputation of the jurisdiction and to protect 
players, operators licensed in Malta are not permitted to carry 
out advertising that, among others, implies that remote gaming 
is required for social acceptance, personal or financial success or 
the resolution of any economic or social problems. Endorsements 
by well-known personalities that suggest remote gaming 
contributed to their success are also not allowed as well as any 
type of advertising that encourages individuals under 18 years of 
age to engage in remote gaming. Malta-based operators are also 
not permitted  to send unsolicited electronic mail, whether it is 
through its own operation or by the intervention of third parties.

priNt ANd broAdcAst AdvErtisiNg iN mAltA
Television stations are prohibited from broadcasting gambling 
advertisements between 6 am and 7 pm. The sponsorship by any 
gambling licensee of any programme or advert is also prohibited 
during these times. When advertisements are broadcast outside 
these times, they should not be aired during, or immediately 
prior to or after, childrens’ programmes or those programmes 
directed at or likely to be of particular appeal to children.

protEctiNg rEputAtioN
Malta, with its reputation for stringent regulation and tight 
supervision, gives customers the confidence of knowing that 
gaming companies and their operations are being closely 
monitored. In addition, Malta has become renowned for its 
creative industries such as film, website design, graphic design, 
animation, digital media and advertising. The island offers a 
well-established infrastructure that supports the creative needs 
of iGaming companies. Malta’s creative and design companies 
are able to offer cost-effective services of international standard, 
making the island a highly attractive service centre. 

Malta’s expanding creative design sector, technical cluster and expertise 
in marketing areas such as SEO and affiliate management, provide 
operators with comprehensive solutions to stay at the top of their game. 

¬
Marketing 
spend has hit 
record numbers, 
with gaming 
companies vying 
for marketing 
channels that will 
ensure high return 
on investment.
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tv vs oNliNE mArkEtiNg
Online marketing has become crucial for gaming companies. 
There is a wide range of channels for operators wishing 
to conduct online marketing, and social media is one of 
them. Even though sites like Facebook and Twitter are not 
that effective for player acquisition, they are popular for 
monitoring, collecting and analysing data about people 
and their purchasing habits. Search engine optimisation 
(SEO) marketing is also an effective tool that is widely used 
by marketing departments. YouTube is another massive 
marketing platform. According to Social Blade - an analytics 
company that provides statistics for YouTube, Twitch and 
Instagram - estimated yearly earnings from advertising on 
YouTube to be as high as $3.5m. On the other hand, television 
has maintained its position as the most popular medium for 
advertising, as it can reach large targeted audiences. Football 
fans, for example, can be prompted to place their bets while 
they are watching the games. Most companies prefer to invest 
in TV advertising campaigns because of their confidence in the 
medium to increase visibility and branding.

NEw compEtitivE AdvANtAgE
With the explosion of the amount of new available data, so-called 
Big Data and analytics have become key elements of competitive 
advantage for iGaming companies. However, companies are 
finding it harder to differentiate themselves and are being 
challenged to upgrade their use of data by doing it in more 
innovative ways, such as compiling data and selling it rather 
than just consuming it. Developing a deeper and more effective 
analytics culture will result in more advanced data management 
processes and technologies, and being able to share information 
with other business units within one organisation are key trends.

brANdiNg chAllENgEs
Gaming companies are finding it increasingly challenging to 
differentiate themselves in terms of the games they offer, as most 
companies are being supplied games by the same providers. 
Some companies are managing to overcome this hurdle by 
ensuring that they are the first to introduce new games to their 
customers. In keeping a mobile-first approach, companies are 
finding it easier to communicate effectively with their customers. 
Mobile phones are portable devices that stay with customers 
at all times, so messages are read instantly and customers can 
react promptly to those messages. Many companies are putting 
much effort into developing state-of-the-art applications for 
their games because once a customer downloads their apps, they 
are likely to keep those apps on their phone and are also able to 
access the games more easily than if they had to browse to the 
webpage supporting the games.
 However, as the app market becomes more saturated, 
companies will find it increasingly hard to get users to download 
their games over those offered by their competition. Companies 
will need to monitor their customers’ preferences more closely 
and invest in robust analytics and marketing teams to break the 
communication barriers between them and their customers. This 
will mean greater expenses for companies and may therefore 
lift the entry barrier for smaller companies who will be forced 
into looking for more merger and acquisition opportunities 
with larger counterparts and getting more venture capitalists on 
board in order to prosper.

AFFiliAtE progrAmmEs
Affiliate programmes remain one of the most powerful drivers 
of customers to online gaming sites, and generally operate in a 
manner that is more cost-effective and advantageous to the gaming 
company than traditional advertising. In fact, affiliation is one of 
the four main online marketing channels, the other three being 
online display advertising through networks such as YouTube and 
Amelia, search engine marketing and PPC, and SEO.

A dyNAmic cENtrE
Malta has human capital and technical expertise to support all 
operations, including critical expertise in areas such as SEO, 
affiliate management companies and consultants. Over recent 
years, the island has succeeded in attracting key players and 
supporting companies to establish operations in Malta, ensuring 
a vibrant and creative cluster of talent. 
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The Malta Gaming Authority (MGA) was well-
represented at the event in February, where 

it introduced its rebranded look. The MGA’s 
stand, which was prominently set on two-levels, 
featured the Authority’s new logo and brand. 
Around 550 companies from 60 countries 
displayed their products and future innovations 
at ICE 2015, in an event which attracts thousands 
of people from all over the world. 
 At the event, the MGA’s Executive Chairman 
Joseph Cuschieri also received The Gaming 
Intelligence Award after being listed as one of the 
Hot 50 2015 Backstage Heroes, just 15 months 
into his role as the Regulator of Malta’s gaming 
industry. Gaming Intelligence described Joseph 
Cuschieri as follows: “He has had a huge impact 
since being appointed as Executive Chairman 
in 2013. He has impressed both employees and 
licencees in equal measure. Some of his key 
achievements included cutting licensing time 
and player support time by 50 per cent. He has 
instituted the Responsible Gaming Foundation 
and is set to follow that with a new Gaming 
Academy. He is hell bent on making the regulator 
the very best it can be on every single level.”

 Today, Malta is at the forefront of the remote 
gaming industry, hosting some of the world’s 
biggest online gaming operators and hailed 
as one of the leading gaming jurisdiction in 
Europe. In the light of such accomplishments, 
MGA will continue to competently regulate 
the various sectors of the gaming industry that 
fall under the authority by ensuring gaming is 
fair and transparent to the players, preventing 
crime, corruption and money laundering and by 
protecting minor and vulnerable players.
 Reflecting on ICE Week, Portfolio Director, 
Kate Chambers said: “This was the best event 
that I have been involved with in my 25-year 
career in the exhibitions sector. The opening 
day set the standard with some 18,000 visitors 
coming through the doors at ExCeL. The 
enthusiasm for ICE was evident across the board, 
from exhibitors and visitors alike. There's no 
doubt that the industry has created a winning 
formula, with ICE proving the ideal showcase 
for international gaming in all of its guises.”
  Novomatic, which was one of the original 
exhibitors at the first ICE held 21 years ago 
and which now takes the biggest stand presence 

ICE 2015 BREAKS THE 
RECORD
in number of attendees

Visitor figures for ICE 2015 at the London’s ExCeL Centre broke the 25,000 mark 
for the first time, showing an 8% increase on 2014 and the sixth consecutive year 
of growth for what is the world’s biggest business-to-business gaming event.

ieVeNtS
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of ICE’s 512 exhibiting companies, was equally 
upbeat about what has become gaming’s 
most important three days of the year. David 
Orrick, Director of Communications and 
Business Development at parent company 
Austrian Gaming Industries said: “The last three 
days have been exceptional and the best that I 
have experienced since the outset of what is 
now, not only the biggest show in the world 
statistically, but also the best. The number and 
quality of visitors has been very good and our 
entire team is energised and enthused as a result 
of the interactions they have had at this show.”
  The enthusiasm for the ICE experience 
was not restricted to gaming’s biggest players, 
with the start-ups who participated in Pitch 
ICE, a free competition which allowed new 
businesses to present their ideas in front of 
a live audience, also responding positively. 
Chris North, CEO of GamCrowd, who staged 
Pitch ICE said: “The concept was to use ICE as 
a platform for entrepreneurs to pitch live and 
direct to attendees and we have been receiving 
some great feedback from all of the industry.” 

the next ice totally Gaming expo will be 
held in london on 2-4 february, 2016.

MGA’s executive Chairman Joseph Cuschieri (left) 
and parliamentary secretary for Competitiveness 
and economic Growth José herrera
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ieVeNtS

summit oF igAmiNg 
(sigmA), mAltA
The SiGMA 2015 is set to be 
held on 4-7 November, 2015. 
SiGMA launched its inaugural 
gaming conference in November 
2014 at the Intercontinental 
Hotel in St Julians, set up to 
target C-level executives and 
affiliates, gaming operators, 
professional services providers, 
and industry vendors and 
suppliers. SiGMA has become 
the largest dedicated remote 
gaming exhibition and 
conference in Malta, with 
2,000+ delegates, 60 top-
level speakers and about 70 
exhibitors. The summit took 
the whole industry by surprise 
from a networking, education 
and business perspective. Malta 
is host to some 300 gaming 
companies and strong industry 
workforce of 9,000 and the 
idea of creating a platform to 
showcase the industry had been 
brewing in many minds.

malta growING through 

NETWORKING
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mAltA igAmiNg 
summit (migs)

The MiGS 2015 is set to be 
held on the 17-19 November, 

2015. The annual event 
will be in its seventh year, 

over which it has gone from 
strength to strength. Held 
at the Hilton Malta in St. 

Julian’s, MiGS attracts over 
400 C-level delegates, 70 

per cent of which travelled 
to Malta from all over the 

world. Last year’s seminar 
was well attended, provided 

an exciting platform for 
discussion about trending 

topics in the iGaming 
industry, and a great 

opportunity to network 
with peers and analyse 

Malta’s offering as an ideal 
jurisdiction. MiGS15 has 
already attracted a host 
of sponsors, exhibitors 

and speakers. Prospects 
include those who attended, 

exhibited at, sponsored or 
heard about the Success 

of MiGS14. Sue Schneider, 
Partner and in charge of 

content, commented: “We 
are working on the agenda 

to provide our loyal and 
prospective audience an 

even better line up for this 
year. As in the past, we will 

have a blockbuster line-up of 
speakers.” MiGS organisers 
also announced they will be 
extending the conference by 
an extra day of high-profile 

content and networking 
opportunities. 

mArk your diAriEs! 

ieVeNtS

malta growING through 

NETWORKING
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now...

We have the expertise and the experience to take you and your business on the right path to 
Malta’s tax, residential and business opportunities, backed by a reliable and efficient service.
This is why we are your best guide to your success in maximising on Malta’s great potential.

ACT Advisory Services Limited
Villa Malitah, Mediterranean Street, The Village, St Julians STJ 1870 - MALTA
Call: (+356) 2137 8672, (+356) 2137 8668, (+356) 2137 8675
Email: info@act.com.mt | www.act.com.mt

Contact us to learn more

Discover Malta’s advantages in
Corporate Taxation | Setting up a Company | Taking up Residence

take the right path
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ACT Consultus provides senior international gaming 
consultancy in all sectors of the gaming industry, including 
but not limited to, online gaming, land based Casinos and 
arcades, software and platform providers, and gaming machines 
manufacturers. Our gaming practice encompasses all aspects of 
gaming law, including licensing, corporate, legal and financial 
compliance, acquisitions, mergers and development. Our 
consultants have previously occupied strategic posts in the Malta 
Gaming Authority (MGA) for a number of years and with their 
expertise in the gaming industry, provide tailor made solutions 
and consultancy to our gaming clients, locally and internationally.

Act coNsultus providEs thE FollowiNg 
sErvicEs to its cliENts:
u Application for Remote Gaming Licences 

(preparation of all legal and technical documentation) 
in Malta and other jurisdictions;

u Drafting of business plans;
u Key Official services;
u System Audits;
u Compliance Audits;
u Legal consultancy and support;
u Technical consultancy and support;
u Representations with the MGA;
u EU consultancy services;
u Assistance and introduction to server co-location 

facilities, payment gateways, and any third party 
service providers depending on request;

u Market research and territory reports;
u Office space;
u Assistance with testing and certification of software.

dISCOVeR MALtA,s AdVANtAGeS

TIMETOACT
ACT Consultus is based in Malta and it specialises 
in the online gaming industry, online payment 
processing and related services thereto.

ACT Consultus professional services also extend to the 
provision of services in the field of online payments and the 
acquisition of financial institutions and electronic money licences 
in Malta, as well as, consultancy to online payment processors. 

ACT Advisory Services is a boutique company providing 
Advisory, Corporate, Tax and other related services to an 
extensive array of international clients. ACT specialises in tax 
advisory and tax compliance services, as well as a variety of other 
corporate services, including but not limited to:

u Company formation;
u Directorship; 
u Secretarial Compliance Services; 
u Accountancy; 
u Financial Audits; 
u Registered Office; 
u VAT advisory and compliance;
u Book-keeping services; 
u Payroll Services;
u Fiduciary Services;
u Trust Services.

ACT Advisory Services is a member of EuropeFides (http://
www.europefides.eu/), an independent association of legal, 
tax, accounting and audit service providers around the world.  
Through our international contacts across the globe, we can 
assist you to expand your business internationally.
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SETTING UP
your gaming business in Malta

Relocation & establishment

Quite often, when enquiring about relocating a gaming 
business to Malta or establishing such business on the 
island, the promoters focus solely on obtaining information 
and preparing for the licensing process with the Malta 
Gaming Authority (MGA). The licence application is, 
without a doubt, a crucial and time-critical process in 
the business’ endeavours to start operations as soon as 
possible and, thus, to achieve the shortest time-to-market 
under the new setup. Nevertheless, considering relocating 
or starting operations in a new location must always be 
viewed in a holistic manner, taking into consideration 
the pros and cons of the jurisdiction, the overall rollout 
plan and all other aspects of the business setup. 

is mAltA still rElEvANt?
In the wake of European regulatory fragmentation where more 
and more countries setup their own compulsory licensing as a 
pre-requisite to access the local market, the question is often 
asked whether a licence in Malta has lost its relevance and utility. 
National authorisation regimes have slowly eroded the relevance 
of offshore gaming regulatory regimes, as in most Member States 
it is no longer possible to operate with an offshore licence.
 That said, Malta is still experiencing a large volume of 
incoming licence applications. The jurisdiction is vibrant and 
operators see it as an attractive base from where to offer their 
services. The reasons are multiple. The attractive and efficient 
business environment is certainly a factor. The 
increased efficiency and approachability of the 
regulator is another. However, if I had to single 
out one main reason why Malta is relevant and 
will probably remain relevant, is that Malta is 
not an offshore jurisdiction. 
 As a full member state of the European 
Union, Malta is actively involved on the EU level 
in all initiatives and matters relating to gaming. 
Malta intervenes in cases before the European 
Court of Justice, it has a voice in council 
meetings and it has elected MEPs able to put 

points across effectively in the various EU institutions. Licences, 
approvals and authorisations issued in Malta are respected in 
most other countries, even if they are not fully recognised. 
 Furthermore, Malta is a wonderful place to relocate to and 
offers an array of opportunities and facilities. In addition to the 
business benefits summarised below, it also appeals to relocating 
employees and their families. It has excellent schools, top quality 
hospitals, it offers unparalleled cultural and entertainment 
facilities, and it is most of all a safe place for the entire family. As 
a result of being a hub for many gaming operators, Malta offers 
well trained, experienced and multilingual work force with skill 
in demand in the gaming industry. This is probably the main 
reason why many companies are increasing their work-force 
locally.

EstAblishiNg A compANy
Once a decision is taken to obtain a gaming licence in Malta, 
the promoters of the business need to establish a corporate 
vehicle. In Malta, the company registration process is fast and 
straightforward, provided the necessary documentation is 
prepared and requisite steps are taken. These include establishing 
the level of the company’s share capital, deciding on the 
composition of the board of directors and their responsibilities 
and powers, incorporating these and other matters in the 
company’s memorandum and articles of association. 
 While the minimum requirements for gaming regulatory 

purposes are, in many ways, higher than the 
minimum from the corporate regulatory 
aspect, at the company’s incorporation 
stage it is sufficient, if preferred, to rely on 
the minimum corporate requirements. Any 
adjustments may be carried out at a later stage 
in line with the MGA conditions relevant to the 
company’s business.

prEpAriNg documENtAtioN 
For thE licENcE ApplicAtioN
The preparatory stage of the licence application 

the jurisdiction 
is vibrant and 
operators see it 
as an attractive 
base from 
where to offer 
their services
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SETTING UP
your gaming business in Malta

is extremely important, since the quality and 
comprehensiveness of documentation have an 
effect on the time it will take the MGA to process 
the application. If documentation is imprecise, 
unclear or incomplete, the MGA will need to ask 
for clarification and further explanations, which 
will ultimately prolong the application process. All documentation 
– including the due diligence on business promoters and proposed 
directors, the 3-year detailed business plan, technical setup plan 
and procedures that the company will follow – should carefully be 
thought out and presented at this stage.

bANkiNg
Banking arrangements are an important part of any business. 
The newly established company should seek formalising such 
arrangements as soon as possible, as opening bank accounts, 
both for business administrative needs and for holding player 
funds, require a due diligence process to go through and will 
therefore take time. Contracts with desired payment service 
providers should be established ideally during the gaming 
licensing stage, as not to cause any delays upon the licence being 
granted by the MGA. 

tAx ANd AccouNtiNg mAttErs
As a tax resident in Malta, the new company must register with 
the tax department and obtain a tax registration number. A Malta 
operating company may benefit from a number of tax incentives 
through the application of the Malta tax refund system. In 
particular, while a company incorporated in Malta would be 
taxed at the tax rate of 35 per cent, upon dividend distribution 
the shareholders of the Malta company would be entitled to a 
tax refund, reducing the tax significantly, in most cases to 5 per 
cent.  In order for the company’s shareholders to benefit from 
the tax incentives, it is important for them to register with the 
tax department.
 In certain circumstances the company may also benefit from 
a duty exemption on the acquisition and transfer of shares by 
the company and in the company, as well as from a deferral of 

income tax payment up to 18 months after year 
end. Filing of requisite documentation with the 
authorities to enable the above is an important 
action that should not be forgotten.

vAt rEgistrAtioN
The Malta gaming company may have an 
obligation to register for VAT purposes in 
Malta. If such requirement applies, registration 
should be made within 30 days from the 
commencement of supplies. One should note 
that the new VAT legislative changes have taken 
place to assist Malta-based gaming companies 
affected by the VAT 2015 changes with respect 
to B2C supply of gaming and gambling services.

bEcomiNg AN EmployEr
Before employing any person, the company 
must register as an employer and obtain 
an employer registration number. Each 
prospective employee will also need to be 
approved by the MGA and it is advisable for 
the gaming company to establish a procedure 
of informing the prospective employees about 

this requirement and collecting necessary documentation. 
In addition, for non-EU citizens, the company will require to 
obtain a single residency/working permit.   

