


AN INSIGHT INTO THE 
AUTHORITY’S KEY ACHIEVEMENTS



MOBILE TELEPHONY
When comparing the first 6 months in 2011 to the first half of 2015*:

• 14.5% increase in the number of mobile subscriptions.

• Mobile penetration increased by 13 percentage points, from 118.3% at the end of 2011 to a 
penetration rate of 131.3%, by the end of June 2015. 

• 67.1% increase in the number of mobile calls, whilst the number of mobile minutes consumed 
increased by 66.8%.

• 9.1% decrease in the Average Revenue Per User (ARPU). In view of the fact that both the number of 
calls and minutes consumed increased dramatically, this is a clear indication that prices are on the 
decline and consumers are getting a far better deal. 

• 88% of consumers are satisfied or highly satisfied with their mobile service. 

• 88% of subscribers that have switched mobile operator have claimed the number portability 
process to be relatively easy. 

During the first 6 months in 2015
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VODAFONE (MALTA) 
launched

4GSERVICES
IN LATE 2013,

services
LATER IN 2015. 

Overall, MOBILE subscribers 
spent the equivalent of 

35,300HOURS

or 1,470DAYS
worth of mobile telephony 

EVERY DAY!

*In order to highlight specific trends, this document makes reference to statistics covering a four year period.
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FIXED TELEPHONY
When comparing the first 6 months in 2011 to the first half of 2015:

• 7.1% decrease in the Average Revenue Per User (ARPU). 

During the first 6 months in 2015 

77,564,728
FIXED
CALLSWERE 
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273,795,118
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Overall FIXED subscribers 
spent the equivalent of 

25,200   
        HOURS

or  1,050DAYS 
on fixed telephony 

EVERY DAY!
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FIXED AND MOBILE BROADBAND
• 23.5% increase in the number of fixed broadband subscriptions from the end of June 2011, 

to the same period in 2015.

• Around 33% of mobile subscribers are accessing mobile broadband services. 

• 76% of households claim the Internet to be an indispensable service.

• Only 1% of those households that do not intend to get Internet access, cited affordability 
as the main reason. 

Malta vs EU (2014)

Malta EU

Fixed Broadband Coverage 100% 97%

NGA Coverage 100% 68%

Fixed Broadband Coverage (household) 79% 70%

During this 2 year period, 
Melita started offering fixed 

broadband services 
reaching speeds of up to

250Mbps 
in certain localities. 

Melita also offered high-speed 
mobile data services based on their 
Wi-Fi network and invested heavily 

in a new data centre. 

GO started offering 
broadband speeds of up to

500Mbps
in certain localities. 

GO started rolling-out a 
nationwide Fibre-to-the-Home 

(FTTH) network.

ACHIEVEMENTS 2013 – 2015

3



MALTA COMMUNICATIONS AUTHORITY

4

PAY TV SERVICES
• IPTV services are growing in popularity. Such services were unavailable at the end of June 2011, 

but today account for 10.5% of all pay TV subscriptions.

• 68% of pay TV subscribers are satisfied or highly satisfied with the quality of their TV connection.

video-on-
demand
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SERVICES

LAUNCHED

BOTH

TV ANYWHERE

TV EVERYWHERE
offered packages that 
allow their customers 

to access

on TABLETS or 

SMARTPHONES
via a Wi-Fi connection.

TV content
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POSTAL SERVICES
• 55.1% increase in parcel mail between June 2011 and June 2015. This could be a direct result of an 

increase in eCommerce activity. 

• Other than MaltaPost, there are another 24 operators which are authorised to provide postal services 
falling outside the scope of the universal service, such as, express mail services. 

During the first 6 months in 2015:

1,216 3,340

37,27262,044

PARCELS REGISTERED 
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18,800,853
POSTAL ITEMS
WERE HANDLED

IN MALTA & GOZO,
EQUIVALENT TO

103,872
ITEMS DAILY

OF WHICH
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BREAKING 
NEW GROUND 
IN THE SATELLITE 
TRANSMISSION MARKET 
– PLACING MALTA ON 
THE GLOBAL MAP 
• The MCA’s efforts in developing the satellite communications 

sector has borne fruit following the receipt of an application 
from a satellite operator to establish a satellite earth station to 
calibrate its existing network. Exploiting these space assets will 
undoubtedly benefit the local economy. 

STRENGTHENING 
MALTA’S 
INTERNATIONAL 
CONNECTIVITY
• The MCA has made strong inroads into 

strengthening Malta’s international connectivity 
with the ultimate aim of increasing resiliency 
and rendering Malta a more attractive place 
for foreign investment. A detailed technical, 
economic and financial feasibility study for 
a new submarine cable is well underway. 
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ENSURING 
CONSUMERS GET THE 
BEST DEAL OUT OF A 
COMPETITIVE MARKET 
• The MCA adopts a proactive stance in anticipating issues 

that may harm consumers and seeks to ensure that the 
regulatory framework is sufficiently robust to safeguard 
against such practices. 

• It ensures that consumers are well informed about their 
rights and about the offers available on the various 
communications markets. 

•  The Authority takes enforcement and sanctioning action 
against service providers in cases where the latter do 
not abide by any of the consumer protection rules in the 
regulatory framework. 

142
279

COMPLAINTS

ENQUIRIES
&

WERE ADDRESSED BY THE AUTHORITY 
BETWEEN JANUARY AND JUNE 2015.