rEgulAtory implicAtioNs oF 
mErgErs ANd AcQuisitioNs
Once the gaming business is established in Malta, the owners 
of the business may seek opportunities to merge the gaming 
business, sell a holding thereof or acquire a stake in a third 
party operator in order for the business to continue to grow and 
mature. When negotiating and structuring such transactions, 
whether as a seller or a purchaser, it is fundamental to ensure 
that the operating entity which will continue carrying out the 
licensed remote gaming activities following the transaction has 
the necessary approvals from the MGA. In such respect the 
law states that the affected licensed entity must obtain prior 
approval from the MGA for every merger, reconstruction or 
similar transaction and for every prospective holder of at least 
5% ownership or control (whether directly or indirectly) of the 
licensed entity. In view of such requirements, the transactional 
documentation must necessarily include the MGA approval 
as a condition precedent to the completion of the transaction. 
One should also keep in mind that where the transaction is 
structured as a sale of business asset then in addition to the 
approval of any new prospective qualifying shareholders of the 
post-transaction operational entity, the purchaser must ensure 
that the post-transaction gaming system is covered by the 
necessary MGA licenses. This may take place either by means 
of a transfer of the existing licence from the seller (provided 
prior approval from the MGA is obtained) or via the issue of a 
new licence from the Authority. 

olga finkel, partner 
at wh Partners, is 

an expert in the gaming and 
technology fields. her expertise 
extends to e-payments, 
cryptocurrency, e-commerce, 
software licensing, data security, 
iP, and cross-border m&a. She 
is ranked globally by chambers 
& Partners as a top-tier gaming 
lawyer, and by who’s who 
legal as a leading internet and 
technology lawyer and lectures 
gaming law at the university of 
malta.
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A good product is the key to a profitable 
gaming operation however it is just as 

crucial for operators to find the right company 
structure to suit their needs, and be aware 
of the relevant tax and VAT rules. Over the 
years, Malta has built up a reputation as a Tier 
1 jurisdiction for corporate structuring and its 
advantageous tax regime continues to attract 
companies from far and wide. Malta’s good 
international reputation has also helped the 
island to emerge as an interesting jurisdiction 
for Mergers and Acquisitions (M&A). With 
the iGaming industry set for increased M&A 
activity, operators and practitioners involved in 
international M&A are beginning to pay more 
attention to what Malta can offer them.

corporAtE tAx rEgimE
Malta is determined to keep up its reputation 
as a transparent jurisdiction and places great 
emphasis on the fact that it is not a tax haven. The 
country ensures its regulatory framework is in 
sync with the changing demands of the industry 
and is fully in line with the requirements laid 
out at EU level. With the island’s accession to 
the EU in 2004, Malta’s tax regime – which had 
been in place since 1948 – was approved by the 
European Commission. The country operates 
a full imputation tax system under which 
companies are taxed at a rate of 35 per cent. 
However, shareholders are entitled to refunds 
for the tax paid by the company. The refund 
may be equivalent to either 2/3rds (when 
double taxation relief is claimed), 5/7ths (in the 
case of passive interest and royalties) or 6/7ths 
on trading income. Income and gains from a 

StRUCtURING 

IDEAS
Corporate Planning

participating holding, where a company holds 
directly at least 10 per cent of the equity shares 
of a non-resident company, or meets certain 
other criteria set out in the law, are exempt 
from tax. Malta’s network of some 70 Double 
Taxation Treaties further strengthens the 
country’s position as a key corporate location.
 Malta also meets international tax 
standards and is included in the Organisation 
for Economic Cooperation and Development 
(OECD) white list. Adhering to the highest 
anti-money laundering standards, Malta’s 
regulatory framework has been assessed 
numerous times. These measures have helped 
the country to quickly develop a reputation as 
a quality jurisdiction that offers the complete 
package investors are looking for: strong 
regulation, high levels of transparency and 
good governance. 

gAmiNg tAx
Besides paying tax on their profits, gaming 
companies licensed in Malta must also pay 
gaming tax, however, when compared to other 
European Union member states, the gaming 
tax is relatively low and capped at a maximum 
of €466,000 per year. 

iNcorporAtioN procEdurE
Forming a company in Malta is relatively easy 
and only takes a couple of days. The Maltese legal 
structure is a hybrid system of Civil and Anglo 
law. While it is based on the civil law pattern 
of continental Europe, most administrative 
and fiscal legislation is constructed on the 
British model. While Maltese law does not 

While technology drives the iGaming industry, the right corporate setup 
is an equally important element of a successful gaming venture. 

malta has offered 
a generous vat 
exemption on 
gaming so far but, 
as a result of the 
recent changes in 

the place of supply rule, local iGaming 
operators servicing players in the eu 
now need to face member States that 
are not as internet gaming-friendly. 
a thorough understanding of the vat 
treatment of the company’s games in 
certain key jurisdictions is crucial to 
the continued viability of such markets 
whereas tough decisions might need 
to be taken with respect to others.

silvio Cilia
partner, Corrieri Cilia legal
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have a specific requirement on the nationality 
and residence of directors of a company 
incorporated under the laws of Malta, gaming 
companies are required to appoint a Key 
Official, who must be resident in Malta. Maltese 
law does not lay down any specific requirements 
on the shareholding of a gaming company, and 
the gaming company may be owned indirectly 
through a Malta holding company or directly by 
non-resident shareholders.

vAt  
New VAT rules for the iGaming industry have 
been brought about in 2015. The EU ‘VAT 
Package’ has shifted the place of taxation for 
Value Added Tax (VAT) of ‘games of chance 
and gambling games’, when supplied to non-
business customers within the EU, from the 
country where the provider of the services is 
established, to the member state where the 
customer of the services is located. Thus, the 
supply of online gambling services by Maltese 
operators to players located in other EU 
Member States is now treated as being supplied 
in the Member State of the player, and hence, in 
most cases, outside Malta. This means Maltese 
operators are required to apply the VAT rules 
as applicable in each of the member states in 
which their customers are located.
 In member states where iGaming is taxable, 
operators must charge their players with the 
local VAT rate of the country in which the 
players are located. Since VAT rates vary from 
one EU country to another, this may impact 
operators in terms of their profit margins, and 
they may need to revise their pricing strategies. 
Operators also need to understand the taxable 

value on which VAT should be charged, and 
also review their data maintenance and record 
keeping. 

mErgErs & AcQuisitioNs 
With operators facing higher regulatory, 
compliance and operational costs, M&A in 
the iGaming industry has increased over the 
past few years. Malta is perceived as a flexible 
and efficient jurisdiction for M&As due to 
its attractive corporate law and regulatory 
environment as well as the advantageous fiscal 
treatment of locally registered companies 
used as vehicles for cross-border acquisitions. 
Equally important, the minimal tax leakages 
mean bidders using a Maltese company to 
launch an offer for a foreign firm are able to put 
in a more attractive bid in an auction process.

sErvicE providErs
Whether dealing with tax issues, M&A, or 
finding the right corporate structure, Malta’s 
service providers are able to provide clients with 
a full range of services. They have acquired the 
experience and in-depth knowledge of company 
formations and Mergers and Acquisitions that 
comes with frequent exposure to international 
transactions. Malta’s reputation is excellent 
and most of the country’s legal firms are part 
of international networks, such as Lex Mundi 
and Lexis Nexis, and are regularly ranked on 
Chambers, Martindale-Hubbell and Legal 500. 
The ‘Big Four’ accounting firms have a presence 
in Malta, while the large number of small-and 
medium sized firms have made significant 
strides in establishing the country as a serious 
and well-respected corporate location. 

class 1

Fixed rate 
at €4,660 
per month 
for the 
first six 
months 
and 
€7,000 
per month 
thereafter

class 1 on 
class 4

€1,200 
per month

class 2 & 
class 2 on 
class 4

0.5% of 
the gross 
amount 
of bets 
accepted 
in remote 
betting 
operations

class 4 licensee 
hosting and managing 
an operator not in 
possession of the 
relevant class 1, 2 or 
3 licence in terms of 
regulations, however 
hosting an EEA 
licensed business to 
consumer operator

€1,165 per month per 
operator, paid by the 
Class 4 licensee

gAmiNg tAx

class 4

No tax for the first six 
months operation, €2,330 
for the subsequent six 
months, and €4,660 
per month thereafter 
for the entire duration 
of the licence

class 3 & 
class 3 on 
class 4

5% on real 
income
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2015
A new VAt reality for eU-based 
online gambling operators

taxation

January 1, 2015, marked the entry into 
force of changes impacting the taxation 
of electronically supplied services 
within the European Union. This 
change has completed the transition 
to the taxation (VAT) of electronically 
supplied services at the country of 
consumption, creating a legislative 
level-playing field for EU and non-EU 
businesses servicing EU consumers. 

Prior to January 1, 2015, e-services supplied 
by non-EU businesses to EU consumers 

were already taxable in the country of the 
consumer – today this treatment also applies to 
e-services supplied cross-border on a B2C basis 
by EU businesses.

thE EFFEct oN oNliNE gAmbliNg 
ANd bEttiNg opErAtors 
The definition of the term ‘electronically 
supplied services’ in the EU VAT Directive 
expressly refers to gambling games and games 
of chance. Therefore, broadly speaking, most 
if not all of the offerings of an online gambling 
operator would in principle be impacted by the 
changes. As a result of the shift in the ‘place of 
supply’ of such services to the country where 
the player is located, the VAT treatment of the 
services in the country where the supplier has 
chosen to set up its operations will no longer 
be relevant. Operators, wherever located, will 
in principle be required to charge VAT at the 
rate applicable in the EU Member State where 
their players are located, unless an exemption 
applies in that specific state. 

 To a Malta-based online gambling operator 
having customers across the EU, this means 
a shift from a VAT exemption on ‘sales’ to 
potentially VAT (at different VAT rates) for 
the same service in any one or more of the 27 
other Member States. Although in terms of 
the EU VAT Directive, an exemption applies 
to gambling and betting activities, Member 
States are permitted to apply limitations and 
conditions to the application of the exemption. 
A Deloitte Malta 2014 study of the VAT 
treatment of online gambling and betting 
activities across the EU has shown that not 
all Member States apply an outright VAT 
exemption for online gambling and betting – 
with some levying VAT on certain categories of 
online gambling and betting and others, such as 
France and Germany, taxing most categories of 
online gambling and betting. 

kEy ActioN poiNts For opErAtors 
The 2015 changes to the VAT rules require 
operators to assess whether their activities 
classify as electronically supplied services in 
the EU markets in which they operate, and to 
understand the VAT treatment of their activities 
in those Member States. If VAT is chargeable on 
services supplied to players in a given Member 
State, the question of the ‘taxable base’ arises, 
and this may vary from state to state. Customer 
location identification becomes paramount in 
the context of ensuring that an operator’s EU 
VAT obligations are being fulfilled, and even 
though this may be an exercise which is already 
carried out by operators today, the criteria 
set out in the legislation relating to customer 
location identification (and evidencing) must 
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VAT Treatment across 28 
member States:

casino-type games (excl. Poker)

Poker games (P2P)

taxable
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exempt subject to conditions
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a Deloitte Malta 2014 study 
of the VAT treatment of 
online gambling and betting 
activities across the EU has 
shown that not all Member 
States apply an outright 
VAT exemption for online 
gambling and betting

be met. The impact of a new 
VAT liability on margins 
may be significant for 
operators in certain markets 
and considerations around 
the adoption of universal 
or dynamic pricing models 
become particularly relevant. 
From an administrative 
perspective, the decision to 
be taken by operators who 
have identified an obligation 
to charge and collect VAT 
in one or more EU Member 
States, would be whether to 
register for VAT in each state 
of consumption or whether 
to avail themselves of the 
simplified registration and 
reporting process referred to 
as the Mini One Stop Shop 
(MOSS), an optional scheme 
which permits B2C suppliers 
of electronically supplied 
services within the EU to 
register for VAT in one EU 
Member State and to report 
and pay all of the EU VAT 
charged and collected in one 
single return submitted to the Member State of 
registration. 
 There may indeed be tangible advantages 
available for operators registered in an EU 
Member State which understands their 
business and which has a proven track record 
when it comes to decision making which is in 
harmony with the realities and needs of both 
those operating in this industry as well as the 
consumers of their services. For operators 
requiring a MOSS registration, which is 
effective as of 1 January, the statutory deadline 
for registration was 10 February 2015. 
 The 2015 changes to the VAT rules 
invariably add a completely new dimension to 
the VAT reality currently enjoyed by EU-based 
online gambling operators. The potentially 
ensuing regulatory implications that may arise, 
given the link between the VAT treatment and 
the regulatory status of the operator in some 
jurisdictions, cannot be ignored. At this stage, 
online gambling operators should have already 
identified the extent to which, if at all, they 
are impacted by the change to the VAT rules, 
starting off with determining whether any or 
all of their activities classify as ‘electronically 
supplied services’ in the EU Member States 

where their players are located. 
In certain, albeit limited, 
cases there may be a scope 
to argue that the service does 
not in fact satisfy the criteria 
to qualify as an electronically 
supplied service as defined. 
Understanding the VAT 
treatment, whether taxable 
or exempt, of the business 
in the relevant EU operating 
markets is paramount, so 
that decisions can be taken 
around VAT collection and 
reporting, where relevant, and 
other required compliance 
measures. Questions 
concerning the compatibility 
of certain domestic measures 
with the requirements of the 
EU VAT Directive are also 
most relevant.
 The new rule for taxation 
of e-services is supported by 
a framework for compliance 
and Member State audit, 
which is expected to result 
in an enhanced level of 
monitoring of supplies of 

electronic services to EU consumers from both 
within and outside the EU. Operators that offer 
an online gambling and betting facility on a 
pan-European level are now exposed to a new 
source of cross-border monitoring of activities 
by Member States, who may be seeking to 
collect VAT on revenues generated from their 
market. 

conrad cassar 
torregiani heads 

the iGaming industry sector 
working group within deloitte 
malta and has over 12 years 
of experience in the provision 
of services to both operators 
in the industry as well as the 
local regulator. he dedicates 
the majority of his time to the 
provision of tax consultancy 
services to multinational or 
foreign-based groups operating 
in malta and to the design and 
implementation of tax solutions 
in a cross-border context.

BIO

16

2
1

9

3

33

19

Sports betting (P2P)

Skill games with prize

ctorregiani@deloitte.com.mt





GAMINGmalta 
2O15 EDITION

111

making all the right 

CONNECTIONS

telecoms and data Management

A pErFEct host
While servers and websites are some of the 
most valuable assets of iGaming operations, 
Malta has developed a growing cluster of 
service providers offering hosting and co-
location services. Data centres are operated 
by the telecoms operators with their own 
international fibre optic cables, but also by 
telecoms companies and several specialist 
data centres. Data centres are provided with 
international bandwidth through GO, Vodafone 
and Melita, the leading service providers by 
market share, thereby ensuring redundancy 
and business continuity. Malta’s data centres 
offer co-location services and IT connectivity as 
well as the provision of technical services. 

AN opEN, digitAl NEtwork
Malta’s telecoms sector is an open market 
regulated by the Malta Communication 
Authority (MCA). Today, networks are 
completely digital and international connections 
have been significantly expanded. There are 

International connectivity is fundamental 
to the remote gaming industry and 
developments over the past decade have 
cemented Malta’s position as the leading 
EU jurisdiction for iGaming operators. 

The iGaming industry requires a reliable 
telecoms infrastructure and with ultra-

high-speed internet access through fibre optic 
connections and the rollout of next-generation 
networks, Malta has developed an ambitious 
vision for its telecoms sector. Malta has a 
strong focus on digital industries and is keen 
to adopt emergent technologies. The future 
growth of Malta’s telecoms companies will be 
driven by data transfer and management as 
ways of generating new revenue streams. Malta 
has laid out a strategic plan for the evolution of 
the Maltese economy into a knowledge-based 
‘smart’ economy focused on services such as ICT 
– and for once Malta’s size works in its favour 
as it can roll out a speedy implementation of 
necessary policies and strategies.

¬
Once completed 

in 2021, SmartCity 
Malta will act 
as a European 

hub for ICT 
and include a 

complete ICT and 
Media City based 

on the models 
developed 

in Dubai.



GAMINGmalta 
2O15 EDITION

112

three main telecoms service providers: Go, 
Melita and Vodafone and Malta is one of the 
few countries where mobile data access can 
be guaranteed everywhere. The country is 
covered by three nationwide Universal Mobile 
Telecommunications System (UMTS) networks 
as well as two GSM networks. 

globAl coNNEctioNs
Malta is internationally connected through 
two satellite stations (one to the Atlantic 
Ocean region and the other to the Indian 
Ocean region) and four submarine fibre optic 
links to mainland Europe, which land in 
Sicily, Italy. One of the links – dramatically 
increasing the bandwidth available to Malta – 
connects Malta (from St Julian’s) directly with 
Milan. In November 2013, Vodafone launched 
4G services and other operators are likely to 
follow suit.

A pool oF tEchNicAl tAlENt
Malta has proved an attractive location for 
software developers and platform providers 
supplying the iGaming industry, with some 
53 companies holding a Class 4 licence from 
the Malta Gaming Authority. Companies 
present in Malta include Net Entertainment, 
Microgaming and Omega Gaming Malta. 
Developers operating from Malta feel reassured 
by the opportunities offered through the island’s 
advantageous tax regime, and high-quality staff 
and professional service providers. 

cAlliNg out opportuNitiEs 
Another area registering significant success in 
Malta is the setting up of call centres offering 
multilingual services across a diverse range 
of business sectors from remote gaming 
to financial services. Malta’s credentials in 
this sector are highlighted by the companies 
already operating on the island. These include 
Besedo, World Aviation Group and HSBC 
among others. While most of the larger 
iGaming operators in Malta have in-house 
customer relations teams, many smaller outfits 
are turning to outsourcing opportunities.

rEAdy For tomorrow
Recognising that fast and reliable broadband is 
essential for the continued growth of the online 
gaming industry, Malta is currently seeking 
to facilitate the rollout of next-generation 
networks (NGNs). Data volumes, particularly 
among corporations, are expected to increase 
further and will likely trigger a demand for 
resilient, direct internet connections. This 
makes investment in NGNs a priority if 
operators are to sustain their revenue growth 
from data. Malta is also at the forefront of 
new technologies, such as cloud computing, 
and provides facilities that help tech start-
ups to develop their products and overcome 
initial hurdles to commercialising ideas. Given 
the island’s strong presence in areas such as 
e-Commerce and iGaming, many industry 
professionals believe that more innovative 
ideas can arise from collaborations – boosting 
the possibility of Malta becoming also a centre 
for app development.
 Once completed in 2021, SmartCity Malta, 
will act as a European hub for ICT and include 
a complete ICT and Media City based on the 
models developed in Dubai. It is also expected 
to add to Malta’s attractiveness as an iGaming 
jurisdiction, bringing in more ICT companies 
and professionals to the island. Adding to 
the country’s appeal is its significantly lower 
cost base and increased competition from 
multiple market players is expected to drive 
telecommunications prices further down 
in the near future. In order to cater to the 
high-bandwidth demands of the iGaming 
industry, Malta’s ICT infrastructure is set to be 
constantly improved as the country continues 
to compete – and beat – mainland Europe. 

malta’s 
main assets are 
the continuous 
ict investments 
in infrastruc-
ture and train-

ing which are supported by the 
government’s strategic economic 
policies, an english-speaking and 
skilled workforce as well as the 
country’s proximity to central 
and western europe. additionally, 
a variety of rapidly developing 
service industries allow vertical 
specialisation in areas such as 
finance, iGaming and other it-
enabled services industries.

savas Manyasli
dais software limited, Founder 
& solution Architect
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ISLANd 

START-UP
Research ANd development & Start-ups

Malta is building up a name for itself as 
an excellent start-up location and base 
for iGaming research and development.

Start-up gaming companies worldwide are 
facing a challenging time entering the 

market, due to the impositions being made 
through regulations in various countries across 
the EU. Smaller companies are struggling to 
find the resources to withstand obstacles such 
as additional compliance costs and consultancy 
fees that the new regulations are introducing. 
Dynamic Malta, however, is coming up with 
a number of ways to combat this reality and 
to expand the scope of support for small-time 
innovators with the aim to brand the country as 
the ideal start-up location and base for research 
and development. 

support For stArt-ups ANd idEAs
Malta Enterprise, the national development 
agency responsible for promoting and 
facilitating international investment, has 
targeted a number of incentives for start-ups or 
enterprises in their first five years of operation, 
as well as for Research and Development (R&D). 
Through the Malta Enterprise Act, the Malta 
Enterprise is able to support the development 
of business on the island. Foreign direct 
investors and local enterprises carrying out 
manufacturing, ICT development, call centre, 
healthcare, pharmaceuticals, and biotechnology 
activities can all benefit from the incentives. 
 Malta Enterprise also provides incentive 
packages to support R&D from the initial 
stages to post-implementation of such projects. 

Incentives include part-financing of the costs 
and business advisory services. A government 
website, BusinessFirst.com.mt, provides 
information and tools that are designed 
especially for start-ups, established businesses 
and those who support them and advise them. 
An ‘Innovative Start-Up Programme’, which 
is also available to businesses that have the 
potential to develop innovative products or 
services, provides start-up advisory services, 
business incubation, grants to cover costs 
related to investments in tangible and intangible 
assets, and access to finance.

iNNovAtioN lAbs
The Malta Information Technology Agency 
(MITA), Malta’s national IT agency, launched 
its Innovation Hub at SmartCity Malta in May 
2014. The hub – an internet-enabled office – 
provides a location backed by software tools and 
all the necessary resources in which students, 
web designers, software developers and start-
ups can share ideas and develop prototypes 
under the mentorship of world industry players. 
To back their projects, future web entrepreneurs 
and innovators will have access to a number of 
software and cloud technologies, and support 
programmes, such as HP’s CloudSystem and 
HP LIFE Centre eLearning for Entrepreneurs, 
Microsoft’s Windows Azure and BizSpark 
Program, and IBM’s Global Entrepreneur 
Program comprising software.
 This set up is comparable to Accenture’s 
FinTech Innovation Lab, first launched in New 
York in 2010, followed by London and Hong 
Kong. The Lab takes place over 12 weeks every 

the malta 
licence will be 
attractive so long 
as you can be 
successful and 
profitable as a 

business operator. But this is 
not the only truth; i think the 
good part of business is also 
the way the administration 
works. Profit is one thing but 
another is also the administrative 
hassle or smoothness that you 
experience in the jurisdiction. 

dr simon planzer 
Attorney - european 
economic law

malta can still 
play a world-
leading role in 
areas like financial 
technology 
with an 

opportunity for crypto-currency 
regulation, as well as the 
certification of affiliate programs. 

eman pulis
Managing director, siGMA
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ISLANd 

START-UP
year and selects entrepreneurs in the financial 
technology sector, mainly from the areas of 
big data and analytics, mobile, payments, risk 
management, and social media, among others, 
to participate in the programme. Participants 
are given the opportunity to collaborate and 
work with potential future customers and 
senior industry executives, and gain insights 
into the banking sector.
 Malta’s MITA has been following in these 
footsteps and issued an open call in December 
2014 for start-ups to submit their proposals on 
how mobile app-based solutions can address 
untapped needs in our society – enhancing 
tourists’ experiences when visiting places of 
interest in Malta, or to provide instant access to 
information on development planning in one’s 
neighbourhood. Two grants of €15,000 will be 
awarded to two winning start-ups that will have 
between 12 and 14 weeks to develop and test 
their own marketable Intellectual Property with 
the support of MITA staff.

collAborAtivE plANs
There are plans for the MITA hub to collaborate 
with other existing start-up initiatives such 
as the University of Malta’s Centre for 
Entrepreneurship & Business Incubation 
(CEBI) and recently launched the TAKEOFF 
incubator, the Microsoft Innovation Centre at 
SkyParks Business Centre, PwC’s 1Million Euro 
Startup Fund initiative and the Malta College 
of Arts Science and Technology (MCAST), 
which have recently been assigned a number of 
units at the Kordin Business Incubation Centre 
managed by Malta Enterprise. 

iNtEllEctuAl propErty
Malta has developed a very attractive IP regime, 
including tax exemptions on royalty income 
from patents, copyrights and trademarks. The 
Maltese government considers IP as a new 
growth area and will support the development 
of the sector. IP-related activities have a vital 
role in Malta’s wider economic development 
plan. Less than one per cent of Malta’s GDP 
is currently produced by R&D activity, but 
the island is determined to change this. Malta 
is fostering the growth of sectors such as life 
sciences, ICT and the creative industries, 
including the construction of industry clusters 
and dedicated infrastructure that facilitates 
research and innovation.

FuturE iNitiAtivEs
The Malta Gaming Authority (MGA) will 
also be launching the Gaming Academy in 
2015, through which start-ups can come in 
and develop new ideas. Plans are also in the 
pipeline for the Academy to host an incubation 
centre that will enable entrepreneurs to acquire 
EU funding for their projects while they get 
going with their projects. As times get harder 
for start-ups and small companies to make it 
big due to their limited marketing budgets, the 
gaming industry is witnessing an increasing 
number of mergers and acquisitions. Malta 
is making a new name for itself as a centre 
for digital innovation and technological 
developments, and the Mediterranean island 
could eventually be dubbed as the MIT for 
gaming. 







e-Volve 
your gaming 
business
Take it to 
Cyberspace 
through Malta!

e-Volve Consultancy Limited
Suite 3, 1st Floor, Valletta Buildings, 
South Street, Valletta VLT 1103 - Malta
info@evolvemalta.com

www.evolvemalta.com 

e-Volve Consultancy is a dedicated i-gaming 
service provider. It brings together financial, 
technical and legal advisors who can guide 
you through the maze of setting up a remote 
gaming or betting business in Malta.

Our corporate services arm offers company 
incorporation, management and day-to-day 
administration including: accounting, payroll 
services, secretarial services, regulatory compliance 
services, back office management, tax consultancy 
and assurance work. We aim to provide clients 
with complete specialist solutions, in which loyalty, 
discretion and commitment are paramount.
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BANKING
ON tHe GAMe

 Conservative investment policies and 
a stable deposit base are seen as the key 
reasons for the sector’s continued robustness. 
Although international banking business 
has been attracted to Malta, there is a clear 
separation between that and domestic banking 
activity, with almost no spillover into the 
domestic economy. Since joining the EU in 
2004, the number of banks has increased to 
more than 25 foreign or privately-owned credit 
institutions, offering the full set of banking 
services ranging from retail and investment 
banking to wealth management, trade finance 
and custody services. 

FINANCIAL SeRVICeS

Malta is renowned for its 
robust financial services 
sector that continues 
to grow year on year. 
The sector offers a full 
range of services to the 
iGaming industry and has 
developed industry-specific 
products and services.

Easy, fast and secure banking 
methods are crucial to 

iGaming companies. Malta’s 
financial services sector provides a 
comprehensive suite of key services 
including banking services, eWallets, 
payment gateway solutions for the 
processing of card transactions, insurance 
products and a host of wealth management 
options for expatriate employees of gaming 
companies looking to invest or manage their 
money.

bANkiNg
Malta’s banks are ranked among the safest and 
best-run financial institutions in the EU. While 
many European banks suffer hangovers from 
the financial crisis and continued shockwaves 
inside the eurozone, Malta’s banking suffered 
no systemic shocks or banking failures. It is 
rated the 10th-soundest banking system in 
the world by the World Economic Forum’s 
Competitiveness Index 2014-2015. Institutions 
such as the International Monetary Fund and 
the European Commission, as well as credit 
rating agencies Standard & Poor’s and Fitch, 
in 2014 confirmed the sector’s robustness and 
resilience.

i recommend that 
operators use 3d 
secure because it 
presents double 
verification of a 
card, and does 

not allow the client using the card 
to deposit immediately unless 
they submit their documents. Give 
clients limits so that you are able to 
control your risk exposure without 
hindering the business from growing. 
i am hoping that regulation, at 
whatever level it is, brings more 
cleanliness to the industry.

ian pellicano
director, ApCO
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 Bank of Valletta (BOV) and HSBC are the 
largest players in the local retail sector. BOV 
is the main player in the iGaming sector, while 
Banif Bank is also providing some services to the 
industry. Also Mediterranean Corporate Bank 
and Sparkasse are seeking new opportunities 
to offer products to iGaming companies. Most 
iGaming operators in Malta maintain merchant 
accounts and player fund accounts with top-
tier overseas acquiring banks such a RBS and 
Lloyds, while the local Maltese banks are used 
for operational funds, personal bank accounts 
and wealth management solutions.

pAymENt cENtrE
Malta is also home to credit card companies, 
payment service providers, payment gateways, 
card issuers and eWallets, regulated and 
overseen by the Malta Financial Services 
Authority (MFSA). The island’s financial 
services legislation is modern and sophisticated, 
leading many of its competitors in the areas 
of e-commerce regulation and facilitation. 
Specialist PCI-certified payment service 
providers offer a full range of payment services. 
These include companies such as Apco and 
Alert Communications, among others. These 
companies have seen their business expand 
radically over the past few years. Payment 
service providers in Malta maintain their 
own in-house data centres with redundant 
connectivity and power, and extremely high 
security, and are connected to a large number 
of international and local banks, eWallets and 
financial institutions.
 Malta’s professionals believe that there 
is strong potential to attract more payment 
business given the overall growth of the industry. 
International eWallets such as Skrill, Neteller 
and PayPal have become major components 
of the ecommerce industry, providing security 
and peace-of-mind to users wary of giving out 
credit card details to numerous different online 
shops, entertainment sites or service providers. 
Malta provides the right environment for this 
type of company to establish themselves, 
industry practitioners believe. The island 
offers the right legislation and infrastructure 
to support their operations while the presence 
of a large number of iGaming operators and 
software providers situated on the island 
means a cluster of potential clients are already 
in situ. This is seen as an excellent opportunity 
for eWallets and eMoney providers to set up 
operations and take advantage of the many 
benefits Malta offers.

iNsurANcE
Insurance is a key player in Malta’s financial 
services sector and has seen steady growth 
over the past couple of years serving both 
a local and an international clientèle. The 
island’s insurance sector includes traditional 
insurance companies and agencies, as 
well as captive insurance companies. 
Investors can find a number of insurance 
management companies handling cover for 
large corporations and providing reinsurance 
solutions. This means iGaming companies 
based in Malta are able to tap into some of 
the most sophisticated insurance products 
on the market, including industry-specific 
products ranging from technology cover to 
business interruption cover and key official 
cover, as well as revenue and player fund 
insurance. In addition, insurance companies 
can also provide any personnel cover, home 
cover, health insurance and motor insurance 
expatriate employees and directors of iGaming 
companies may need. 

stock ExchANgE listiNg
The Malta Stock Exchange (MSE) has become 
a gateway for businesses targeting the EU 
capital market. With a market capitalisation 
of just over €9 billion, the MSE may be small 
by international standards, yet it provides 
iGaming companies a solid alternative venue 
to access the EU market and to raise funds 
through its recognised and reputable regulatory 
framework, a cost-effective fee structure and a 
speedy processing time. The Exchange uses 
Deutsche Börse’s Xetra trading platform, 
while on the settlement and custodial side the 
MSE has a link with Clearstream Banking, the 
global liquidity provider of Deutsche Börse 
Group, which facilitates international investor 
access. 
 Although equipped with and connected 
to the latest technology, what really sets the 
MSE apart is its very high standard of personal 
service. In Malta, iGaming companies can go 
through the preparation for an initial public 
offering (IPO) with more support than on 
a larger exchange. In addition to this, costs 
and fees remain competitive. Companies can 
also benefit from ancillary services that range 
from admission and trading to depository and 
custodial services. 

¬
The Malta 
Stock 
Exchange 
has become a 
gateway for 
businesses 
targeting 
the EU capital 
market.

malta’s legislative 
framework and 
advantageous tax 
regime coupled 
with our political 
and economic 

stability establishes us as a prime 
jurisdiction for online gaming 
companies. the Government 
and the malta Gaming authority 
(mGa) are committed to enhancing 
malta’s reputation and to ensure 
further growth in this sector. last 
but not least, the industry is also 
professionally supported by other 
sectors such as insurance Services, 
it and the legal Profession.

Mark spiteri
General Manager
island insurance brokers
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SMARTER BUSINESS STARTS HERE®

The proof of the pudding is in the eating - ask any of 
our clients. When we start a job, we get it done from 
start to fi nish, providing all the ingredients to cover 
your business needs. Through our wide spectrum 
of specialised legal and commercial services we 
guarantee a complete turnkey solution for setting 
up or relocating your business to Malta. We aim 
high and exceed our clients’ service expectations 
through a sound, results-oriented approach.

After all, our objective is to help you have your 
cake. Your satisfaction just puts the cherry onto it.

Otherwise there’s no point in baking.
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A highly-skilled workforce is the backbone 
of the iGaming sector, and Malta offers 
a well-educated labour pool comprising 
both Maltese nationals as well as expats.

To run a successful business, iGaming 
companies require a diverse range of 

professionals ranging from IT specialists, 
accountants, financial controllers, and customer 
care personnel to product managers, traders 
and more. While most of these positions can be 
filled by the Maltese labour market, the island’s 
comfortable lifestyle and magnificent climate 
make it easy to attract expats to relocate to 
Malta. The iGaming industry currently employs 
around 8,000 people, with an additional 2,000-
3,000 employed in ancillary fields – lawyers, 
accountants and recruiters – enhancing 
iGaming’s impact on the local workforce. 

multiliNguAl ANd 
multiNAtioNAl workForcE
Multilingual and highly-educated, Malta’s main 
asset has always been its people. Education 
and training standards are excellent, English is 
spoken by around 90 per cent of the population 
and most business communication is done in 
English. Italian is also widely spoken. However, 
while the Maltese workforce is renowned for its 
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 Development strong work ethic, loyalty and high productivity 
across all industry sectors, the remote gaming 
industry is constantly seeking native speakers 
of Swedish, Norwegian, Finnish, Danish, Dutch, 
Polish, Estonian, among other languages. As a 
result, about 70 per cent of employees in the 
iGaming sector in Malta are expats, attracted 
by the rapid growth of the industry and the 
added value of living on a temperate yet 
striking Mediterranean island. Maltese staff 
tend to fill positions in IT, finance and general 
management, while the more specialist gaming, 
customer relationship management (CRM) and 
marketing posts are filled by expats. 
 As the industry in Malta grows, the 
availability of staff expands along with it. 
Today, iGaming operators seeking staff are able 
to tap into a multinational, multilingual pool 
of potential employees that are already on the 
island, or willing to relocate. However, there is a 
shortage of business intelligence professionals 
and software developers, and there is a high 
demand for marketing professionals, affiliate 
managers, online marketing managers, 
business intelligence developers – and on 
the IT and technical front, there is increasing 
need for Java and front end developers, .NET 
developers, systems engineers (Linux/UNIX) 
and digital designers.

HONING 
HOMe-GROWN 
ANd eXPAt

TALENT

HR & ReCRUItMeNt

malta remains a 
very attractive 
place to live and 
do business in 
due to its vibrant, 
youthful and 

multinational talent pool. malta 
has other online businesses such 
as the thriving super affiliates 
and online marketing companies 
that add to its appeal.

david Cutajar
CeO, people & Co

there are new 
executive roles 
coming up as 
the industry is 
getting more 
sophisticated. 

first of all, the it roles are 
changing more in time due to 
changes in technology. there 
are also more senior executive 
roles than there were before.

Mark J. Galea
Managing director, 
Quad Consultancy
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spEciAlist ANd iN-housE 
rEcruitmENt
To cater to the high demand for experienced 
gaming professionals, there are a number 
of specialist remote gaming recruitment 
companies located in Malta, including 
Pentasia, Betting Connections, iGaming Elite, 
Reed iGaming, People & Co, INTER-SERV 
Total Gaming Solutions, Quad Consultancy, 
VacancyCentre.com, and CSB Group. These 
companies can assist operators in deciding 
how and where to recruit the human resources 
necessary, using their international networks 
to reach potential candidates from around 
the world. Most of the larger companies on 
the island now also have their own gaming-
specialised HR departments.

iNdustry-spEciFic trAiNiNg 
Specialist recruiters and operators in Malta are 
making their voices heard about the need for 
more independent, industry-specific training. 
Currently Malta’s educational institutions offer 
limited options for industry-specific courses 
for remote iGaming. However, the launch of a 
new Gaming Academy in 2015 is set to offer an 
extensive range of modules that are to be tailor-
made to industry needs, targeting Maltese 
nationals and expats alike.
 The Maltese government’s long-standing 
commitment to raising the level of Information 
Technology skills in the population has paid 
off, as the country stands out as a regional 
centre of excellence in ICT. Malta offers a fully-
developed ICT training centre and is successful 
in attracting large numbers of young people 
into the ICT stream of education and producing 
hundreds of IT graduates every year. The 
Malta College of Arts, Science and Technology 
(MCAST) offers a set of courses that service the 
iGaming industry in terms of digital graphics 
and computer games development, while the 
Institute of Digital Games, established in 2013 
at Malta University, offers training in game 
technology and design.  

sAlAriEs ANd stAFF costs
Malta remains significantly cheaper than other 
European capitals in terms of staff salaries and 
other costs. Although the iGaming industry 
tends to offer remuneration that is some 
30 per cent higher than other industries in 
Malta, the figures are still significantly lower 

than the European average. As 
the industry sources almost half 
its employees internationally, 
operators are quick to point out 
that the lower cost of living in Malta means 
that staff actually enjoy a much higher quality 
of life on the lower salary in Malta than on 
the higher salary in locations like London or 
Scandinavia. While salaries in the iGaming 
sector have risen above the average Maltese 
pay packet, this has not had an effect on 
the island’s competitiveness in this area 
according to operators, who say salary levels 
in Malta are still highly competitive when 
compared to other European capital cities. 

pErmits ANd ApprovAls
Malta’s laws on immigration have been amended 
to conform to the European Union’s acquis 
communautaire and thus visa obligations for 
foreign nationals reflect EU regulations and 
obligations. Non-EU nationals must apply for 
and obtain an employment permit, and the 
granting of the permit is subject to a labour 
market test. Due to the nature of the industry 
and the specific knowledge that is required, the 
granting of employment permits even to non-
EU nationals is generally an uncomplicated and 
smooth process, according to operators and 
recruiters.
 To protect the reputation of the jurisdiction, 
operators that are licensed in Malta also need 
to submit certain due diligence, such as a police 
conduct certificate, and a passport copy of their 
prospective personnel to the Malta Gaming 
Authority (MGA) for their approval before the 
employee can start work.