91%
WERE ADDRESSED SATISFACTORILY IN 

LESS THAN 20 WORKING DAYS. 

OF 
COMPLAINTS
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ENCOURAGING SOCIAL INTEGRATION THROUGH ICT
The MCA drives a number of initiatives to ensure that ICTs generate a net benefit for society and that all 
society can benefit from its advances. Beyond the regulatory role of securing a sustainable infrastructure 
and service, the Authority works to ensure that everyone can access technology, is competent to use it 
safely to his or her own advantage and through its use, can leave a positive impact on the community.

The MCA coordinated and supported a host of training programmes or information sessions during the 
past two years, covering a wide range of topics including: 

• Internet Banking;

• Use of tablets by the elderly and persons with a disability;

• Basic use of ICT applications;

• Communicating online: using social media; 

• ICT at the workplace; and

• Digital technology in everyday life.

During the past 2 years, 
the MCA has provided 

training to approximately

7,000 
individuals

aged 25 years and over, 
approximately

1.6% of the 
Maltese population.

The amount of collective 
hours of training provided 

amount to

114,560     

HOURS,
that is,

4,773
DAYS

or

13 YEARS!

Our initiatives targeted 
a number of vulnerable 
groups, including the 
elderly, persons with a 
disability and migrants. 

We also undertook other 
initiatives that targeted 

early school leavers.
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The MCA also manages 
close to 

200 WI-FI 
HOTSPOTS 
across Malta and Gozo 

with the number expected 
to exceed

300 

BY 2016. 

WORKING TOWARDS 
INCREASING THE 
NATIONAL WI-FI 
FOOTPRINT

A number of other 
students between the 

age of 7 and 17 benefited 
from a pilot initiative, 

which focused on 
coding. The pilot proved 

successful and will be 
rolled-out in different 

localities in 2015.

Through its 

BeSmartOnline! 
project, which is aimed 

at ensuring the safe use of 
the Internet by minors, the 

MCA has reached over 

12,500 
STUDENTS 

who have benefited 
from a collective

8,333
HOURS OF TRAINING,

the equivalent of 347 days!
Furthermore,

1,100 
EDUCATORS

were also trained on 
the subject and enjoyed 

a collective

5,500 
HOURS OF TRAINING,
equivalent to 229 days!

ACHIEVEMENTS 2013 – 2015

9



STRIVING TOWARDS A NETWORKED ENTERPRISE
The MCA works closely with local enterprises to ensure that the full potential of ICT is garnered for the 
benefit of the Maltese economy. It helps business understand ICT and its applications, and supports them 
to transform the challenges brought by technological disruption into opportunities and entrepreneurial 
success. Together with other key stakeholders, the Authority also strives to make Malta a state where the 
enterprise can grow through ICT enabled innovation. 

• 46 organisations participated in the WebCheck project and obtained specialist advice on how to 
capitalise on social media platforms.

• 115 individuals participated in the MCA’s ‘entrepreneurship’ programme, which is aimed at providing 
training to artisans and start-up companies on the use of social media for branding, marketing, product 
development and growth. 

• The MCA eBusiness Awards are held annually in order to recognise unique and innovative ideas and 
initiatives in the use of web-based technologies and eBusiness for business and society at large.

200 
microenterprises 

benefited from specialised, 
tailor-made training on the use of ICT 

as an entrepreneurial tool and 
collectively engaged in

16,000
HOURS OF TRAINING,
equivalent to 666 days!

eCommerce Strategy 
2014 – 2020 launched

During 2014,

55% OF 
INTERNET USERS 

engaged in eCommerce 
activity, with 

28% purchasing monthly. 
55% spend up to 

€500 annually.

BLINK 
 

an online directory of 
eCommerce
service providers 
was launched and 

contains over 

100
SUPPLIERS
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FOSTERING INNOVATION IN COMMUNICATIONS
• A new function – ‘Innovation and Business Development’ was set up and focuses on the development 

and promotion of Malta as a vibrant business destination for communications innovation.

• The MCA is partnering with different stakeholders on a number of initiatives to be implemented 
in 2015 – 2016.

Supporting 
home-grown 

innovation and 
entrepreneurship: 
in collaboration with the 

TAKEOFF 
incubation centre, 
the MCA launched 
a competitive seed 

funding opportunity and 
awarded approximately 

€20,000 
to a

START-UP 
COMPANY 

following a competitive 
process.

The MCA brought 
together key experts 

during a one-of-a-kind 
conference, which 

focused on start-ups and 
the implications from 
business, policy and 

investment perspectives.
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CREATING GREATER INTERNAL EFFICIENCY 
EMPOWERING STAFF
• Internal restructuring resulted in a consolidation of functions, which led to a more streamlined approach 

to the Authority’s operations, making it more effective and efficient. 

• An internal audit confirmed the adequacy, effectiveness and efficiency of the MCA’s policies and 
procedures.

• Increased focus nurturing a more team-friendly working environment; a social committee was set up  
and is regularly driving a number of social responsibility initiatives.

Bigger and 
improved offices 

MORE 
ENERGY 

EFFICIENT 
EQUIPMENT 

and practices 
which resulted in  

65% 

ANNUAL 
COST 

SAVINGS Family-friendly and  
work-life balance 
measures, such as 

flexi-time and teleworking 
feature firmly in the 

Authority’s policies and 
procedures, which are 

continuously updated to 
meet the demands 

of today. 
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