NurturiNg homE-growN tAlENt
As the local iGaming industry burgeons, 
stakeholders are increasingly coming to terms 
with the importance of also honing home-
grown talent and resources. In the next couple 
of years, the country is set to see more Maltese 
nationals becoming increasingly specialised 
in various industry sectors. The MGA will be 
assuming a major role through the Gaming 
Academy to align Malta’s focus on nurturing 
talent from within and ensuring that the 
education system is equipped to generate 
highly skilled employees to serve the gaming 
industry and support its growth and success in 
the future. 

¬
The Maltese 
government’s 
long-standing 
commitment 
to raising 
the level of 
Information 
Technology 
skills in the 
population 
has paid off, as 
the country 
stands out as 
a regional 
centre of 
excellence 
in ICT.
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for the IT and gaming industry

Contact us on 21 322 600 or visit atlas.com.mt

Atlas Healthcare Insurance Agency Limited is authorized under the Insurance Intermediaries Act 2006, to act as agents for 
AXA PPP healthcare Limited and is regulated by the MFSA.  

 � Tailor made plans for large corporate groups
 � The only dental insurance range in Malta
 � Unique high quality extensions including 

preventive care, personal case management, 
cover for vaccinations and certain chronic 
conditions

People you can trust

 � Unique 24/7 emergency health insurance 
service

 � Online preauthorisation service
 � The only local online group secretary portal
 � Access to the international AXA network 

of hospitals and other unique AXA 24/7 
services 

Atlas Healthcare - market leader in the local group health sector:

We can help your employees give their best!
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DAIS Persona is a multi-function “customer acceptance” 
software that combines client document management 
and a compliance search tool for KYC/AML/CFT process.  
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minimize regulatory risks, DAIS PERSONA enables you to 
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Malta has established a strong contingent of professional 
and technical service providers to meet the complete 

requirements of iGaming companies setting up on the island. 
From legal and corporate services to technical security and 
iGaming platform testing, Malta already boasts a growing 
number of specialist firms offering expert gaming consultancy, 
technical services, legal services, back office operations and 
auditing as well as security auditing, technical due diligence and 
the full range of software and security certification.

spEciAlist igAmiNg support
Malta has a solid cluster of firms that specialise in providing 
professional services to online gaming operators, guiding them 
through the pre-licensing process, the licence application and 
post-licensing requirements, as well as in the setting up of a Malta 
company, establishing operations, offices and recruiting HR. The 
jurisdiction also has various companies providing excellent back 
office services such as book-keeping and payroll services. Most 
also offer a wide selection of Key Official and business advisory 
services, providing operators with a director and Malta Gaming 
Authority (MGA) liaison who is both experienced and has the 
relevant industry knowledge to ensure smooth operations. Some 
companies have also started to provide multi-jurisdictional 
advice, responding to recent changes in the legislative landscape 
and the opening up of new markets.
 Technical services are well catered for in Malta with a number 
of firms being set up to exclusively support the iGaming industry. 
These include iGaming specialist firms offering comprehensive 
security audit services, custom-tailored assessment and 
examination programmes to test every aspect of iGaming system 
security and also the testing of all types of games on a wide range 
of gaming platforms.

teCH & PROFeSSIONAL SeRVICeS

top-QuAlity sErvicE with iNdustry iNsight
Malta’s professional service providers are internationally 
renowned for the excellence of their service and are well-
positioned to offer strategic support and guidance to ICT and 
remote gaming companies. Malta’s service industry is well-
established and comprehensive, and has played a significant role 
in shaping the country’s economy, serving both local customers 
and an ever-expanding international clientèle. Today, the 
iGaming industry reaps the benefit of the deep know-how the 
Maltese service providers have built up over the last ten years.  
 The business community in Malta is strongly supported by a 
large range of accounting and auditing practitioners ranging from 
small boutique practices to the global Big Four accountancy firms, 
as well as most international network brands. Malta’s lawyers 
are equally world class, offering a high degree of specialisation 
and sophistication, with most leading international firms having 
a presence in Malta through associate links with local firms of 
longstanding repute. The focus of the support is predominantly 
to add value to the client’s business by providing legal advice and 
solutions aimed at not only ensuring a solid legal foundation and 
regulatory compliance of the company, but also at maximising 
the benefits to the business through its efficient structuring and 
use of various available incentives and the latest technologies.

AchiEviNg compEtitivE EdgE 
through cost-EFFEctivENEss
Malta is able to offer operators professional and technical services 
such as accountancy, business consultancy and legal services at 
costs that are generally lower than in other Western European 
locations, ensuring costs are kept in check and that customer 
satisfaction is high. This adds enormous value to Malta’s overall 
package for gaming operators, and the opportunity to apply 
this value across all areas of required services, whether legal, 
corporate or technical, further reinforces the island’s competitive 
advantage as an established remote gaming jurisdiction. 

A FULL 
HOUSE
OF eXPeRtISe

With more than a decade of experience under its 
belt, Malta has established itself as Europe’s top 
iGaming jurisdiction. A key pillar of its success 
has been the support provided by of the country’s 
skilled technical and professional services sector, 
offering expert advice to the iGaming industry.
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ReSPONSIBLe GAMING

SettING tHe 

LIMIT
The concept of responsible gaming is 
gaining more traction than ever before, 
and Malta is set to push the boundaries 
by excelling in player protection. 

While gaming and gambling operators, 
software suppliers and associated service 

providers strive to create an exciting gaming 
experience, they must also maintain the 
highest standards to ensure a fair and secure 
environment that safeguards players against 
the potentiallly detrimental consequences of 
gambling.
 With an ever-expanding iGaming industry, 
consumer protection is high on Malta’s 
agenda. Determined to lead the way globally, 
the country is investing in creating the right 
environment for the industry to innovate and 
grow and for players to feel safe when playing 
on MGA-licenced sites.
 Responsible gaming guidelines help protect 
vulnerable players, prevent underage gambling, 
curb fraudulent and criminal behaviour and 
ensure the integrity of sensitive information. 
Maintaining best practice standards also 
strengthens the industry by ensuring accurate 
and timely payment to customers and delivering 
a fair gaming experience, which upholds ethical 
and responsible marketing. Whether land-
based or online, it is increasingly crucial for 
operators to demonstrate a commitment to 
customer satisfaction and to ensure a secure 
and reliable operating environment for their 
players. These efforts are becoming increasingly 
visible in the marketing efforts of gaming and 
gambling operators, with most including a 
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specific section relating to responsible gambling 
on their websites in a bid to ensure greater 
player protection. 

rEspoNsiblE gAmiNg mEAsurEs
Most international gaming and gambling codes 
now require operators to ensure that their 
services are offered in a responsible fashion 
and many initiatives are being launched by 
individual countries to promote responsible 
gambling. In recent years, the European 
Commission released a recommendation 
addressing the protection of consumers and 
players of online gambling services and the 
prevention of minors from gambling. The 
recommendation comprises a number of non-
binding principles or suggestions that the 
Commission has invited EU member states to 
implement in their gambling regulations. Once 
again, Malta was ahead of the curve as it had 
already implemented all the recommendations 
– as well as additional measures – into its 
legislative framework. 
 The recommendations suggest that 
gambling websites display information to 
raise awareness amongst players of the risks 
of problem gambling. Most operators already 
provide continuous support to prevent 
gambling-related problems by supplying the 
tools to keep gambling under control, such as 
the possibility to set spending limits and alerts 
about winnings and losses, as well as self-
barring. Companies are also putting systems 
in place to ensure their employees are aware of 
gambling problem issues in order to liaise with 
players appropriately. 

mAltA iNitiAtivEs
As part of a chain of new initiatives to 
consolidate the gaming industry in Malta, 
the Malta Gaming Authority (MGA), together 
with the Maltese Government, launched the 
Responsible Gaming Foundation in 2014. The 
Foundation was set up with the scope of seeking 
and managing funds from the gaming sector 
and other channels, to support research and 
development projects for preventive measures 
in education, awareness and technology that 
enhance and improve responsible gaming. 
A Corporate Social Responsibility (CSR) 
programme is in the pipeline and will use funds 
gathered from the gaming sector to give back 
to society by promoting recreational activities 
for those suffering with gambling issues. The 
new Foundation is working on a number of 
initiatives, such as establishing a call centre to 
provide support and a website with an instant 
messaging feature, a rehabilitation programme 
for addiction and support for family members. 
 The remit of the Foundation’s initiatives 
will cover both land-based and online gaming 
and is set to introduce a code of conduct that 
will not be legally binding, but will reward a 
certificate to operators who follow the code. 
Professional and well-established operators 
normally opt to have these measures in 
place, as it is not in their interests to have 
people with gambling problems within their 
operation. While the goal of gaming operators 
is to provide the ultimate gaming experience, 
many are trying to promote gaming as a form 
of entertainment, rather than a way of making 
money. The Responsible Gaming Foundation 
in Malta, along with other foundations 
worldwide, supports this ethos.

prEvENtioN is bEttEr thAN curE
Gaming and betting associations worldwide 
have a major say in promoting responsible 
gaming practices through the organisation 
of events that encourage discussions among 
academics, policy makers and industry 
representatives – and the number of marketing 
campaigns created by support organisations 
and gaming operators alike is on the rise. The 
general opinion is that gambling problems 
are better prevented, and responsible gaming 
foundations have led the way in raising this 
awareness. However, operators have a shared 
responsibility to help nip gambling problems 
in the bud. As increasing numbers of gaming 
companies implement CSR measures, more 
operators are set to follow suit.  
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Interview: Silvio Schembri – Chairman of 

the Responsible Gaming Foundation

PLAYING It 

SAFE
could you givE us A briEF 
ovErviEw oF thE rEspoNsiblE 
gAmiNg FouNdAtioN?
The Foundation commenced its operations in 
2014, with the aim of seeking and managing 
funding from the gaming sector, government 
and other channels, to fund projects that 
enhance and improve responsible gaming. The 
Foundation – in collaboration with the Malta 
Gaming Authority (MGA) – aims to put in place 
the necessary checks and balances to prevent 
the abuse of gambling and the proliferation of 
compulsive gambling. It also supports agencies 
and organisations that engage in research and 
programmes for prevention and education.

whAt ArE thE currENt bEst 
prActicEs thAt opErAtors 
should bE lookiNg At?
The Foundation will be issuing a code 
of conduct that sets out industry 
best practice and what measures 
operators can implement with 
regard to responsible gaming. 
Operators should be tackling 
early verification of identity 
(underage or checking 
if player has already 
self-excluded). A self-
exclusion database 
should also be 
available so that 
online and land 
based-operators 

‘Gambling should be for entertainment purposes only, 
and the industry needs to be on board reinforcing 
this message to enable it to grow sustainably.’



GAMINGmalta 
2O15 EDITION

131

are coherent and that self-barring and self-
exclusion applies everywhere. Marketing 
departments should be promoting gaming 
as a leisure activity and not a money-making 
activity. Regulatory checks on gamers need to 
be strengthened. 

how hAs thE sEt-up oF thE 
FouNdAtioN iNFluENcEd ANd 
chANgEd thE rolE oF thE mgA?
The Foundation and the MGA are separate 
entities with different roles. The MGA regulates 
and licenses the industry, whereas the 
Foundation oversees and provides input into 
measures of player protection and aims to assist 
any player that has been affected by gambling 
on one of the operator’s platforms. We will 
also be tackling preventative measures such 
as educational campaigns, media and social 
campaigns, and Corporate Social Responsibility 
to encourage alternative activities to gaming.

whAt iNitiAtivEs ArE bEiNg tAkEN 
by othEr couNtriEs to promotE 
rEspoNsiblE gAmbliNg?
Canada, the UK and Ireland all offer a range 
of support and treatments for gambling 
addiction. The Danish Government issues 
smartcards to all applicable users of its 
gambling services and is thought to have the 
most comprehensive harm minimisation 
measures, including restrictions on the type of 
games certain gamblers can play. In Sweden, 
there is a mandatory ‘player card’ for internet 
poker players, where customers are required 
to set time and money limits and allow access 
to their spending history. An interesting 
point is that the player provides their wage 
details and then they will receive a monthly 
report obtained from the data acquired by 
the operator. The report will contain the 
percentage from his wage that was lost or 
spent on gaming. These are not standards 
enforced by law, but they go above and beyond 
the standards required by law. These types of 
extra measures are what we will try to promote 
through the Foundation. 

whAt chAllENgEs ANd 
opportuNitiEs is thE 
FouNdAtioN FAciNg todAy?
If not marketed well, measures for responsible 
gaming might be considered as a hindrance to 
the gaming industry, which provides around 
11 to 12 per cent of Malta’s GDP. Marketing 
should focus on the fact that these measures 
would further strengthen the gaming industry, 
providing players with increased peace of mind.

whAt is your visioN For thE FuturE 
dEvElopmENt oF mAltA As A sAFE 
ANd sEcurE gAmiNg JurisdictioN? 
The iGaming industry wants us to promote 
responsible gaming, and it’s in the interests of 
the industry that measures of this type are put 
in place. A person having gambling problems is 
not an asset for the industry and the operator – 
they become a liability. Gambling should be for 
entertainment purposes only, and the industry 
needs to be on board reinforcing this message 
to enable it to grow sustainably. 
 If Malta succeeds in implementing these 
measures and gets a reputation for offering 
good working conditions for operators as well 
as solid preventative and support measures to 
players, we will have created a ‘holistic package’ 
to enhance our role as a central hub for the 
international gaming industry. 
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Commercial & Residential Real estate

location, location 

LOCATION
Although most iGaming offices are located 

in the vibrant areas of St. Julian’s and 
Sliema, many have also chosen to move 
into the more central areas of Malta such 
as Mosta, Naxxar or Birkirkara. Malta 
offers a wide range of both commercial and 
residential property in very distinct locations. 
Companies are spoiled for choice with unique 
office space coming in many flavours, ranging 
from purpose-built office blocks, converted 
houses, apartments and palazzos as well as 
new, large mixed-use areas currently under 
development.
 Malta’s small geographical size is a benefit 
in terms of short commutes. Traveling time 
between Malta International Airport and an 
office is rarely longer than 20 minutes, and 
overall journeys are rarely longer than 40 
minutes no matter where you base yourself 
on the island. The decision on where to set up 
operations ultimately depends on individual 
preferences and the relative cost related to 
the quality and suitability of the property 
concerned.

commErciAl rEAl EstAtE
Malta offers exceptionally good value in terms 
of its commercial real estate in comparison 
to similar urban areas in the EU, with great 
choice of enviable sea front locations as well 
as prestigious office complexes within easy 
commute of most residential areas. Overall, 
rentals are around two-thirds to half of those 
charged for comparable commercial spaces 

in continental Europe. Malta has seen a surge 
in available top-quality office space in recent 
years as a result of the growth of its services 
sector. Private consortia are developing new 
commercial spaces and increasingly investing 
in so-called ‘lifestyle’ developments which 
offer a combination of commercial, retail, 
leisure and private residential spaces. These 
are generally located in key urban areas with 
sea views. More interesting office space will 
also be available in SmartCity Malta, the 
dedicated IT business park currently under 
construction. The first office building of 
SmartCity was inaugurated in October 2010, 
offering 12,000 square metres of office space.
 With the rapid growth in the size of some 
Malta-based iGaming companies, industrial 
rentals are proving exceptionally good value 
for money. Malta Enterprise, the government 
agency assisting incoming firms, also provides 
industrial property at highly competitive rates to 
prospective investors in specific sectors. Malta’s 
average industrial property rate of €10 per m2 
compares favourably with the secondary rental 
markets in Italy, Austria, France, Luxembourg, 
Ireland and the UK, establishing Malta’s prime 
industrial property rates among the lowest in 
the EU. Malta has ten industrial zones offering 
property while smaller, Government-backed 
parks include Mosta Technopark in the centre 
of the island have been designed to cater to 
technology firms, already housing technology 
investors from Malta, Italy, France, Germany 
and the UK. 

Malta offers enviable real estate with sea views and marinas as well as 
prestigious landmark office complexes within easy commuting distance of 
residential areas. Overall rental costs are around two-thirds to half of those 
charged for comparable commercial spaces in continental Europe.
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rEsidENtiAl rEAl EstAtE
Malta has also become one of the most sought-
after locations in Europe for foreign nationals to 
rent or purchase homes as an investment or for 
relocation purposes. A wide range of residential 
property can be found in Malta, ranging from 
apartments, penthouses, townhouses to villas, 
with or without a pool. 
 With its excellent climate, English-speaking 
culture and ease of access to major European 
cities, Malta is firmly on the map for local and 
overseas’ real estate investors. Although property 
prices have recently gone up slightly, they 
remain well below the level observed in the rest 
of Europe. House prices and rentals are around 
half to two-thirds of the price of similar property 
categories in continental Europe and even more 
competitive in relation to the UK market.
 Malta has always had a thriving real estate 
market, and this trend is set to continue with new 
purpose-built developments coming on stream 
which can be deemed ‘lifestyle’ complexes and 
ideal for investment. Developments in recent 
years include marina and coastal complexes at 
the top-end of the market. The rental market 
is stable and the future outlook for real estate 
is positive, making investing in property an 
interesting opportunity. 

pResTiGiOus
smartCity: 

€220 - €280 
per m2 

per annum

pResTiGiOus
portomaso: 
€300 - €427 

per m2 

per annum

pROFessiONAl
sliema / st. Julians

Ta’ Xbiex / Gzira
€60 - €267 

per m2 

per annum

eCONOMiCAl
Central / North / 
south part of the 
island €30 - €80 

per m2 per 
annum
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ReAL eStAte

The boom in the Maltese 
iGaming industry is driving up 
the quality and quantity of both 
commercial and residential real 
estate offered on the island. 

Over the last 15 years of servicing the 
iGaming industry in Malta, we have seen 

a sharp increase in quality, not only in the 
furnishings, design and finish of properties, but 
also in the quality of the service that is being 
delivered to the staff, management and the 
executives of iGaming companies.  
 The demanding Northern Europeans who 
expect nothing less than the same modern, 
minimalist style, which they are accustomed to 
in their own countries, have been the key driver 
of the upsurge in quality homes. As the increase 
in demand for properties from the iGaming 
industry has continued to increase at a rapid 
pace, Maltese investors have discovered the 
opportunity of buying properties for the sole 
reason of letting them out. These new homes 
were mainly purchased with the main requisite 
to accommodate the growing industry and this 
trend has continued with the investment in 
commercial office space. Today Malta has some 
of the most sophisticated office spaces available 
in Europe.

 The influx of iGaming companies that 
were literally packing their bags lock, stock 
and barrel and moving to Malta also caused a 
need for new blood within the real estate sector. 
We were the first company to hire five or six 
associates to cater for this demand, but as time 
went on more real estate agents sprouted up 
and our main competition started to take the 
letting market more seriously, which triggered 
them to also start hiring more agents.  Our 
commitment to excellence is as strong as ever 
and as the competition grows so does RE/MAX 
Lettings.
 Today, we have a team of 20 associates 
catering for several different sectors, but 
iGaming has consistently topped the charts as 
one of our main type of client.  The investment 
in human resources in the form of training has 
never been so important in such a buoyant 
market, where over the last seven years we have 
had an exclusive real estate trainer assessing 
our service and building training programmes 
to suit our needs.  
 The letting industry is very close to our 
hearts. As a matter of fact before we founded 
RE/MAX in Malta, we were J&K Properties or 
better known as ’The Letting Specialists’.  In 
1999 we opened the first fully-fledged letting 
agency in Malta, which catered for every need of 
a relocating individual or company. In life one 
should never forget their roots and whilst we 
have become the largest real estate company in 
Malta and Gozo with over 220 sales and letting 
agents, letting has always been central to the 
success of the company.

LETTING
and the igaming industry
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today Malta 
has some 
of the most 
sophisticated 
office spaces 
available in 
Europe

Jeff Buttigieg is the 
chief operating 

officer of re/max 
malta, which is the largest 
relocation rental agency in 
malta. he is also a founding 
Partner of the malta iGaming 
Seminar (miGS). his key areas 
of expertise are marketing, 
business planning and strategy.

BIO

jeff@remax-malta.com

 Our letting team has grown 
tremendously over the years 
however we still have most 
of the original team intact. 
Our letting manager, Edward 
Agius, has been with us for 14 
years and continues to treat 
letting in the same way my 
brother and I built the team 
as the number one rental 
company in Malta. 
 Our investment in the 
iGaming industry cannot be 
questioned. Over the years, 
we have exhibited at ICE, 
organised iGaming Socials, 
have coordinated five-a-side 
football tournaments and 
for the past six years have 
been a founding partner of 
The Malta iGaming Seminar 
(MiGS).

 MiGS was originally organised by five 
companies with a main objective to attract new 
business to Malta. The event has evolved into a 
global conference attracting over 400 delegates, 
international experts, major sponsors and 
has recently been rated as one of the top ten-
iGaming conferences to attend. This success 
has been without a doubt not possible without 
our partners BMIT, Aliquantum Gaming, 
E-Gaming Brokerage and Capstone Group, an 
excellent team in their own right, all aiming for 
the same purpose, to improve the knowledge 
base for the iGaming industry.
 Malta as an iGaming jurisdiction is an 
excellent choice. If not for the favourable 
tax and affordable competent local skills, 
the lifestyle is second-to-none and it is a 
place that will ensure that any employer will 
retain its workforce. Ten months of sunshine 
annually, excellent seaside accommodations, 
an array of different entertainment venues, 
restaurants galore and an airport that reaches 
any destination in Europe within three to four 
hours. A small island that sees over 1.7 million 
tourists per year and is also home to several 
major international corporations.
 The Malta Gaming Authority (MGA) is 
also committed to excellence.  Recently at our 
MiGS conference, Joseph Cuschieri, Executive 
Chairman of the MGA, outlined his plan for 
making Malta the most efficient jurisdiction 
for iGaming with a key objective to maintain 
our reputation and credibility. 
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tRAVeL & LIVING

A short Flight AwAy
As a leading finance centre, 
Malta is well connected. 
Malta International Airport, 
the island’s only airport, is 
just two or three hours flying 
time from most European 
cities. Several airlines 
operate regular flights to the 
island including Air Malta, 
Lufthansa, Emirates, British 
Airways, Air France, Alitalia, 
Scandinavian Airlines, 
Ryanair, EasyJet, Turkish 
Airlines and Air Berlin.

MALTA
A COSMOPOLItAN LIFeStYLe IN     tHe Med

More than just a smart 
place to invest, Malta 

is a multi-faceted jewel 
shining at the centre 
of the Mediterranean. 
This small, friendly 
and welcoming island 
contains everything you 
could want to strike that 
perfect balance between 
business and pleasure. 

mEditErrANEAN luxury 
Determined to uphold its 
reputation as a five-star 
destination for high-end 
travellers and the global 
business elite, Malta features 
a number of international 
and luxury hotels such 
as the Hilton, Radisson, 
Intercontinental, Westin 
Dragonara, Corinthia 
and the Hotel Phoenicia. 
Superior accommodation 
is also offered at the 
boutique hotel Xara Palace 
Relais & Chateaux. 

gAstroNomic dElight 
When it comes to dining, 
Malta is an island of 
staggering options. The 
food scene is defined by an 
eclectic mix of Mediterranean 
cooking with strong Italian 
influences, fuelled by rich 
ingredients fresh from farm 
and sea. There are also 
many restaurants offering 
international specialities, 
and the choice is wide, 
from smart city restaurants 
in Baroque palaces and 
family-run trattorias to 
seafront fish restaurants.
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thE world’s 
bEst climAtE
With more than 300 days 
of sun a year, expatriates 
in Malta often become the 
envy of friends back home. 
Hot, dry summers and mild 
winters have earned Malta 
the title of world’s best 
climate by ‘International 
Living’ magazine. Even 
in winter Malta enjoys an 
average of 5 to 6 hours of 
sunshine and more than 12 
hours a day in summer.

uNivErsAl usE 
oF ENglish
As an official language of 
Malta, English is spoken by 
nearly everyone. English is 
so prevalent in Malta that 
thousands of foreign students 
travel from all over the world to 
learn English on the island. It 
is the main business language, 
while laws and regulations 
are published in both Maltese 
and English. Maltese is a 
unique language with Arabic 
roots and speckled with 
Italian, French and English 
words. Many Maltese are 
multilingual and also fluent in 
Italian, German or French.

A homE iN thE suN
For those looking for 
something more permanent, 
Malta boasts a wide range of 
properties available to rent 
or purchase, from furnished 
apartments to farmhouses, 
villas with pools, and even 
palazzos, all at competitive 
prices. Finding a good 
property close to amenities 
is fairly easy. Most notable 
properties include five-star 
apartment complexes built 
in Tigné and Portomaso. 

cosmopolitAN, 
but Not costly
Whether choosing a modest 
apartment or a luxury villa, 
costs in Malta are very 
reasonable. Malta comes 
close to having the lowest 
cost of living in Europe, while 
still catering to all lifestyles. 
Moreover, the island offers 
highly sophisticated and 
reliable banking, taxation, 
insurance, social security and 
communications services.
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thE ENd oF loNg 
commutEs 
In Malta the trip to work 
is a breeze, as it takes only 
45 minutes to cross the 
entire island. Malta’s public 
transport system covers 
every corner of the two 
main islands. Water taxis 
are a scenic way to jump 
between the capital Valletta 
and the nearby headlands of 
Sliema to the west and the 
Three Cities to the east.

sAFE ANd QuiEt strEEts
Few locations in the world 
can offer the same high 
standard of transparency, 
security and stability that 
Malta does. The country 
follows a zero-tolerance 
policy for corruption, and 
crime is almost non-existent. 
Children play on the streets, 
and there are still some areas 
where people leave their 
doors unlocked at night.

FAmily liFE
Malta has a highly family-
oriented culture. Almost all 
restaurants and public places 
are family-friendly, while the 
Government offers working 
families subsidies to cover 
the cost of daycare. Older 
children can be enrolled 
in one of many excellent 
international private or local 
public schools, nearly all 
of which teach in English. 
Tertiary education is offered 
through the University of 
Malta and other institutes 
and private colleges.

First clAss hEAlthcArE
Malta has some of the best 
healthcare in the world, which 
is offered free to EU nationals 
residing in Malta, while 
foreign residents are advised 
to take out private medical 
insurance. As well as local 
clinics in each town, Malta 
has a large and modern public 
hospital, Mater Dei, while also 
being home to the renowned 
St James private hospital. 
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work ANd livE visA FrEE
As a member of the Schengen 
Zone, Malta attracts 
thousands of professional EU 
nationals every year, who are 
free to reside and work on 
the island. Non-EU citizens 
can find details about visa-
exempt countries and visa 
application procedures on the 
website of the Ministry for 
Home Affairs and National 
Security (www.mhas.gov.mt). 
Third-country nationals 
require work permits, and the 
granting of these is subject 
to a labour market test.

outdoor mAltA 
Malta’s Mediterranean 
climate lends itself to a year-
round outdoor lifestyle of 
water sports, golfing, hiking, 
fishing, horse riding and 
more. The conditions for 
scuba diving and snorkeling 
are excellent, particularly as 
the sea temperature never 
drops below 13C (55F). 
Malta has one golf course, 
located at the Royal Malta 
Golf Club, and gyms, football 
or water polo clubs can be 
found all over the island.

ActivE iN mAltA
The sea, cafés, restaurants, 
clubs, cinemas, theatres, 
sports clubs or gyms are 
almost always within a 
walking distance of office 
complexes or residential 
areas. Malta also hosts many 
great festivals of culture and 
art. Each town or village 
even has its own annual feast 
and parade for their patron 
saint. For those in need of 
some retail therapy, Malta 
is home to shopping malls 
for big brand names and 
markets for local goods. 

cENturiEs oF 
cAptivAtiNg history 
Heritage forms an important 
part of island life. With 7,000 
years of history and many 
remains visible to this day, 
Malta can be described as an 
open-air museum. Megalithic 
temples, medieval towns and 
massive bastions have all 
been declared as UNESCO 
World Heritage Sites. These 
formidable structures regularly 
provide the backdrop for events 
listed in Malta’s packed cultural 
calendar such as concerts, 
plays or art exhibitions as well 
as its thriving film industry.
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WWW.TIPICO.COM/EN/CAREER

could you givE us AN ovErviEw oF tipico?
Tipico was set up by childhood friends, experts in bookmaking, 
software and hardware development, and one of the leading 
lawyers in the German gambling industry. You could not have 
dreamt of a better founding team. We started off as a retail-
orientated business and as new web and mobile channels 
developed, we were quick to embrace them with a lot of success. 
In this regard, we have always developed our own software 
as opposed to using white label solutions. Growth has been 
unfaltering and strong and we are now the biggest sportsbook 
operator in Germany, with around 5000 people working in our 
1,000 shops, and having just celebrated our 10th anniversary in 
Malta, we now number 200 people here on the island and continue 
to expand rapidly. We also have teams in Germany, Croatia and 
Columbia providing 24/7 trading and customer services.  
 
whAt ArE tipico’s kEy ArEAs oF busiNEss?
In terms of the product mix, we are predominantly football 
oriented, but offer other sports as well. The mixture of markets is 
roughly split 50/50 between pre-live and live.

whAt AdvANtAgEs doEs mAltA 
oFFEr your compANy?
Malta serves as a great hub for European operations and offers 
a business-friendly environment with access to well-educated 
staff. One of the key drivers behind our growth is that we have 

built a business that attracts young people with great tech skills, 
business understanding and an international outlook. We have 
built good links with academic institutions in Malta, and the easy 
reach to local talent is one of the primary reasons for keeping 
us here; that in addition to the robust regulatory framework 
provided by the MGA.

whAt hAs supportEd your mAssivE growth?
We were fast in spotting the opportunity offered by new 
mobile and web channels and productising our offering in a 
particularly successful way for these channels, something that 
isn’t particularly easy. The tech itself is hard, but creating an 
appealing user experience and front-end design is even more of 
a challenge. We succeed because we have the best teams in the 
business. Knowing how to give our customers what they want, has 
led to tremendous success in attracting and retaining customers. 
Also our brand ambassadors are some of the most trusted people 
within the footballing world as well as our extensive and pervasive 
marketing strategy, which is extremely successful. 

whAt kEy trENds ArE you sEEiNg 
iN thE gAmiNg lANdscApE? 
Mobile and social are the biggest influencers in our business 
at the moment. The trick to monetising both opportunities 
is to ensure a seamless, one-click gambling experience. We 
are constantly looking for innovative ways of bringing our 
products to customers and are now live with a unique social 
network, called Fanbookz which is gaining tens of thousands 
of new customers a week comprising football fans who likely 
never placed a bet before. Challenging ourselves to constantly 
repurpose our tangible and intangible assets continues to drive 
strong growth for us.

whAt AdvicE would you givE compANiEs 
lookiNg At mAltA As A potENtiAl bAsE?
Malta has a great environment for i-gaming. There is a huge 
number of gambling companies here already and a great 
universe of talent and expertise with which to build a strong 
business. You would be foolish to overlook Malta, as it is one of 
the countries at the top of my list to set up new types of gambling 
operations. 

YOUR Bet IN 

SAFE HANDS
Q&A
................
Ian McLoughlin
Chief operating 
officer of tipico

portomaso Business tower, 
saint Julians stJ4011 - Malta

t: (+356) 2570 7000
w: www.tipico.com
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Germany’s largest arcade operator just got larger, both 
physically and virtually. The Löwen Play Group recently 

launched their online brand Lionline Entertainment, to provide 
complete online casino platforms. Along with this recent 
announcement comes another important development for 
Löwen Play’s newest brand. Thanks to a new partnership with 
Cubits, a European Bitcoin marketplace, Lionline Entertainment 
virtual casinos will process digital crypto currency, which has 
proven a huge success for the iGaming industry. 
 Lionline is equipped with an excellent portfolio of games, all 
designed and built with German engineering to look great, run 
smoothly, and most importantly, have a great user experience for 
players. These include creative rolling slot machine games, table 
games such as roulette and black jack, various versions of keno, 
bingo, and scratch cards, and dynamic video poker games with 
enticing jackpots. 
 With Lionline’s games come their complete turn-key solutions 
for businesses wanting to capitalise on the virtual casino market, 
but have little to no experience in the space. This allows operators 
to profit from their online casinos, while Lionline handles all the 
technical, financial, and marketing aspects of the site. Lionline 
provides full back-end support, 
and constantly provides operators 
with updates and improvements. 
Lionline boosts marketing of their 
casinos through press releases 
announcing new content and 
by analysing and implementing 
customer satisfaction feedback. 
Other financial modules like 
payment processing and 
accounting are also handled by 
Lionline. 
 One of the most exciting new 
features of Lionline’s casinos 
is the integration of Bitcoin 
payment processing for all of 
their casino platforms. Managing 
Director of Lionline Paul Kase 
said: “We’re always trying to 
find new games and features, but 
also new ways to connect with 

Löwen Play Group Launches Lionline Entertainment for iGaming, 
and Partners with Cubits for Bitcoin Payment Processing.

Löwen Play Roars Its Way Online With 

CUBITS
players. Bitcoin is a revolutionary advancement for reaching 
out to a wider online community.”
 Cubits is one of Europe’s largest online Bitcoin marketplaces, 
and offer the Cubits Wallet, a free and simple digital wallet system 
to buy, store and use Bitcoin, as well as a merchant platform 
for businesses to accept Bitcoin. On the back of a robust, yet 
extremely flexible API, the Cubits platform is easily integrated 
into any online casino’s web site, where players can play with 
Bitcoin, which they can convert from 17 major currencies. Cubits 
allows players that don’t have Bitcoin or even a digital wallet to 
acquire a Cubits Wallet, buy Bitcoin, and start playing – all in 
under ten minutes, and without ever having to close their session 
with Lionline’s operator’s casino sites. 
 Cubits CEO Tim Rehder expressed his enthusiasm for the 
Löwen Play partnership, saying: “We’re extremely excited to 
bring Bitcoin to Germany’s biggest land-based gaming operator. 
Joining forces with the Lionline brand from the ground up is a 
great opportunity to spread Bitcoin’s popularity, while also giving 
Lionline operators that special Bitcoin advantage.” The advantages 
of Bitcoin are many for both casino operators and end-user 
players. For operators, they include drastically lower transaction 

fees and zero chargebacks. Paying 
members enjoy greater freedom 
and flexibility with Bitcoin, as it 
works anywhere in the world and 
allows for complete user privacy. 
Bitcoin transactions are extremely 
fast and secure, both valued 
attributes for online gaming.
 With the launch of 
Lionline Entertainment and 
its incorporation of Bitcoin 
functionality through Cubits, 
the online gaming community 
has been given a major boost. 
Players can expect a wide range 
of new and exciting casinos with 
Lionline’s proven incredible 
games, and can now play using 
the most important and exciting 
development in today’s financial 
world. 

contact cubits at: 
Tim Rehder - CeO

tim.rehder@cubits.com
https://cubits.com

contact lionline at: 
paul Kase - Managing director

p.kase@lionline-entertainment.de
http://www.lionline.de/
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Apco
We are a global payment gateway enabling businesses to accept online 
payments efficiently. Mobile ready and PCI Level 1 Certified, ApcoPay comes 
with advanced fraud protection, 3D Secure and recurrent billing. Smart hosted 
checkout pages together with over 200 payment alternatives are provided 
in a straightforward unified system designed to manage and process multi-
channel payments utilising cutting edge technology.

Ian Pellicano
DIRECTOR

227, psaila street, B’Kara BKr 9078 - Malta 
t: (+356) 2148 5045
e: ian.pellicano@apcopay.eu
w: www.apcopay.eu  
Contact: Ian pellicano - director

1x2gAmiNg mAltA ltd
1x2gaming are the complete RNG gaming solution, providing a range of 
unique Casino, Slots and Instant Wins, alongside arguably the widest range 
of Virtual Sports products. 1X2gamings portfolio allows operators to have a 
wider range of products on both desktop and mobile, and boasts one of the 
largest offerings of table games and virtual sports on HTML5 in the market. 
All games are optimized for Windows, Blackberry, iOS and Android. An 
independent company that has recently set up in Malta with a Class 4 license, 
having expanded from its base in the UK where it has been regulated since 
2002.

Kevin Reid
DIRECTOR

tower Business Centre, level 1, suite 5, 
tower street, swatar BKr4013 - Malta
t: (+44) 330 330 9021
e: info@1X2gaming.com
w: www.1X2gaming.com
Contact: Kevin reid - director

Act Advisory sErvicEs
ACT is a multi-disciplinary firm made up of young, dynamic and experienced 
professionals providing Advisory, Corporate, Tax and other related services to 
an extensive array of international clients. We are a boutique firm, providing 
a comprehensive range of tax advisory and tax compliance services as well 
as a variety of specialist corporate services. ACT’s personnel strive to be the 
best to provide an efficient service to our clients, who range from private 
individuals and family owned business to medium sized and multi-national 
enterprises. We give utmost importance to our clients’ needs and we strive to 
be as efficient, professional and timely in whatever we do.

Stephen Balzan 
PARTNER

villa Malitah, Mediterranean street, 
the village, st. Julian’s stJ 1870 - Malta
t: (+356) 2137 8672
e: sbalzan@act.com.mt
w: www.act.com.mt
Contact: stephen Balzan - partner

Act coNsultus limitEd
ACT Consultus is based in Malta and it specialises in the online gaming 
industry, online payment processing and related services thereto. ACT 
Consultus provides senior international gaming consultancy in all sectors of 
the gaming industry, including but not limited to, online gaming, land-based 
casinos and arcades, software and platform providers, and gaming machine 
manufacturers. Our gaming practice encompasses all aspects of gaming law, 
including licensing, corporate, legal and financial compliance, acquisitions, 
mergers and development. Our consultants have previously occupied strategic 
posts in the Malta Gaming Authority (MGA) for a number of years and with 
their expertise in the gaming industry, provide tailor-made solutions and 
consultancy to our gaming clients, locally and internationally.Denitza Dimitrova 

PARTNER

74, Mediterranean street, the village, 
st. Julian’s stJ 1870 - Malta
t: (+356) 2137 8672
e: info@actconsultus.com
w: www.actconsultus.com
Contact: denitza dimitrova - partner

AFFiNity mANAgEmENt sErvicEs (mAltA) limitEd
Affinity Management Services (Malta) Limited is an independently owned 
Fiduciary Service Provider offering expertise in a range of sectors. As an 
Affinity client you are at the heart of our business and our sole aim is to 
serve your needs and protect your interests. We have a proven track record 
producing results for our international client base. Our team have the 
necessary skills and expertise to manage your e-Gaming business and guide 
you through the licence approval process. Through our Isle of Man office and 
our global network of contacts we are able to provide our clients with a multi-
jurisdictional service.

Andrew Morgan
DIRECTOR

level 4, suite 7, rosa Marina Buildings, 
pieta, Malta, ptA 9041 - Malta
t: (+356) 2010 4700
e: amorgan@affinity-malta.com
w: www.affinity-malta.com
Contact: Andrew Morgan - director
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ArENAcubE gAmiNg iNNovAtioN
ArenaCube is the innovative platform that is revolutionising the gaming 
industry. We combine 3 decades of experience to present innovative and 
ground-breaking gaming products to the market. Our brand is synonym of 
security and guarantee within the gaming sector. From our vast selection 
of betting solutions and products, this year we launch Arena Challenge; a 
leading-edge player-vs-player betting game. Arena Challenge brings together 
players from around the world to prove themselves in a globally-ranked 
sports network. Additionally we have complemented ArenaCube’s services by 
partnering with Odds & More; an ultimate sports data provider that manages 
multiple feeds to output the most accurate automated betting odds on the 
market.Mario Fiorini

CHIEF EXECUTIVE OFFICER

228, tower road sliema slM1601 - Malta
t: (+356) 2713 3133
e: sales@arenacube.com
w: www.arenacube.com
Contact: Mario fiorini - Chief executive officer

AtlAs hEAlthcArE iNsurANcE AgENcy ltd
Atlas Healthcare, the AXA PPP healthcare Malta agent, occupies a prominent 
position in the local healthcare market, with a wide range of healthcare 
products including the only local dental plans. The innovative product range 
is supported by Denplan, the UK’s leading dental payment plan specialist. The 
plans offer several unique benefits including access to AXA’s international 
hospital network, AXA assistance services, a local 24/7 claims assistance 
service as well as preventive care, chronic benefits, MEDIX and other optional 
add-ons. Atlas offers the only local group secretaries’ portal allowing updating 
and exporting of staff lists, flexible billing and monthly reporting of claims.

Catherine Calleja
MANAGING DIRECTOR

Abate rigord street, ta’ Xbiex XBX 1121  - Malta
t: (+356) 2132 2600
e: catherine.calleja@atlas.com.mt
www.atlas.com.mt
Contact: Catherine Calleja - Managing director

b3w group
B3W Group is a complete i-gaming software platform provider that delivers 
all the elements that a competitive online gaming company requires to 
succeed. Licensed under the well reputed gaming jurisdictions of Malta and 
UK, B3W Group provides flexible solutions to i-gaming start-ups and added 
benefits to existing online gaming sites. The B3W solution provides casino, 
live dealer, sports betting and poker products within branded sites as a white 
labels enhanced with back office services including its own proprietary affiliate 
management software. 

AJ Thompson
CHIEF EXECUTIVE OFFICER

109/1 william reid street, Gzira GZr1033 - Malta
t: (+356) 2065 6000
e: info@b3wgroup.com
w: www.b3wgroup.com
Contact: AJ thompson – Chief executive officer

bEtN1
Betn1 is composed of people who have been working in the field of online 
sports betting for over a decade. Our platform offers: Sportsbook, Live sports, 
Casino, Casino live, Virtual games, and Poker. Due to the wealth of experience 
and knowledge gained over the years we are able to offer a superior product 
in terms of technology by establishing collaborations with the best related 
service providers and by offering outstanding products. Transparency and 
trust that our customers have in our products and services are the key points 
of our activity. The brand Betn1 is owned by Sogno di Tolosa Ltd. which is 
licensed by the Lotteries and Gaming Authority (LGA) of Malta.

Gianpaolo Raso
KEY OFFICIAL DIRECTOR

114/3, the strand, Gzira GZr1027 - Malta
t: (+356) 2782 7701 
e: director@betn1.com
w: www.betn1.com
Contact: Gianpaolo raso - Key official director

bEtcoNstruct
BetConstruct is an award-winning developer and provider of online and land-
based betting and gaming solutions. BetConstruct’s innovative and proven 
offerings include an extensive range of market-leading vertical products 
including Sportsbook, Live Dealer Casino, RNG Casino Suite, Poker, Skill 
Games, Virtual Betting, Financial Betting and Fantasy Sports. BetConstruct 
currently powers the operations of more than 80 partners which are serviced 
via 8 global offices. All partners benefit from the BetConstruct Spring™ 
platform which combines the vertical product suite, powerful back office 
tools and all inclusive services that help contain operator costs. BetConstruct 
also offers White Label opportunities for partners wishing to operate with 
BetConstruct’s licensing assistance.Vahe Baloulian

CHIEF EXECUTIVE OFFICER

portomaso, st Julian's stJ4010 - Malta
t: (+356) 2744 9232
e: davide.troncon@betconstruct.com
w: www.betconstruct.com
Contact: davide troncon - regional director (Malta)
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bit8 ltd
Bit8 is a gaming platform software development company that offers an 
innovative intelligent gaming backend that has been built from the ground up 
to cater for the current and future needs of modern gaming operators, both 
new and established. Our vision is to provide a source of competitive advantage 
to operators using our intelligent backend functionality that maximises player 
lifetime value while increasing revenues and decreasing costs through the use 
of Artificial Intelligence technology and automation of manual labour.

Dr Angelo Dalli 
CHIEF EXECUTIVE OFFICER

level 2, Quantum house, 75, 
Abate rigord street, ta’ Xbiex - Malta
t: (+356) 2092 5800
e: info@bit8.com
w: www.bit8.com
Contact: Graziella Cutajar – office Administrator

bmit limitEd
BMIT is Malta’s leading data centre provider, providing secure facilities 
and reliable services to a wide range of highly sophisticated industries such 
as Telecommunications, Financial Services and Online Gaming. Whilst 
actively working to bring additional services to the market, BMIT’s suite of 
solutions includes: Access to data centres in Malta and in cities across Europe, 
with further connectivity through leading pan-European network; Public, 
Private and Hybrid Cloud Services; Data Centre and Managed IT Services; 
Disaster Recovery Services. All our services operate from ISO 27001 and PCI 
DSS certified data centres, which are supported by an expert 24x7 team of 
dedicated professionals.

Christian Sammut 
CHIEF EXECUTIVE OFFICER

54/55, triq Manuel Borg Gauci, handaq, 
Qormi QrM 4000 - Malta
t: (+356) 2147 2592
e: marketing@bmit.com.mt
w: bmit.com.mt
Contact: Jack Mizzi - 
Chief Marketing & Bd officer

cAmillEri prEziosi
Camilleri Preziosi commands an outstanding reputation amongst clients 
and peers as a leading Maltese corporate law firm. The firm is consistently 
ranked as a top-tier firm by Chambers, IFLR1000 and Legal 500, and retains 
a strong presence in the gambling advisory sector. The firm offers online and 
landbased operators bespoke assistance ranging from the structuring and the 
incorporation of the prospective licensee through to the license application 
process and, thereafter, in compliance, regulatory and dispute resolution 
matters. The firm’s employment, litigation and corporate support services 
departments complement the iGaming and Landbased Gaming team to meet 
clients’ ancillary requirements. 

Dr Malcolm Falzon
PARTNER

level 3, valletta Buildings, south street, 
valletta vlt 1103 - Malta
t: (+356) 2123 8989
e: malcolm.falzon@camilleripreziosi.com
w: www.camilleripreziosi.com
Contact: dr Malcolm falzon - partner

Kris Baron
REGULATORY & COMPLIANCE PARTNER

tower Business Centre, level 1, suite 5, 
tower street, swatar BKr 4013 - Malta
t: (+356) 2549 6500
e: kbaron@capstonegroup.com.mt
w: www.capstonegroup.com.mt
Contact: Kris Baron - regulatory 
and Compliance partner

cApstoNE group
The Capstone Group is a well-established firm of professional accountants 
providing industry-specific advisory and business consultancy to both local 
and overseas individuals and companies. Special areas of competence include 
‘Online Remote Gaming’ provided through a bespoke ‘Remote Gaming Unit’ 
headed by the Regulatory and Compliance Partner, Mr. Kris Baron. Kris 
previously held the post of Systems and Financial Auditor within the Malta 
Gaming Authority. The Group, which consists of Capstone Advisory Co. Ltd. 
and Capstone Assurance Ltd, an independent audit firm, offers personalized, 
swift, reliable and specialist advice and assistance in all stages within the 
development of a client’s business in Malta and internationally.

Dr Silvana Zammit
HEAD COMMERCIAL LAW

120, st ursula street, valletta vlt 1122 - Malta
t: (+356) 2205 6200
e: szammit@ccmalta.com
w: www.ccmalta.com
Contact: dr silvana Zammit – head Commercial law

ADVOCATES

CHETCUTI CAUCHIchEtcuti cAuchi AdvocAtEs
Chetcuti Cauchi is a law firm serving successful businesses and private clients 
using Malta as an international business centre.  With offices in Malta, Cyprus 
and London, we advise clients seamlessly on their business and private 
legal needs both at home and abroad. Led by Dr Maria Chetcuti Cauchi and 
Dr Silvana Zammit, our iGaming practice serves start-ups or established 
operators seeking a fully-fledged set up or a back-up operation within an 
EU jurisdiction. With experience in the Maltese gaming industry since its 
inception in 2004, our iGaming practice prides itself of in-depth expertise 
in all aspects of gaming including  licensing and compliance, key official 
services, international tax planning, accounting and company formation & 
administration. 



GAMINGmalta 
2O15 EDITION

151

citAdEl iNsurANcE plc 
Established in 1997 as the second indigenous insurance company in Malta, 
Citadel Insurance is a composite company authorised by the MFSA to transact 
general and life insurance. Citadel offers a wide range of products for business, 
motor, home, marine, travel and life insurance including savings. Bespoke 
packages are available for SMEs and large corporations ranging from group 
life, liability, property insurance and more. Group Health insurance is also 
available from the company’s subsidiary Citadel Health Insurance Agency Ltd, 
regulated by the MFSA to act as an insurance agent for Swiss Life Prévoyance 
et Santé. 

Angela Tabone 
MANAGING DIRECTOR/

CHIEF EXECUTIVE OFFICER

Casa Borgo, 26 Market street, floriana - Malta
t: (+356) 2557 9000
e: angtabone@citadelplc.com
w: www.citadelplc.com
Contact: Angela tabone -
Managing director/ Chief executive officer

coNtAct Advisory sErvicEs
Contact Advisory Services is a company specialised in remote gaming offering 
professional, across-the-board consultancy services in Malta. Contact 
Advisory Services synergises a team of key professionals with decades of 
experience in Information Systems Advisory, IT Audit and Assurance and 
Corporate services. The company offers a number of be-spoke services 
ranging from Remote Gaming Consulting & Compliance, Corporate Services, 
Fiduciary Services, Financial Institution Licensing, Back Office support, Key 
Official Services, Assurance Services, Management Consultancy, PCI DSS 
Certification & Consultancy, Information Systems Audit & Assurance, Internal 
Audit, Information Security Services, and Data Protection services. 

Alan Alden
DIRECTOR

68 northfields no.1, Independence 
Avenue, Mosta Mst 9026 - Malta
t: (+356) 2757 7000
e: info@contact.com.mt
w: www.contact.com.mt
Contact: Alan Alden – director

corporAtE solutioN limitEd
Our difference is our approach, we consult our clients as their business were our 
own. Corporate Solution Limited is an established Maltese company, that specializes 
in International Business & Management Consultancy through offering an array 
of different services under one roof to meet all your business requirements when 
establishing your business in Malta. A thorough “one-stop-shop” compromised 
of a team of seasoned business professionals with an international background. 
This combination of business and technical expertise enables our clients to reach 
operating status in as expeditious a manner as possible. Our Team consists of 
members who speak fluently, German, Italian, Russian, Spanish and Turkish. 
Remote Gaming Licensing, Company Formation & Ancillary Services, Corporate 
Structuring, Administrative & Back Office Services, Key Official & Director Services, 
Turn Key Solutions for Gaming Licensing in all Jurisdictions.

Ivan Camilleri
DIRECTOR

suite A, triq Mater Boni Consilii, 
paola plA 1610 - Malta
t: (+356) 2702 8086
e: office@igaming-consulting.com 
w: www.corporate-solution.eu
Contact: Ivan Camilleri - director

coNtiNENt 8 tEchNologiEs
Continent 8 Technologies provides managed hosting solutions secured over a 
global private redundant network for today’s online business-critical services 
platforms. Our customers benefit from our continued investment in advanced 
data centres and a private global redundant network. With multiple centres 
of excellence globally, including Malta, London, Paris, Dublin, Isle of Man, 
Guernsey, Gibraltar, Singapore, Montreal and New Jersey, Continent 8 
provides a truly global service capability to its clients, regardless of geography. 
Continent 8 is ideally positioned to provide expertise in the provision of 
hosting and managed services in both highly regulated and technically 
challenging geographic locations around the world. 

Peter Williams 
DIRECTOR OF GLOBAL SALES

Continent 8 house, pulrose road, 
douglas, IM2 1Al - Isle of Man
t: (+44) 1624 694625
e: sales@continent8.com
w: www.continent8.com
Contact: peter williams – director of Global sales

corriEri ciliA lEgAl
Corrieri Cilia Legal is an independent law firm specialising in international tax, 
VAT and business law. The firm was set up in 2009 by tax lawyers Jonathan 
Corrieri and Silvio Cilia to provide specialist advice to clients involved in 
international business transactions and professional firms not having an 
inhouse team of international tax and VAT specialists. The firm is focused 
on all direct and indirect tax law matters relative to international trading, 
holding and financing operations as well as funds, aviation, gaming, yachting 
and private clients. The firm has extensive experience in advising i-gaming 
businesses on international tax, corporate structuring and VAT matters.

Dr Silvio Cilia 
PARTNER

level 1, Blue harbour Business Centre, ta’ Xbiex 
yacht Marina, ta’ Xbiex XBX1027 - Malta
t: (+356) 2144 3350
e: info@cclegal.com.mt 
w: www.cclegal.com.mt
Contact: dr silvio Cilia - partner
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Garvan Keating
DIRECTOR EMEA

64, st Anne Court, flat 4, Bisazza 
street, sliema slM 1642 - Malta
t: (+356) 2034 2034
e: puglisevich@countryprofiler.com 
w: www.countryprofiler.com
Contact: Melissa puglisevich - office Manager

couNtryproFilEr mAltA limitEd
CountryProfiler (CP) is an international media company that specialises 
in the publication of country reports and investment guides on the world’s 
most innovative and high-growth markets for trade, foreign investment and 
international financial services. CountryProfiler’s publications provide blue-
chip companies, their executive management and professional advisors with 
global business intelligence and market insight they require when managing 
cross-border operations, investing or doing business with new markets. 
CountryProfiler’s publications are considered to be among the most prestigious 
economic intelligence products available.

csb AdvocAtEs
CSB Advocates is a leading provider of quality financial and cross-border legal 
services in Malta, and has been consistently credited by its clients as being 
“sharp, focussed, and readily available”. Active in the areas of Corporate 
Law; Mergers & Acquisitions; Finance; Financial Services Regulation; 
Hedge Fund Regulation; e-Commerce; iGaming; Shipping, Yachting & 
Aviation; Employment & Industrial Relations; Tax; Technology, Media & 
Telecommunications; Trusts & Estate Planning; Competition; Antitrust 
Regulation; Insolvency; Intellectual Property; Real Estate; Litigation & 
Arbitration. The firm is the Malta correspondent law firm for: Legal Network 
International (LNI); Employment Law Alliance (ELA); International Masters 
of Gaming Law (IMGL).Dr Andrew J. Zammit 

MANAGING PARTNER 

the penthouse, tower Business Centre, tower 
street, swatar Malta, europe BKr4013 - Malta
t: (+356) 2557 2300 
e: info@csb-advocates.com 
w: www.csb-advocates.com
Contact: dr Andrew J. Zammit - Managing partner

csb group 
CSB Group (est.1987) provides its clients with a spectrum of specialised 
business and commercial services offering a complete turnkey solution to 
clients wishing to setup or relocate their business to Malta. CSB’s areas of 
specialisation today are: Corporate & Trust; Advisory; Legal; Tax; Accounting; 
Recruitment & HR; Credit Risk; Relocation & Real Estate services. 
Furthermore, CSB offers the following services: Incorporation and re-
domiciliation of companies; Trust, Fiduciary & Escrow services; Accounting, 
Payroll & Tax Administration; Regulatory & Legal Consultancy; Licensing of 
Financial, Investment services & iGaming; Hedge Fund Registration; Ship, 
Yacht & Aircraft Solutions; Recruitment & HR Consultancy; Relocation & 
Residence Permits; Serviced Office Space & Real Estate Services.Michael J. Zammit

CHIEF EXECUTIVE OFFICER

the penthouse, tower Business Centre, 
tower street, swatar BKr4013 - Malta
t: (+356) 2557 2557
e: info@csbgroup.com 
w: www.csbgroup.com 
Contact: Michael J. Zammit - Chief executive officer

csl dAtA cENtrE sErvicEs
CSL Data Centre Services is the fastest growing IT Outsourcing provider 
in Malta with a turnover of €7million, 30 FTE’s, 2000 square feet of Rack 
Space and 100+ customers that trusted CSL with the design, implementation, 
management and hosting of their back end systems.

Anton Cristina
EXECUTIVE DIRECTOR

no 66, triq dun Karm, B’Kara Bypass, B’Kara - Malta
t: (+356) 2276 7676
e: anton.cristina@csl.com.mt
w: www.csl.com.mt
Contact: Anton Cristina - executive director

Juan Fach
BUSINESS DEVELOPMENT DIRECTOR

64, st Anne Court, suite 4, Bisazza street, 
sliema, slM 1642 - Malta
t: (+356) 2034 2037
e: juan@dais.com.mt
w: www.dais.com.mt
Contact: Juan fach - Business development director

dAis soFtwArE limitEd
DAIS Persona is a multi-function “customer acceptance” software that combines 
client document management and a compliance search tool for KYC/AML/
CFT process. Designed as a front-line screening and reporting tool to minimize 
regulatory risks, DAIS PERSONA enables you to automatically monitor, screen 
and search for an individual or a corporate entity against known sanction 
lists that include UN Sanction list, US Treasury OFAC and EU Sanctions lists. 
POWERED BY Dow Jones Risk & Compliance data solutions
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doogA limitEd
Founded in 2014 and headquartered in London, Cubits is one of the fastest-
growing Bitcoin marketplaces in Europe. While offering consumers a fast and 
secure platform to buy, sell and manage Bitcoin, Cubits drives the revolution 
of payment processing with a strong and tailored iGaming proposition. 
Handling pay-ins, cash-outs and inter-balance conversions, Cubits empowers 
operators to invite players from around the globe to engage in all aspects of 
gaming. Instantly, securely, and in tune with the digital age.

Tim Rehder
FOUNDER & CHIEF 

EXECUTIVE OFFICER

BeC 101, 50 Cambridge road, Barking, 
IG11 8fG - united Kingdom
t: (+44 ) 33 0606 0750
e: tim.rehder@cubits.com
w: https://cubits.com/
Contact: tim rehder - Co-founder & Ceo

dhl
DHL is the global market leader in the industry and “The Logistics Company 
for the World”. Our popular International Express door-to-door delivery 
service is available when you’re sending document or non-document 
shipments anywhere around the world. In Malta it was the first company to 
establish itself, and DHL Express remains a pioneer, constantly providing new 
solutions for its customers, solutions that make it the market leader. Whilst 
maintaining the largest market share, DHL sets very high levels of service 
and always seeks to serve the customer in the best possible way. Having a 
constant presence in the Maltese market since 1983, DHL has acquired a 
deep knowledge of critical shipments as well as unparalleled experience in the 
specialized handling of express deliveries for each industry sector.Charles Schiavone

COUNTRY MANAGER

MIA Cargo village, luqa, lQA 3290 - Malta
t: (+356) 2180 0148
e: Charles.schiavone@dhl.com
w: www.dhl.com.mt
Contact: Charles schiavone - Country Manager

E-mANAgEmENt limitEd
e-Management provides fiduciary services, focused on establishing and 
managing internationally engaged e-Gaming Companies based out of Curaçao 
and Malta.  With more than a decade of experience in assisting major software 
providers and operators with their corporate and licensing requirements, 
e-Management was amongst the first in 1997 to enter the Online Gaming 
Industry. e-Management offers innovative services by assisting all e-Gaming 
(related) businesses to structure their business. e-Management provides 
Business Support & Corporate Services in the following jurisdictions: 
Anguilla, Bahamas, Barbados, Bonaire, British Virgin Islands, Colombia, 
Curaçao, Malta, Nevis, The Netherlands, Panama, Sint Maarten and Uruguay. 
We are proud to offer e-Gaming Corporate Solutions worldwide.Sarah Borg

DIRECTOR

28, Cathedral street, sliema, slM1525 - Malta
t: (+356) 2132 3626
e: sarah.borg@emanagement-group.com
w: www.emanagement-group.com
Contact: sarah Borg - director

Emd
EMD is an established multi-disciplinary firm based in Malta offering services 
in the legal, tax, accounting, recruitment, advisory, ICT, translations and 
corporate services, through our 80 plus in-house staff complement. EMD 
Advocates, the firm’s legal arm, boasts of a strong international practice in 
a number of niche markets, including remote gaming. At EMD we assist and 
provide legal advice to investors interested in setting up a remote gaming 
business. We assist during the company incorporation and licensing stage and 
provide on-going services related to administration services, tax consultancy, 
back office services, on-going remote gaming compliance services and IT 
services.

Dr Tonio Ellul
PARTNER

vault 13 – 16, valletta waterfront, floriana frn1914
t: (+356) 2203 0000
e: info@emd.com.mt
w: www.emd.com.mt
Contact: dr tonio ellul - partner

EQuiNox Advisory ltd
Equinox Advisory offers specialised services in the economics, corporate, and 
technology areas. It also offers a comprehensive suite of legal services under 
its affiliated law-firm Equinox Legal and executive training under its training 
services arm Equinox Academy. When it comes to online and land-based 
casinos, our core business concept is that of providing a one-stop-shop for 
the many services that a gaming company operating from Malta could require 
for the successful running of its operations from AML to 
odds and evidence-based behavioural modelling. For further 
information about how we can be of assistance, please visit our 
website. 

Bernard Mallia
CHIEF EXECUTIVE OFFICER

36 Archbishop street, valletta vlt 1447 - Malta
t: (+356) 2137 6242
e: info@equinoxadvisory.com
w: www.equinoxadvisory.com
Contact: Bernard Mallia - Chief executive officer
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Eworld limitEd
Eworld Limited, was incorporated on 28th July 2011, and is an HP Gold IT 
solutions and services partner, as well as a VMWare and Sophos certified 
partner. Eworld has successfully delivered IT server, storage, network and 
virtualisation solutions in projects worth up to €1 million, besides desktop 
computing and printing solutions across the board. Its corporate customer 
installed based include the top names in Malta telecommunications, banking, 
e-gaming, insurance and public sectors, as well as many small and medium 
companies from various other business sectors.

Ing. Raphael Micallef Trigona
MANAGING DIRECTOR

172, technology solutions Centre, Cannon road, 
santa venera svr 9034 - Malta
t: (+356) 2347 5000
e: raphael@eworld.com.mt
w: www.eworld.com.mt
Contact: Ing. raphael Micallef trigona - Managing director

E-volvE coNsultANcy limitEd
Malta is now a mature gaming jurisdiction. It pioneered the European 
regulatory regime in this industry. The competitive cost of real estate and 
the remarkably advantageous social cost of human resources are angles that 
are difficult to match coupled with unique advice. Instead, we can stress one 
aspect over others. For us at e-Volve that is probity. We have strict rules on 
submissions to the regulatory authorities. A strong and transparent statement 
not only paves the way for a smooth path with the MGA but can also help lead 
onto multi regulatory status. Indeed, regulators today share information and 
the strong and honest market protagonists will benefit from their reputation 
for integrity in Malta when they venture into new markets.

Michael Spiteri Bailey
MANAGING DIRECTOR

suite 3, Ist floor, valletta Buildings,
south street, valletta vlt 1103 - Malta
t: (+356) 2122 8535
e: info@evolvemalta.com
w: www.evolvemalta.com
Contact: Michael spiteri Bailey - Managing director

gbgroup plc
GBG facilitate customer identification through improving, enriching and 
validating customer contact data and, enabling quick, accurate, and cost 
effective customer on-boarding. GBG solutions empower companies to expand 
in both existing and new markets, mitigating the risk of fraud whilst providing 
a seamless customer experience. We’re the market leader in the provision of 
global identity verification, global data validation and social ID enhancement 
services to the gaming and financial services industry. Our global KYC web 
service ID3global provide our clients with the ability to on board customers 
from more countries than any other service. 

Matthew Thurlby
GLOBAL BUSINESS 

DEVELOPMENT MANAGER

t: (+44) 79 5149 9727
e: Matthew.thurlby@gbgplc.com
w: www.gbgplc.com 
Contact: Matthew thurlby - 
Global Business development Manager

goNzi ANd AssociAtEs AdvocAtEs 
Gonzi and Associates, Advocates is an established Maltese law firm specialising 
in Gaming, Telecoms, IT and Financial Services. Amongst other areas, the firm 
provides advice on Company formation, Tax planning, Licensing, Compliance, 
Contracts, Website Terms, Data Protection and Trademark Registration. Our 
team of lawyers are experts in their respective fields allowing us to provide 
you with relevant, reliable and experienced based legal advice. The firm is 
associated with GVM Holdings Limited, a licensed trust and fiduciary provider 
and GA Corporate Services Limited providing international corporate 
services. Contact us to discover how we can better your business by setting-up 
or relocating your company to Malta or by assisting you with legal matters 
relating to gaming.Dr David Gonzi

MANAGING PARTNER

115B old Mint street valletta vlt 1515 - Malta 
t: (+356) 2015 7000
e: dGonzi@gonzi.com.mt
w: www.gonzi.com.mt
Contact: dr david Gonzi - Managing partner

Ebbe Groes
CHIEF EXECUTIVE OFFICER

70 Clifton street, 3rd floor, london, eC2A 4hB - uK
t: (+44) 20 8617 9396
e: info@everymatrix.com
w: www.everymatrix.com
Contact: nicholas hill - sales & Marketing director

EvErymAtrix
EveryMatrix is an independent company offering award-winning software 
solutions to the iGaming industry. Founded in 2008, with offices across 
Europe, Asia and North America, EveryMatrix is able to deliver custom-built 
solutions in these regions, including OddsMatrix, a fully-managed sportsbook 
providing more than 14,000 live events monthly, GamMatrix, a complete 
gaming and payment processing platform integrated with more than 80 third-
party software APIs, and CasinoEngine, the largest games aggregator on the 
market with over 2000 games from a selection of top world class providers. 
EveryMatrix dedicates itself to building flexible customised solutions tailored to 
the needs of its clients and partners. 
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172, technology solutions Centre, Cannon road, 
santa venera svr 9034 - Malta
t: (+356) 2347 5000
e: raphael@eworld.com.mt
w: www.eworld.com.mt
Contact: Ing. raphael Micallef trigona - Managing director

grEENtubE iNtErNEt ENtErtAiNmENt solutioNs gmbh
Greentube Internet Entertainment Solutions GmbH is a developer and 
provider of cutting edge iGaming entertainment solutions. Founded in 1998, 
Greentube is a wholly-owned subsidiary of The Novomatic Group, one of 
the largest producers and operators of gaming technologies and one of the 
largest integrated gaming companies in the world. Greentube enjoys market 
leadership in the area of high-quality casino games, especially world-class 
top drawer slot games that have been popular on the gaming landscape for 
many years. 

Gernot Baumgartner
HEAD OF MARKETING AND SALES

Zieglergasse 6 / stiege 3, 1070 vienna - Austria
t: (+43) 1494 5056
e: sales@greentube.com 
w: www.greentube.com 
Contact: Gernot Baumgartner - 
head of Marketing and sales

islANd iNsurANcE brokErs limitEd
Island Insurance Brokers Limited was formed in 1989. Over the years, Island 
has provided professional, efficient and cost effective Insurance Broking 
and Risks Management Solutions to Malta's Industrial and Commercial 
Community. Island Insurance Brokers enjoys a solid reputation as a result of 
its excellent track record to deliver solutions to its clients. Island Insurance 
Brokers is an Independent Insurance Broker with business relations and 
representation agreements with a good number of the major international 
brokers worldwide. Island’s portfolio of clients includes private individuals, 
small and medium sized firms, international companies and major local 
institutions such as most of Malta’s largest banks. This has enabled the 
company to expand its specialisations to insurance products directly related 
to the Gaming Industry.

Mark Spiteri
GENERAL MANAGER

Insurance house, 239 psaila street, 
Birkirkara BKr9078 - Malta
t: (+356) 2385 5555
e: info@islandins.com
w: www.islandins.com
Contact: Mark spiteri – General Manager

kAyEm coNsultiNg
KayEm Consulting is a multi-disciplinary firm of accountants and auditors 
with a proven track record in the gaming industry. Our specialisation covers 
corporate, fiscal, financial, regulatory and compliance perspectives. The 
specific design and organisational structure of the firm allows it to understand 
the requirements of its clients in more focused and timely manner. Services 
offered include company incorporations, corporate services, remote gaming 
licensing, financial institutions licensing, investment services licensing, 
secretarial services, back office services, accounting, audit & assurance and 
tax consultancy. 

Keith Massa
MANAGING PARTNER

64/1, Agiton Buildings, 
st. Anthony street, san Gwann - Malta
t: (+356) 2146 1443
e: info@kayemconsulting.com 
w: www.kayemconsulting.com
Contact: Keith Massa - Managing partner

kpmg
KPMG in Malta is one of the leading providers of audit, tax and advisory 
services established since 1969. We are one of the largest professional services 
firms in Malta with a Partner and staff compliment of over 250. With a 
balanced mix of international and local clients, our goal is to turn knowledge 
into value for the benefit of our clients, our people, and the capital markets. 
We continue to build on past successes thanks to a clear vision, rigorously 
maintained values and, above all, our people.

Tonio Zarb
SENIOR PARTNER

portico Building, Marina street,
pieta’ ptA 9044 - Malta
t: (+356) 2563 1000
e: toniozarb@kpmg.com.mt 
w: www.kpmg.com.mt 
Contact: tonio Zarb - senior partner

ksi mAltA
KSi Malta is one of the leading audit, tax and advisory firms in Malta providing 
a wide range of services to both local and international clients. KSi Malta 
comprises a team of highly qualified and competent staff offering a one-
stop shop for business affiliates requiring top quality financial information 
and assistance. KSi Malta is a member of KS International - an association 
of independent accounting firms located around the globe that offer a range 
of accounting, consulting and taxation services internationally. KSi Malta is 
also a member of Begbies Traynor Group - UK’s largest and fastest-growing 
independent Corporate Rescue and Recovery Specialists.

Dennis Mark Gauci
PARTNER

Ksi Malta, villa Gauci, Mdina road, 
Balzan BZn 9031 - Malta
t: (+356) 2122 6176
e: dmgauci@ksimalta.com
w: www.ksimalta.com
Contact: dennis Mark Gauci – partner
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Michael J. Zammit
MANAGING DIRECTOR & JOINT-OWNER 

200, tower road sliema slM 1602 - Malta
t: (+356) 2010 8070  
e: info@maltasothebysrealty.com 
w: www.maltasothebysrealty.com
Contact: Michael J. Zammit - 
Managing director & Joint-owner

mAltA sothEby’s iNtErNAtioNAl rEAlty 
Malta Sotheby’s International Realty aims to serve the high-end residential and 
commercial real estate market, representing lifestyle properties of exceptional 
quality and unique characteristics. A brand that represents quality and luxury, 
its presence in Malta serves international clients looking for high-end real estate 
investment in Malta and Gozo, and local clients seeking real estate investment 
opportunities worldwide through our international network. Services include: 
Residential Sales & Letting, Commercial Sales & Letting, Property Management 
and Relocation & Residency. Malta Sotheby’s International Realty is operated 
by CSB Real Estate Ltd – forming part of CSB Group (est. 1987) who offer 
specialised business and commercial services to clients wishing to set-up or 
relocate their businesses to Malta. 

mAltA gAmiNg Authority
At the Malta Gaming Authority, our regulatory philosophy, organisational 
principles and culture are focused on player protection. Malta’s transparent 
legal framework and experience in regulating gaming has developed into a world 
class eco-system providing effective, innovative and efficient regulation. Our 
regulatory framework provides assurances both locally and internationally that 
fairness and transparency are at the core of everything that we do. To this effect, 
our licensees are associated with the highest levels of integrity and efficiency. 
Proudly recognised as a world class authority in terms of innovation, governance 
and diligence. Mission Statement “To regulate competently the various sectors 
of the lotteries and gaming industry that fall under the Authority by ensuring 
gaming is fair and transparent to the players, preventing crime, corruption and 
money laundering and by protecting minor and vulnerable players.”

Joseph Cuschieri
EXECUTIVE CHAIRMAN

tG Complex, suite 1, level 3, Brewery street, 
Mriehel, Birkirkara BKr 3000 - Malta
t: (+356) 2546 9000
e: claudette.mifsud@mga.org.mt
w: www.mga.org.mt
Contact: Claudette Mifsud - pr & Marketing Manager

mAltA igAmiNg sEmiNAr (migs)
The Malta iGaming Seminar (MiGS) is established as a must-attend event 
among the international iGaming community, with key participation from 
leading players in this annual informative and networking event held in 
Malta. MiGS 2015 will be the seventh edition. The past six editions have been 
outstanding successes from the deliverance of key topics by expert speakers to 
hosting excellent networking opportunities throughout day and night. MIGS 
targets only C-level delegates that are decision makers from their respective 
field whether they are operators, service providers or start up companies.

Jeff Buttigieg
DIRECTOR

tower Business Centre level 1, suite 5, 
tower street, swatar, BKr4013 - Malta
t: (+356) 2549 6555
e: info@maltaigamingseminar.com
w: www.maltaigamingseminar.com
Contact: ramona Mifsud - head of logistics

George DeBrincat
CHAIRPERSON

tower Business Centre, tower street, 
swatar BKr3013 - Malta
t: (+356) 2546 6672 
e: info@mrgc.org.mt
w: www.mrgc.org.mt
Contact: George deBrincat - Chairperson

mAltA rEmotE gAmiNg couNcil
The Malta Remote Gaming Council was formed back in 2005 as part of a 
strategic plan to create a dynamic regulatory environment for the fast growing 
Remote Gaming Industry in Malta. The Council was launched in March 2005.
The MRGC Council is made up of all stakeholders in the remote gaming industry 
including licensed operators, data carriers, Internet service providers, lawyers 
and professional services providers. The Council’s main objective is to serve 
as an ongoing discussion forum giving valuable feedback to the Authority and 
other relevant organizations, so that they are able to keep abreast with the latest 
developments in the industry.

kytE coNsultANts ltd
Kyte Consultants Ltd is focused on offering a number of be-spoke services 
ranging from Remote Gaming Consulting, PCI DSS Compliance, ISO27001 
compliance, Information Systems Audit & Assurance, Internal Audit, IS 
Security Services, Data Protection and Anti Money Laundering. With a wealth 
of experience and qualifications in these areas, we have established ourselves 
as the leaders in this niche market. Kyte Consultants is accredited by the Malta 
Gaming Authority to carry out System and Compliance Audits of Remote 
Gaming Operators on its behalf.

Trevor Axiak
DIRECTOR

68 northfields no.1, Independence 
Avenue, Mosta Mst 9026 - Malta
t: (+356) 2759 5000
e: info@kyteconsultants.com
w: www.kyte.com.mt
Contact: trevor Axiak – director
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mAltco lottEriEs limitEd
Maltco Lotteries Limited was set up in 2004 with INTRALOT S.A. holding a 
73% stake in the company and the remaining 27% owned by high profile Maltese 
individuals.  With more than 5,700 people and presence on all 5 continents, 
INTRALOT S.A. is a leading company in the Lottery, Betting, Racing & Video 
Lottery industry. Its cutting-edge technology puts INTRALOT at a competitive 
advantage, which contributes directly to subsidiaries' efficiency, growth and 
profitability.  Maltco Lotteries Ltd. operates the National Lottery games; Super 
5, Lotto and Grand Lottery, as well as other additional games;  Scratchers 
(instant lottery), U*BET - Fixed Odds Betting and Horseracing, Quick Keno, 
Bingo75 and Fast Bingo.  With an ever growing retail network Maltco Lotteries 
looks to a bright future of prosperity and growth.Dr. Ioannis Katakis 

CHIEF EXECUTIVE OFFICER

hal Mann Buildings, 2nd floor, st. Michael’s 
street, Iklin  IKl 1011 - Malta
t: (+356) 2388 3000
e: gbor@maltco.net
w: www.maltco.com
Contact: Gertrude Borg Marks – Corporate 
Communications & pr Manager

Joseph Gafa’
CHIEF EXECUTIVE OFFICER 

305, Qormi road, Marsa Mtp 1001 - Malta
t: (+356) 2123 6782
e: jgafa@maltapost.com
w: www.maltapost.com
Contact: Joseph Gafa’ – Chief executive officer

mAltApost plc
MaltaPost is one of the country’s largest private employers. As the national postal 
operator, it collects and delivers mail to every address on the Islands, 6-days-
a-week and operates through a comprehensive retail network of outlets. It is 
regulated by the Malta Communications Authority and is listed on the Malta Stock 
Exchange. MaltaPost has developed a state-of-the-art document management 
centre in Xewkija, Gozo, which is equipped to scan, archive and index information 
of both electronic and physical formats. 

mElitA plc
For over 20 years melita has worked to deliver cutting-edge technological 
solutions to home and businesses.melita’s purpose-built data centre is state-
of-the-art and can host your mission-critical data in a secure, stable and 
scalable environment. melita offers the possibility of tailor-made suites to suit 
the requirements of specific businesses. melita’s data centre is carrier neutral, 
and is the only operator in Malta that peers directly with the two leading Tier 1 
internet providers – Level 3 Communications ® as well as TeliaSonera.

Michael Darmanin
DIRECTOR OF BUSINESS SERVICES

Birkirkara Bypass, Mriehel, BKr 3000 - Malta
t: (+356) 2727 3535
e: michael.darmanin@melitaplc.com
w: colocation.melita.com
Contact: Michael darmanin - director 
of Business services

mEditErrANEAN iNsurANcE brokErs (mAltA) limitEd
MIB is Malta’s largest insurance broker and risk management services firm, 
the local pioneer in this sector with over 35 years of proven track record 
serving some of Malta’s major public and private corporate entities. MIB is 
the independent broking arm of the MIB Insurance Group. MIB corresponds 
with various leading global insurance broking and risk consultancy groups 
bringing MIB’s clients directly in touch with a wealth of specialist resources 
and knowledge. MIB is highly specialized but flexible enough to afford the same 
dedication and professional support to both global companies as well as to 
individual concerns. MIB are at the forefront to present the Gaming Industry 
with the latest Insurance products directly responding to today’s emerging 
risks, such as Cyber Crime.

Mediterranean Insurance Brokers (Malta) Ltd. is an enrolled company regulated by the Malta Financial Services Authority.

53, MIB house, Abate rigord street, 
ta Xbiex - Malta
t: (+356) 2343 3234
e: info@mib.com.mt
w: www.mib.com.mt
Contact: fiona Borg – Chief operating 
officer Business development

Joseph G. Cutajar
DIRECTOR

msv liFE plc
MSV Life p.l.c. (MSV) is the market leading provider of life insurance 
protection, long term savings and retirement planning products in Malta, 
catering for both individuals and businesses. We specialise in Key Person 
Insurance, Employee Benefit Schemes and Group Retirement Plans. MSV is 
jointly owned by Bank of Valletta p.l.c. and Middlesea Insurance p.l.c. MSV 
offers a vast portfolio of products which ranks amongst the highest in the 
market in terms of quality, performance and price.

David G. Curmi
CHIEF EXECUTIVE OFFICER

level 7, the Mall, floriana frn 1470 - Malta
t: (+356) 2590 9000
e: info@msvlife.com
w: www.msvlife.com
Contact: david G. Curmi - Chief executive officer
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Maria Cutajar
DIRECTOR

pEoplE & co ltd
People & Co Ltd is a recruitment, development, training, business psychology 
consulting firm – with a local and international network of professional trainers 
and associates. It is also an IBM Advanced Business Partner. Our organisation 
offers human resources and training/development services including: 
Recruitment, Temping, Contracting and Outsourcing Services; Training 
Services through People Learning; Psychometric & Aptitude Assessment/ 
Development Centre/Survey & Opinion research through People Consulting; 
IBM-Business Analytics – BI, Statistics (SPSS), Data Mining, Predictive 
Analytics, Text Analytics/Mining, Data Collection, Social Media Analytics and 
Databases. Over 20 years of operation and servicing the online gaming industry 
since the late 1990s.

suite 4, paolo Court, 13 Giuseppe Cali street, 
ta’ Xbiex XBX 1423 - Malta
t: (+356) 2132 2314
e: maria@people.com.mt
w: www.people.com.mt
Contact: Maria Cutajar - director

Kristel Tonna
HEAD OF GAMING

2 st. pius v street, level 3, sliema slM1426 - Malta
t: (+356) 2131 8772
e: kristel.tonna@plaingaming.net
w: www.plaingaming.net
Contact: Kristel tonna – head of Gaming

plAiN gAmiNg – dumArcA gAmiNg group
Plain Gaming offers a complete casino solution, providing premium gaming 
products, services and operations across mobile, tablet and desktop, licensed in 
Malta, UK, Denmark and the Philippines, with operations across multiple offices 
in Europe, Americas and Asia. 

rEgus
Regus is the world’s largest global provider of flexible workspace operating 
in over 2,000 Locations, 750 Cities and 100 Countries. We offer Private or 
Shared Serviced Offices, Part time Offices, Meeting Rooms, Business Lounges, 
Workplace Recovery, Virtual Offices and Day Offices. Customers such as 
Google, GlaxoSmithKline, and Nokia join hundreds of thousands of growing 
small and medium businesses Regus makes a great business address, offering 
a professional work environment for both start-up and corporate companies 
who wish to focus on their core activities while all their needs are being seen 
to under one roof.

Andrew Grech
GENERAL MANAGER

regus, 2nd floor, tower Business Centre, 
tower street, swatar BKr4013 - Malta 
t: (+356) 2546 6666
e: andrew.grech@regus.com
w: www.regus.com.mt
Contact: Andrew Grech - General Manager

rE/mAx mAltA
RE/MAX Lettings is the largest relocation and rental agency in Malta. With 
15 years of experience in dealing with the iGaming industry, the company 
has been entrusted by several companies to cater for their residential and 
commercial office requirements. RE/MAX focuses on training their associates 
to understand their customer’s needs and to ensure that their service never 
ends when a rental agreement is signed. 70% of their business is referral 
leads from customers that have experienced the added value that company 
provides. RE/MAX also offers special hotel rates and other ancillary services 
that have made them a one-stop-shop for the iGaming Industry.

Jeff Buttigieg
CHIEF OPERATING OFFICER

76a, Gorg Borg olivier street, sliema - Malta
t: (+356) 2578 3300
e: letting@remax-malta.com
w: www.remax-malta.com
Contact: edward Agius - letting Manager

NEtENt mAltA ltd
NetEnt, Net Entertainment NE AB (Publ) is a leading digital entertainment 
company, providing premium gaming solutions to the world’s most successful 
online casino operators. Since its inception in 1996, NetEnt has been a true 
pioneer in driving the market with thrilling games powered by their cutting-
edge platform. NetEnt is committed to helping customers stay ahead of the 
competition, is listed on NASDAQ OMX Stockholm (NET–B) and employs 
600 people in Stockholm, Malta, Kiev, Gothenburg and Gibraltar.

Enrico Bradamante
MANAGING DIRECTOR

the Marina Business Centre, Abata rigord 
street, ta’ Xbiex XBX 1120 - Malta
t: (+356) 2131 1621
e: enrico.bradamante@netent.com
w: www.netent.com
Contact: enrico Bradamante - Managing director
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smArtcity mAltA
SmartCity Malta is a state-of-the-art international work-play-live business park 
for knowledge-based companies. The project uniquely facilitates success for 
companies through a world-class intelligent infrastructure designed for assured 
business continuity, a thoughtful environment and a responsive support system. 
In 2014, SmartCity Malta inaugurated Laguna Walk, which offers a dynamic 
venue for various events with its spectacular choreographed fountains, beautiful 
promenade, grand steps and scenic terraced rooftops overlooking the lagoon. 
In addition, the open-air amphitheater and the terraced seating all enjoy 
breathtaking views of the infinity lagoon and the azure Mediterranean Sea.

Anthony P.  Tabone
CHIEF  EXECUTIVE OFFICER

sCM 01 Building,  ricasoli sCM 1001 - Malta
t: (+356) 2164 6666
e: Gordon.cachia@smartcitymalta.com.mt
w: www.smartcity.ae/malta
Contact: Gordon Cachia - head 
of Business development

rsm mAltA
Every firm that carries the RSM name is driven by a common desire - to 
assist clients in achieving their goals and outperform their competitors. At 
RSM Malta, we have developed in-house capabilities to help organisations 
anticipate and meet complex challenges. We are the firm that entrepreneurs 
count on. We focus our efforts on all the regulatory, statutory, tax, audit and 
accounting services that a gaming operator requires, from inception to go-live 
and thereafter. Whether you are an established gaming operator in Malta or 
looking for more information about the Maltese jurisdiction, RSM Malta is 
here to help you.

Vladimiro Comodini
PARTNER

Cobalt house, level 2, notabile road, 
Mriehel BKr3000 - Malta
t: (+356) 2149 3313
e: vladimiro.comodini@rsmmalta.com.mt
w: www.rsmmalta.com.mt
Contact: vladimiro Comodini - partner

summit oF igAmiNg mAltA (sigmA)
SiGMA, the Summit of iGaming in Malta, was an unprecedented success 
last year, with over 2,000 delegates, 60 speakers, two conferences and 
an expo that took the whole industry by storm. Preparations are in full 
swing for SiGMA2015. A string of networking, intimate events are also 
organized throughout the year, mostly in Malta and Scandinavia, providing 
entrepreneurs and affiliates the opportunity to network with like-minded 
people and potential investors. SiGMA is also responsible for SiGMAgazine, a 
bi-annual publication, shedding light on pertinent gaming topics, twice yearly.

Eman Pulis
MANAGING DIRECTOR

sundial Court, 7, victor denaro str. 
Msida Msd 1604 - Malta
t: (+356) 2131 4191
e: Info@maltaigamingsummit.com
w: www.maltaigamingsummit.com
Contact: eman pulis – Managing director

tipico 
Established in 2004, Tipico is the leading sports betting company in the German 
market. Tipico offers a wide range of pre-live and live sports betting products 
delivered through cutting-edge mobile and online channels as well as through 
a top-class portfolio of approximately 1,000 retail outlets predominantly in 
Germany. Tipico also offers a range of online casino and table games. Tipico’s 
growth has always been strong and shows no sign of slowing in its core market 
and in new markets it is opening. Over 5,000 people work in Tipico shops and the 
company is some 200 strong in Malta with additional teams in Germany, Croatia 
and Columbia. Tipico’s highly experienced and dedicated staff, its strength in 
software development, pervasive marketing strategy and world renowned brand 
ambassadors are a winning combination when it comes to servicing our customers 
and keeping Tipico as the number one sports betting company in Germany. 

Jan Bolz
CHIEF  EXECUTIVE OFFICER

portomaso Business tower, 
saint Julians stJ4011 - Malta
t: (+356) 2570 7000
w: www.tipico.com
Contact: thomas Mahoney – hr projects 
Manager & employer Brand

uNiQgroup
We are a company with several years of experience in online Gaming. Our 
services are provided exclusively through high performance software and 
hardware. To ensure the best possible level of customer satisfaction, we 
constantly invest and rollout new offers with quality and choice, continuing 
to be pioneer offering a broad array of cutting-edge gaming products. Every 
month, over 1,000,000 bets are placed on more than 25 sports and 30,000 
events, including pre-game and over 10,000 In-Play events monthly. Thanks 
to a thorough approach in affiliates management, we have also strengthened 
our position in several European countries. The brand BetuniQ is licensed by 
the Malta Gaming Authority (MGA).

Margherita Giudetti
CHIEF OPERATING OFFICER

120, the strand, GZr1027 - Malta
t: (+356) 2010 5300
e: m.giudetti@betuniqmail.com
w: www.betuniq.eu
Contact: Margherita Giudetti - Chief operating officer
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wirEx srl
Wirex, a small yet impressive force in the gaming world, provides a complete, 
internally developed, custom-made software package for online gaming; 
products include software for online sports betting, live casino, slots, RNG 
casino, virtual gaming and players’ management platforms. Wirex has 
headquarters in Lecce, Italy, an office in Lamezia Terme, Italy and a wholly 
owned company in Malta. It has major clients in various countries in Europe 
such as Casinò di Venezia in Italy and Portomaso Casino in Malta, and Playbet 
in Greece. Wirex is associated with several influential companies, such as: 
Betsson, Oracle, Betradar, Weswit, Netent, Papaya and Bmit.

Gerardo Ferlaino
CHIEF EXECUTIVE OFFICER

portomaso Business tower, level 3
st Julian’s, ptM01 - Malta
t: (+356) 7937 0902
e: marketing@wirex.it
w: www.wirex.it
Contact: veronica debono - Marketing Manager

wh pArtNErs
WH Partners is a Malta-based business law firm with focus and a sound 
reputation for its work in gaming and gambling, e-payments, ICT, digital 
industries, privacy and data protection, corporate finance, M&A and 
taxation. The firm’s approach combines an in-depth understanding of clients’ 
industries with a result-oriented attitude to work, a strong dose of enthusiasm 
and perseverance. Lawyers at WH Partners are known for their pan-European 
experience and seek to give clients a competitive advantage which is also 
facilitated through solid relations with the regulators. Chambers & Partners, 
the leading guide to the legal profession worldwide, has ranked two of the 
Firm’s partners in the top 50 Gaming & Gambling lawyers globally.

Olga Finkel
FOUNDER & PARTNER

level 5, Quantum house, 75 Abate rigord 
street, ta’ Xbiex XBX 1120 - Malta
t: (+356) 2092 5100
e: monique.dingli@whpartners.eu
www.whpartners.eu
Contact: Monique dingli - pA to the partners

Nikolai Livori
CHIEF EXECUTIVE OFFICER

yobEtit.com ltd
Founded in 2012 and operational since 2013, Yobetit holds a class 2 LGA 
license. Yobetit’s core product is a browser based sports trading platform; 
members receive exclusive surebet opportunities. By placing two or more 
bets simultaneously the Yobetit Member will make a profit regardless of the 
outcome. “It’s not a new idea, but Yobetit is the first company to make it work 
long term and scalable” says CEO Nikolai Livori. Based in Sliema, the Yobetit 
team is steadily growing as the company expands and explores new areas of 
growth such as social trading and predictive market analysis.

plaza Business Centre, level 8, 
Bisazza street sliema slM1640 - Malta
t: (+356) 7971 2030
e: roberta@yobetit.com
w: www.yobetit.com 
Contact: roberta Genovese - finance 
& Administration Coordinator

vAcANcycENtrE.com
VacancyCentre.com is an Online Recruitment Portal and Job Board. 
VacancyCentre.com (operated by CSB Group) guarantees efficient and 
personalised Recruitment, HR Training & Consultancy services with maximum 
confidentiality. Supported by new technologies, our function as recruitment 
partners is to bring together employers and career seekers whilst maximising 
their time, efforts and resources. While assisting employees in pursuing their 
career to fulfil their ambitions, we continuously strive to provide employers 
with suitable top candidates according to their recruitment requirements. 
Having been the first recruitment agency to move its operations online in 
1999, web-based platform VacancyCentre.com has been the innovator in 
online recruitment in Malta, and has continued expanding its’ portfolio of 
services in Training and HR.

Robert Delia
HR & TRAINING CONSULTANT

the penthouse, tower Business Centre, 
tower street, swatar BKr4013 - Malta
t: (+356) 2123 2224
e: recruitment@csbgroup.com
w: www.vacancycentre.com 
Contact: robert delia - hr & training Consultant

David Cutajar
CHIEF EXECUTIVE OFFICER 

& DIRECTOR

www.dAtAmiNiNg.tEchNology 
(A divisioN oF pEoplE & co. ltd)
Advanced IBM-Business Analytics Partner/Reseller and a LearnQuest 
Education Partner for Big Data, BI, Statistics (SPSS), Data Mining, Predictive 
Analytics, Text Analytics/Mining, Data Collection, Social Media Analytics and 
Opinion research, servicing the online gaming industry since the late 1990s. 
Through a separate division also offering human resources and business 
psychology services – with a local and international network of professional 
trainers and associates; LearnQuest Technical Training Services are offered 
through People Learning; Psychometric & Aptitude Assessment/Development 
Centre/Opinion research through People Consulting. For Customisation and 
Systems Integration we collaborate with IBM and an international network of 
specialist associates.

suite 4, paolo Court, 13 Giuseppe Cali street, 
ta’ Xbiex XBX 1423 - Malta
t: (+356) 2732 2314
e: dave@people.com.mt
w: www.datamining.technology
Contact: david Cutajar - 
Chief executive officer & director



MALTA REMOTE GAMING COUNCIL

info@mrgc.org.mt
www.mrgc.org.mt

SERVING THE REMOTE GAMING COMMUNITY IN MALTA

WHY SHOULD I JOIN?
The Malta Remote Gaming Council 

is an initiative of the Lotteries and 

Gaming Authority as part of its 

strategic plan to create a dynamic 

regulatory environment for Remote 

Gaming. The Council was launched in 

March 2005.

The Malta Remote Gaming Council  

Council is made up of all stakeholders 

in the remote gaming industry 

including licensed operators, data 

carriers, Internet service providers, 

lawyers and professional services 

providers.

The Council’s main objective is to 

serve as an ongoing discussion forum 

giving valuable feedback to the 

Authority to be able to keep abreast 

with the latest developments in the 

industry.

More members, more •	 voice!

Voice•	  your opinion on matters 

that affect you!

You’ll be part of a lobby group •	

that defends your rights. 

The council •	 listens and 

presents a common front.

Keep up to date with •	 events 

and news.

Stay aware of local legislation.•	

Be part of a discussion •	 forum.

To help promote•	  fair	gaming 

and build credibility.

WHY SHOULD I JOIN?

The Malta Remote Gaming Council 
c/o: ‘42’, Triq Santu Rokku, Birkirkara, Malta




